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When you offer ice-cold Coca-Cola to your patrons, you 
are putti a second box office inside your house. Theater 
goers are in a spending mood. With Coca-Cola, YOU can 


g for refreshment. Thus, you 


get the coins that are goin 
can increase your profit per admission with no increase 
in overhead. And you can do it with your choice of vend- 
ing methods and a few square feet of floor space now idle. 
For all the money-making details, address: The Coca-Cola 


Company, P. O. Box 1734, Atlanta, Georgia. 








$0 YOU WANT MORE FOR YOUR MONEY... 
YOU SAY YOU AIN'T SATISFIED, TELL YOU WHAT WE'RE DOING!” 


Motiograph Hi-Power Motor-Generators—the most de- 
pendable source of direct current for arc lamp service are 
offered at an unheard-of low price... below that of any ” . 


other generator, and even many rectifiers. 


Highest overall efficiency. Lowest maintenance cost. 
Models for 40/70 ampere and 65/125 ampere arc lamps. 





Service available through carefully selected Motiograph 
dealers and in over 100 cities in 44 states and 7 Canadian | Pm \ 
provinces and in 45 foreign cities. “ey 
t 
[s 4 
oO “7 


izelg free literature write 
MOTIOGRAPH, inc. 


Fs s America's Oldest Manufacturer 
/ of Projection Equipment 
_ 4434 W. Lake Street 
Chicago 24, Illinois 





PROJECTORS * SOUND SYSTEMS * PROJECTION LAMPS + IN-CAR SPEAKERS + MOTOR-GENERATORS 


EXPORT DIVISION (Except Canada) 
FRAZAR & HANSEN, LTD., 301 Clay St., San Francisco 11, California 






. . published the first Saturday of each 
month, with the regular monthly issues, and 
an annual edition, the Market & Operat- 
ing Guide, which appears in March, issued 
as Section Two of Motion Picture Herald. 


GEORGE SCHUTZ, Editor 


Advertising Manager: RAY GALLO; Midwest Representative 
URBEN FARLEY, 120 South LaSalle Street, Chicago. 


Editorial Index for — 19S! 


THE SEARCH FOR WAYS TO MAKE THE THEATRE 
PICTURE NEWLY UNIQUE 
Why planning for palliative add | ine lade investi- 
gation of methods to improve the screen performance 
physically ; and submitting a scheme for “ panorami: 
effec t? which has practi al possibilities. 


MODERNIZATION OF THE PARAMOUNT THEATRE, 
MIAMI, FLA. 


ON THE HOUSE department: Anagram puzzle in Washing- 
ton A veteran exhibitor’s small town “dream house” 


WOMETCO THEATRES’ NEW CARIB THEATRE IN 
MIAMI 

THEATRE SALES ichneinie : 
The Keeping Qualities of Principal ¢ wail T pes 
THEATRE SALES BUYERS INDEX 
The Vender-Vane: Trade News and Comment . ; 

THE DRIVE-IN department: They’re lots of ways for the 
drive-in to use showmanship; reconditioning ramp surfaces 
economically 

THE BUYERS INDEX, General Products . et pad oae as 

ABOUT PRODUCT FOR THE THEATRE: Market News . 

THE NEEDLE’S EYE department: Reducing Operating Cost 
by the Use of New Equipment . ; . 

THEATRE LAW department: Avoiding bial Trouble over 
Drive-In Location; Floor and Step in Same Color Ruled 
Negligence; Agreement to Incorporate Makes Signers Part- 
ners; Be Sure Parking Lot Is Lighted and Inspected; Patron 
Must Prove That Negligence Caused Injury; Operator Must 
Pay for Improvements He Orders 


QUIGLEY PUBLICATIONS 


ROCKEFELLER CENTER, NEW YORK Circle 7-3100 
CHICAGO: 120 S. LaSalle Street Financial 6-3074 
HOLLYWOOD: Yucca-Vine Building Granite 2145 


AND OF BUSINESSES SERVING THEM 
Ses 


CHarves Linperer, head of the pack- 
ing and shipping department of the Inter- 
national Projector Corporation, Bloom- 
field, N. J., was guest-of-honor at a dinner 
in April given by the company to com- 
memorate his 50 years of association with 
the organization. Mr. Linderer’s first job, 


Charles Linderer (right), receiving a scroll from 
L. B. Tompkins, president of International Pro- 
jector Corp., at the company dinner in his honor. 


taken in March 1901, was with Nicholas 
Power who was servicing “moving picture” 
equipment in a small loft in New York. 
At night Mr. Power showed motion pic- 
tures in clubs, churches, etc., and Mr. 
Linderer assisted by carrying the mechan- 
ism mounted on a tableboard. 

The light was supplied by a calcium 
burner with a line fed by oxygen and hy- 
drogen tanks. The reel was clamped to the 
top of the mechanism by reel-hanger, and 
the film passed through the mechanism 
into a bag fastened to the tableboard. The 
machine was hand-cranked, of course. 
While rewinding the film the lamphouse 
was moved over to the side and slides were 
shown with the same projector until the 
next reel was ready. There were no maga- 
zines—films unreeled into bags and had to 
be rewound on the original reel. 

When motion picture theatres came, 
Power’s business greatly expanded and in 
a few years was occupying a large factory 
at 90 Gold Street, New York. The 
Nicholas Power Company was _ incorpo- 
rated, and in 1925 the Precision Machine 
Company, manufacturers of Simplex pro- 
jectors, merged with it to form Interna- 
tional Projector Corporation. And Charles 
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BETTER...FASTER... THEATRE CLEANING 


WITH POWERFUL SPENCER 
PORTABLE VACUUM CLEANERS 


The day-in day-out job of cleaning, so important to successful theatre 


co 


operation, can be done more efficiently with these powerful Spencer 
portable vacuum cleaners because Spencer’s more powerful vacuum 
picks up more dirt in less time and with less effort. 

Spencer’s special tools are available for special theatre cleaning prob- 
lems: cleaning the backs of seats, rugs, draperies, walls, screens, bare 
floors or for reaching into hard-to-get-at places like footlights, tops of 
pipes, radiators, etc. Spencers also give wet or dry pick-up and blowing, 
all in one machine. It will pay you to investigate Spencers. 


GET THE FACTS... SEND COUPON TODAY 
FOR COMPLETE INFORMATION 


SPENCER 


HARTFORD 


Please send—Guide to Easier Cleaning—Bulletin 114-E 


Nome 





ee 





City & Stote 
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REMODELING 4 


Marlite eliminates costly painting! 


You save more than the terrific expense 
of periodic painting when you mod- 
ernize theatre interiors with beautiful 
Marlite plastic-finished wall and ceil- 
ing panels! You banish paint odors, put 
busy areas right back into service. 
Attractive Marlite is easy to keep 
clean, spotless and sparkling . . . never 
requires redecorating or refinishing. 
Just clean lustrous Marlite with a damp 
cloth. Dirt, stains, smudges and mois- 


Far Creating 
Beauttal Lnferiors 


ture are sealed out ... beauty sealed in! 

Select from 64 smart color and pat- 
tern combinations for lobbies, rest 
rooms, lounges, offices, candy cases, 
doors and displays. See Marlite at 
your lumber and building material 
dealer’s. Look for the name on every 
genuine Marlite panel—your guaran- 
tee of satisfaction. Send coupon below 
for literature showing full-color Mar- 
lite installations. 


MARSH WALL PRODUCTS, INC., Dept. 569, Dover, Ohio 
Subsidiary of Masonite Corporation 


Please send without obligation full-coior literature showing 
actual Marlite installations, colors, patterns and other 


helpful information. 


Name 


Theatre 


PLASTIC-FINISHED 


lly WALL ond CEILING PANELS 
my! 


Address 





o— One way to heep posted— bea coupon clipper 











GET YOUR FREE FOLDER TODAY! 





New! ... Profitable, Too! 


KIDDY PLANE RIDE 


Available Now in Pedal Plane or 
Electric Motor Powered Models 


Safe’ sturdy, simple to operate! Eighteen colorful 
planes. Portable base. Lights, canopy top and 


fence also available 
Norpat Sales, Inc., 45 W. 45th St., N. Y. 19 
Phone: LUxemburg 2-4994 Cables: Norpacrest, N. Y 


PEDAL PLANE MFG. CO., South Beloit, II. 








Linderer was “merged” with the person- 
nel of the new organization. 

Among those present at the dinner in 
his honor were 27 employes with 25 or 
more years of service with the company; 
also Earle G. Hines, chairman of the 
board ; Hermann G. Place, president, Ralph 
N. Harder, treasurer, and R. B. LaRue, 
secretary of General Precision Equipment 
Corporation; and R. B. Tompkins, pres 
ident, E. L. Worfolk, vice president and 
assistant treasurer; A. E. Myer, vice 
president for sales; J. O'Shea, plant mana 
ger, and Joseph Kuenzig, plant superin- 
tendent, of International Projector Cor- 
poration. Mr. 


Linderer was _ presented 


with a television set, and a suitably in 


scribed scroll. 


IsRAEL ZATKIN is general manager of 
Broadway's newest theatre, the Holiday. 
Formerly the Gotham, the house has been 
remodeled at a reported cost of $100,000. 


Norris HApAWAyY’s institutional and 
campaign for the Alabama theatre, Birm- 
ingham, of which he is manager, has been 
adopted by the advertising department of 
Warner Bros 


The Odeon Circuit is renovating the 
40-year old Lonsdale theatre, North Van 
couver, British Columbia, at a cost of 
$45,000. 


Eric BRENDLER is the new manager ot 
the Broadway theatre, San Antonio, Tex. 


J. J. Parker, president of the J. J. 
Parker Theatres, Portland, Ore., played 
host recently to a contingent of executives 
from Universal-International’s home office. 


Ernest D. TAMLER, 37, owner of the 
Rex theatre, Indianapolis, died April 17 
after a brief illness. 


Dovuctas Naytor has taken over the 
reins of the Woodlawn theatre, San An 
tonio. 


KENNETH Daniz, Hondo, Tex., has 
been appointed manager of the Sunset thea- 
tre, San Antonio house of the Interstate 
circuit. 


H. C. DresseNpoRFER has succeeded 
FRED SoRRELLS as manager of the Vogue 
theatre, Indianapolis. Mr. Sorrells has 
been recalled to active duty with the Air 


Force. 


North Vancouver business men are 
building a 1000-seat theatre which will be 
called the Shoreview. A 300-car drive-in 
will also open there this summer. 


I. J. HOFFMAN is scheduled to retire as 
New England zone manager for Warner 
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854 American Bodiform Chairs in Del Rey Theatre, Seaside, California 


AMERICAN BoDIFORM 
CHAIRS 


” 


... maximum comfort”...“low maintenance cost 
..-“sturdy construction”...“many years of service” 


United California Theatres, Inc., point out in this letter 
some of the reasons why they have used American Bodi- 
form Chairs throughout their theatres for many years. 
When you plan to re-seat your theatre, the same reasons 
will carry weight. For comfort and beauty, for durabil- 
ity, low maintenance, and minimum housekeeping cost 
—re-seat with American Bodiform Chairs. Many instal- 
lations are still in excellent condition after ten years, 


and more, of heavy use. 


WORLD'S 
LEADER IN 
PUBLIC 
SEATING 


BETTER THEATRES SECTION 
7 


EXECUTIVE OFFICES - 995 MARKET STREET - SAN FRANCISCO 


United California Theatres, Jue. 


Dec. 27, 1950 


American Seating Company, 
207 Van Ness Ave. South, 
San Francisco, California. 


Gentlemen: 


We have used American seats 
throughout our theatres for many years, 
and find they furnish maximum comfort 
and low maintenance cost. 


The Bodi-form chair with its 
new Spring Arch construction, has been 
particularly satisfactory, not only from 
the comfort it affords, but its sturdy 
construction, which will insure many 
years of service. 


Yours very truly, 
UNITED CALIFORNIA THEATRES, INC. 


whe tatty, Bar 
ReAe Naify, chasing Agent 








American Bodiform Chair No. 16-001 
with Aisle Standard No. 123, as used 
in Del Rey Theatre. 


ctmewcan Seating Company 


Grand Rapids 2, Michigan + Branch Offices and Distributors in Principal Cities 


Manufacturers of Theatre, School, Church, Auditorium, Transportation, Stadium Seating, and Folding Chairs 








SAVE 


Maintenance ano 
Towel Costs wT 


Sau- Dr¢ 
fae iegg iia 
HAND OR HAIR DRYERS 


New semi-recessed 
model with high 
speed drying 


features 


ELIMINATES TOWEL 
EXPENSE . . . SAVES 
STORAGE SPACE 


ne > ie 
ELIMINATES 
FIRE HAZARD! 


Save valuable maintenance time and elimi- 
nate continuing towel expense. New high- 
speed Soni-Dri provides quick, automatic 
hond or hair drying service 24 hours a day 
year after year! Soani-Dri is a permanent 
solution to your washroom sanitation and dry- 
ing problem .. . and SAVES UP TO 85% 
OF YOUR WASHROOM COSTS! 


NEW FASTER-DRYING FEATURES! 


@ New faster-drying heating element! 

@ New smaller, oval nozzle produces more 
concentrated stream of air! 

@ Instant starting push-button switch with 
automatic shut off! 

All Sani-Dri Electric Dryers are GUARAN- 

TEED, and have carried the Underwriter's 

Seal of Approval for over 18 years! 


VWew Srochure! 


Shows all Sani-Dri hand 

and hair dryer models with 

new high-speed drying fea- 

tures . . . plus installation 
. Write today! 





Manufacturers of Stools, Table Bases and Costumers 
for Restaurants and Soda Foentains. 


Distributors in Principal Cities 


THE CHICAGO HARDWARE FOUNDRY CO. 


“Dependable Since 1897” 
4551 Commonwealth Ave 
NORTH CHICAGO, ILLINOIS 





Bros. Theatres about May 1. Harry Fein- 
STEIN succeeds him, 


SAM Bass, manager of the Mayfair the- 
atre, St. John, N. B., is encouraging stamp 
collecting as a hobby for local boys in a 
move to reduce juvenile delinquency. 


Joun Vanarra has resigned as mana 
gerot the Valley and Rialto theatres, Mis 
souri Valley, la. 


A fire, believed to be the work of a 
burglar, recently damaged the Globe thea- 
tre, a Philadelphia house owned by JosEepH 


Wotr. 


ANTHONY P. and STELLA KRANKOW- 
ski, Shenandoah, Pa., have bought the 
Minersville Opera House, Minersville, Pa 


Frep Meyer has succeeded Atva Hop 
PER, who has entered military service, as 
Hum- 


manager of the Humota theatre, 


boldt, Ta 


Hat Warner has resigned as manager 
of the Benson theatre, Philadelphia, after 


eleven vears with the house. 


SAM Rorn’s new theatre, the Park, re 
cently opened in Washington, D. C. 


ROBERT STOKKE is the new manager of 
the State theatre, Oklahoma City. 


The Criterion theatre, Oklahoma City 


recently celebrated its 30th anniversary. 


Lioyp STAVER has acquired the inter 
ests of his partner, LLoyp Woop, in the 
Roxie Liberty theatre, Coqille, Ore., and 
the Myrtle Point drive-in 


Haroitp Comps is the new manager of 
Knob H I] theatre, Oklahoma City 


Harry Meccuer has reopened the Jef 
Jefter on, Wisc 


tersor theatre 


\. C. Gotiatr has taken over the op 


Biloxi, Miss., 


eration of the Star theatre 


trom GEORGE KLEVER 


Roy Have has been appointed manager 
ot the Malco theatre, a new 750-seat thea 
tre which the Richards-Lightman Theatre 
Corp. is operating in Helena, Ark. 


Davin FLexer has begun to rebuild his 
Memphis, 


gutted by fire recently. 


Peabody theatre, which was 


Eric HAMMEL, manager for Chakeres 
Vheatres, Louisville, has resigned. 
\MIONTGOMERY, SR., co-owner 
of the Joy theatre, New Orleans, has sold 
his interest in four theatres to T. G. Sor- 


LEVERE 


The Valley Drive-in Theatre, Elkview, W. Va., is 
now presenting a better illuminated picture with 
the installation of Strong Mighty "90" reflector 
lamps. This installation was made by the Charles- 
ton Theatre Supply Company. 


McComb, Miss., in $200,000 
transaction. The theatres are the Clarke, 
Natchez, Miss.; the Tiger drive-in, Mor- 
gan City, La.; the Bama drive-in, Mobile, 
Ala., and the Palafox drive-in, Pensacola, 


Fla. 


OMON, 


BERNARD NEWMAN, owner of the Gem 
theatre in Walsh, Colo., plans to open a 
340-seat Campo, Colo. The 
house will be the town’s first. 


theatre in 


The former Strand theatre, Fort Madi- 
son, la., has reopened as the New Fox. 
H. L. GoL_LaAbDAy remains as manager. 


Wayne B. FRANK has been appointed 
manager of the Rialto and Valley theatres, 
Missouri Valley, la. 

Larry CoweEN, manager of Proctor’s 
theatre, Troy, N. Y., and upstate publicity 
director for Fabian Theatres, has been 
elected commander of the Trov post of 


the American Legion. 


NATHANIEL ENGLANDER is manager of 
the recently opened Fort George drive-in 


Lake George, N. ¥ 


STANTON PATTERSON’s office in the Le- 
land theatre, upstate New York, was ran- 
sacked by burglars recently. 

The Crescent Amusement Company, 
Nashville, has begun work on a new 2500- 
seat theatre in that city. 


Jim Scort, former manager of the Roxy 
in Atlanta, has taken over the Garden Hills 


ind Buckhead theatres. 


J. H. Yessick has opened the new Pow- 
erly theatre, Powerly, Ala. 


C. W. Kyze and Lester MILver have 
opened their new 650-car, $165,000 Osage 
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XO) 0) 471 174 me 4010) ae) ton) eee), 
witH ASHCRAFT 


BIG e POWERFUL c EFFICIENT 


The ASHCRAFT SUPER-HIGH “100” has actually been proved to 
be the most powerful light for motion picture projection. Its 
24,000 lumens projected at 105 amperes will guarantee the most 
brilliant pictures on the largest screens. We challenge anyone 
to produce more light. 


Distributed by: 
@ INDEPENDENT THEATRE SUPPLY DEALERS 
® CANADA: DOMINION SOUND EQUIPMENTS, LTD. 
@ FOREIGN: WESTREX CORP. 


cS. ASHCRAFT | “rer 


36-32 Thirty-Eighth Street Long Island City 1, N. Y. 


10mm ROTATING 

CARBON - 85 T0 110 
AMPERES - 16” £:1.9 
REFLECTOR - WATER 
COOLED CARBON CONTACTS 
+ FULL BALL AND 

ROLLER BEARING 
Approved and listed by 


Underwriters Laboratory 


The ASHCRAFT SUPER-HIGH ‘‘100” 
does not need photo-electric cells, 
thermostats, relays or other gadg-- 
ets. Perfection of arc regulation is 
attained through excellence of de- 
sign. SIMPLICITY of construction has 
made this the most popular of all 


Projection arcs. 


C. $. ASHCRAFT MANUFACTURING COMPANY 
36-32 Thirty-eighth St., Long Island City 1, N. Y. 
Gentlemen: 
* 
1 am interested in a proof demonstration of the 
latest Ashcraft Super-High “100” in my theatre. 


Please send literature on () Ashcraft Super-High “100” 
C) Hydro-Are (C C-70 [ Selenium Rectifier 


Name 
Theatre 
Street 


City 
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Here's 
Your Big 


DOUBLE 
FEATURE 


in Safety! 
S 











Theatre men everywhere 
rely on Dayton Safety Lad- 
ders for maximum safety 
and convenience. Ideal for 
your marquees—perfect for 
those odd jobs. 


Daytons are constructed of 
tested airplane spruce and 
reinforced with rigid steel 
supports to give great 
strength and lightness of 
weight. Sizes 3 feet to 16 
feet in height (measured 
from ground to platform) 
with Standard Rubber Safe- 
ty Shoes at no extra cost. 


Write Today for Bulletin No. 9 


Dayton Safety Ladder 
Company 


DAYTON SAFETY LADDERS 
QUEEN FIRE EXTINGUISHER 
SAFETY SUPPLIES 


2337 GILBERT AVE., CINCINNATI 6, OHIO 
In Canada—Satety Supply Company—Toronto 








drive-in, Corpus Christi, Tex. The theatre 
area covers 12 acres. The Osage is not 
connected with any other theatre in Cor- 
pus Christi, but Mr. Kyle is part owner 
of two other theatres in Kingsville, Tex. 


Basic T. Wepmore, former recording 
engineer of the London branch of Western 
Electric, has taken over his new duties as 
commercial recording engineer with the 
Westrex Corporation in New York. 

Roti Moore has replaced C. H. 
Moss as manager of the Broadway thea- 
tre, Alamo Heights, Tex. 

RicHARD S7TEIGLER, Hartford, Conn., 
real estate man, has announced postpone 
ment of construction of a commercial de- 
velopment in Hartford which would have 
included a 1000-seat motion picture thea- 


tre 


LESTER KEITH 
HAwKEs upon the latter’s entrance into 
the Navy, as manager of the Balboa thea 


Dewirt has replaced 


tre, San Francisco. 

Par BYRNES is now manager of the 
Lyric theatre at Gainesville, Fla., a unit 
of Florida State Theatres. 


SAMUEL P. BaTTaGLiA, RussELL V. 
D’Anna and SAMUEL C. LABarBer have 
incorporated the Niagara Falls State thea- 
tre, Niagara Falls, N. Y., at $60,000. 


GerorGE SWEET, 67, former manager of 
the Park theatre, Avon, N. Y., recently 
died of a heart ailment. 


Mr. and Mrs. Ben BELINSON recently 
celebrated the twentieth anniversary of the 
Little theatre, Rochester, N. Y. 


WiuiaM G. Sose has opened his new 
500-car Starlite Stamford, 
Conn. 


drive-in in 


JosepH A. ApoRNO, son of Sal 
Aporno, §Sr., general manager of the 
Adorno-Middletown Theatres, has been 
named a director of the Chamber of Com- 
merce of Middletown, Conn. 


A. Epwarp CAMPBELL has disposed of 
his interest in the recently completed ‘Twin 
drive-in theatre, Louisville, Ky. 


R. C. SHANKs has purchased the Palace 
theatre, Owensboro, Ky. 


RicHarRpD FUNK 
LEONARD as manager of the Great Lakes 


has replaced FRANK 
theatre, Detroit 


PHitiep W. MAneER has announced 
plans for construction of a $100,000 drive 
in at Bloomfield, Conn. 

Bup Lewis, former manager of the 
Cameo, Rochester, N. Y., has been ap- 
pointed manager of the Madison in that 
city, replacing Les Courter, who has 
joined the Charles Martina circuit. 

RoBEerRT SOKOL, manager of Loew's 
Ritz, Pittsburgh, for two years, has been 
appointed manager of Loew’s Broad, suc- 
ceeding Cart RoGers, who is now manag- 
ing Loew’s theatre, Dayton, Ohio. Mr. 
Rogers had managed the Broad theatre for 
six years. 


The new 800-car Skyvue drive-in, New 
Orleans, La., has been opened. The Skyvue 
has a modern cafeteria-style refreshment 
stand, and a patio where patrons who de- 
sire to leave their cars may watch the film. 





With the vestibule ceiling extended to form a canopy continuing around the street corner, the 
Millbrae theatre in Millbrae, Calif., takes advantage of the location with continuous display panels 
mounted above the canopy. The attraction advertising equipment consists of Adler stainless steel 
frames with glass panels mounted on 17- and 10-inch plastic letters. 
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Here is a sad story. A movie maker tries to save money—he cuts 
his studio lighting budget by $30,000. And what does he get? 

The movie is muddy. It has poor color values. People must 
squint to see it— and word gets around! The picture grosses 
$1,000,000 less than it should have. 


morat: YOU CAN’T SKIMP ON STUDIO LIGHTING... 
WITHOUT RISKING BOX OFFICE! 


The term “National 
is a registered trade-mark of 


NATIONAL CARBON COMPANY 

A Division of 
UNION CARBIDE AND CARBON CORPORATION 

30 East 42nd Street, New York 17, N. Y. 

District Sales Offices: Atlanta, Chicago, Dallas, 
Kansas City, New York, Pittsburgh, San Francisc 

IN CANADA: 

National Carbon Limited 
Montreal, Toronto, Winnipeg 
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use THe NATIONAL 


-MARK 


CARBON ARC— 


“The Brightest Spot 
in the World” 











Business is on the carpet 


and carpet is our business 





Your local Alexander Smith-Masland Carpet Contractor 
is a theater carpet specialist. His experience can save your time; 
his skill can save your money. Let him help you choose the right carpet, 
at the right price, for your lobby, aisles, powder and smoking 


rooms. Call him without obligation, for an estimate of your job. 


Alexander Smith and C. H. Masland 


Contract Carpets + 295 Fifth Avenue, New York 16, N.Y. 
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The Search for Ways to Make 


The Theatre's Picture Newly Unique 


NE of the industry’s most promi- 
exhibitors—and R. B. Wilby is 


earliest—recalls, 


nent 


also one of the else- 


where in this issue, how once the mo- 
tion picture theatre was a place of exciting 
distinction. He urges that this quality be 
recaptured; and he suggests that if the 
defense program does not allow the neces- 
sary measures now, the planning be done 
for action as soon as it is legally possible. 

is broad enough in 
and material re- 


industry as a 


If such planning 


scope, with the brains 


sources of the whole con- 
tributing, the effect could be revolutionary. 

That the industry, building a large part 
of its exhibition plant within a decade or 
so, could avvid a problem of obsolescence 
sooner or later was hardly to be expected. 
Much of it was scarcely built when social 
and cultural changes—yes, and changes in 
the art itself, notably, though not exclusive- 
ly, sound—began to render theatres obso- 
lete. With relatively little new theatre 
construction in the later years, and until 
after the war not much remodeling, a score 
of technologies have been rapidly revising 
the face and faculties of the world. And, 
to come to our very own doorstep, a whole 
generation has grown up to whom a mo- 
tion picture with speech and music is as 
ordinary as radio, as the juke box. The 
new thing of its own time is television. 

Modernization of the theatre is impor- 
tantly appearance 


concerned with _ its 


among institutions of a community, the 
environment it produces, with standards of 
But 


the possibilities of technical progress in the 


product reproduction and comfort. 
art itself also belong to this effort. 


Testing Practicability 


Some things technically possible do not 
The 


industry has always been asked to consider 


meet the demands of practicability. 


inventions. Many proposals can be prompt 
ly shrugged off. as definitely “‘screwball.” 
It should be noted, however, that the tests 
themselves are 


of practicability wont to 


change. ‘That the motion picture needed 
sound was an idea widely held in the earli 
But how would 
the industry in 
was it 


est years of the business. 
it have been 
1920? 
many, perhaps most, persons in the business 
in fateful 1926? ‘Then, when the silent 
picture was faltering at the 
the tests of these 
stresses, sound appeared practicable. 

What 
consideration of the pic ture? The idea of 
third-dimension has been with us for de 


received by 


Indeed, how regarded by 


box-office, 
radio came along. By 
television impose on 


tests does 


cades, getting little or no attention from 
the organized industry. 
nical progress has made in 
years (Berrer THEATRES for October 
1950) toward its attainment. Does it not 
belong in our planning for modernization ? 


Considerable tech- 


been recent 


The picture can be improved by other 


methods, however, than by giving it a 


greater illusion of depth. One is so sim- 


ple as to be accomplished by change ot 
projection lenses, producing a bigger image. 


With 


lector arc lamps, plus refinement of film 


improvement of carbons and re 
has been 


But it 


typically is still small compared with the 


grain, the average picture size 


growing larger in recent years. 


dimensions of the seating plan. 


The screen is still masked. Should it 


be? ‘The industry’s answer to that ques 
Black masking is in 


sharp contrast with the high illumination 


tion is long past due. 


of the image, and optometrical science has 
long pointed this out as the worst possible 
ondition for eyesight. Furthermore, it re 
duces the naturalness of color films. More 
over, it rigidly frames the action—makes 
it so obviously just that, a moving picture. 
Chis is an inherent condition of television 


It need not be one of the theatre screen 


“Panoramic” Effect 


Beyond these deficiencies of the physical 


performance, which can be removed by 
relatively simple methods, lies the possibil 
ity of a pictorial representation unique, not 
only in dimensions and quality of surround, 
but in narrational technique. In previous 
discussions in these pages of a larger pic 


ture, the suggestion of Ben Schlanger. that 
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this larger picture be the product also ot 
cinematography has been presented. More 
Mr. Schlanger 
studies of the method to a 
he has been able to define what he believes 


recently, has brought his 


point where 
be a practicable method of expanding 
* canvas, So to speak, of the director, and 
of adapting existing theatres to it. 
For want of what might prove a better 
called 


have 


rm, such a representation may be 


panorami It would, at any rate, 


some characteristics of panorama. 
The word 


scribes i¢ 


panoramic more nearly de 


method known as Cinerama. 


That system would employ three pictures 
simultaneously projected and merged to 

1 single image on a screen that curved 
the sides to occupy the forward end of 
uditorium. It would require three 
projectors, with related equipment. 
is, in the present stage of develop 
distortion in side areas of the image 
seats on the 


same side. A “large 


performance in such an application 
ight therefore be reason 
mpracticable at this time, even 

we remember that the tests of prac- 
be altered by circumstances. 

come, if not generally, 

in special theatres. A 
may nevertheless be 
by a method requir- 
on a flat screen, with 
change 


indergoing no except 


ses of relatively short focal 


Above, so far as pencil and paper 
can create one, is a representation of 
@ motion picture image produced and 
screened according to the latest de- 
velopment of a method suggested by 
Ben Schlanger, New York theatre archi- 
tect and consultant widely noted for his 
special interest in motion picture ex- 
hibition. To describe the effect sought 
by his method in Mr. Schlanger's own 
words: "This new use of a larger screen 
gives synchronous, luminous peripheral 
extensions of the detailed, clear picture 
area. Light extends towards light, and 
shade merges with dimness. The total 
luminous area fills more than three times 
the field of vision of the patron, com- 
pared with the present size and type of 
picture.” Essentials of the method are 


given in the accompanying discussion 


lengths, and projection arcs of greater light 


output, which comprise equipment readily 
Mr. Schlanger 


available. That is the way 
would accomplish it. 
of actual conditions 


this 


In a recent survey 


n theatres today, 
found that the 


width to maximum viewing distance is ap- 


publication has 
average ratio of screen 
Despite the trend to 
ward larger pictures during the last few 
less than the 


proximately 5-to-1. 


years, that is scarcely ratio 
found by the Society of Motion Picture and 
Television Engineers in a similar survey 
before the war. Mr. Schlanger—perhaps 
with a sly smile toward the enormous ratio 
of television—would bring the theatre pic- 


ture to a size making the maximum view- 


ing distance only three times the width of 
the image. 

There would be no masking, and outer 
areas of the picture would be available to 
the director 
terial if he found 


for narrational or scenic ma- 
use for it; or he could 
concentrate his action in any and 
“fade,” 
them to 


area 
or vignette, outer areas, allowing 

vanish into obscurely luminous 
space around the screen. 

Cinematography would make more use 
of wide-angle lenses than it does even to- 
day, and with the possibility of vignetting 
upper and lower edges, some lateral exten- 
sion of the image is seen to be possible, 
overcoming to a degree what has long been 
recognized as an unfortunate. relationship 
of height to width in the motion picture 
frame. This physical ratio, however, would 
not be changed; also, it is considered feasi- 
ble for much of the photographic effect to 
be achieved in the film printer, with the 
result that theatres not yet equipped for 
“the new cinematography,” could be ser- 
viced with prints of conventional type. 

It is something to think about—this and 
other means of advancing the technique of 
Moderniza- 
tion has an urgent meaning for the theatre 
It can’t 
But progress 


the theatrical motion picture. 


outmoded in style and equipment. 
wait on prospective progress. 
would seem to be of some 
urgency, too. In the larger, industry-wide 
sense, it is part of the modernization pic 


ture.—G. 8S. 


in the art 
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moving forward is essential 


if we are to survive... 


HERE was a time when the motion picture 
theatre was the glamour spot of a community. In 
more cases than not, there was in them, more than 
anywhere else, a degree of luxury, brightness, and 
that indefinable thing already called “glamourous.” 
There was a great pride of ownership, not just on 
the part of the nominal owner, but on the part of 
the entire community. There was willingness to “go 
overboard” on new ideas. For example, it was the 
motion picture theatre that led the way in air- 
conditioning. 

Maybe there’s no connection between the two 
things, but those were the days, too, when people 
were proud of “the movies,” and marveled that we 
could give so much for so little. 

Both those things seem to have changed now. We 
need not go into the critical attitude of the public 
toward us as far as our shows are concerned, and 
what may be the injustice of it. But there may be 
some justice in the criticism that no longer are thea- 
tres such a source of community pride. 

While we have perhaps lost a degree of the pride 
of ownership, for too great an interest in those 
weekly statements of results, the theatres have stood 
still. At the same time, the merchants—whether 
department stores, or jewelry stores, or drug stores, 
or what not—have picked up our glamour, so that 
now in too many cases we are a sort of center of 
drabness—or, at any rate, of sameness. 

Maybe we are going through the same cycle 
through which the legitimate theatre went, when as 
the attraction became more and more important and 
took more and more of the gross, there was less of 
the receipts left for the theatre. The result, of course, 

was the deterioration of the 
legitimate theatres, first into 
dirty, drab affairs, and then into 
oblivion. 

Maybe in these days of 40% 
and-50% film rental, the exhibi- 
tor cannot see just how he can 
spend verv substantial amounts 
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R. B. WILBY, president of V’‘iby-Kincey Theatres, 
Atlanta, operating in seven states of the South. 


of capital and give one-half of that which it pro- 
duces to someone who has spent none of it. 

Perhaps, on the other hand, these are mere excuses 
and it is high time that the theatre again be that 
which it once was—the glamour center of the com 
munity, 

It may be that the present restrictions make ir 
impossible to go ahead in all desirable things, but 
certainly it does not make impossible the completion 
of plans to move forward at the earliest opportunity. 
And the moving forward isn’t just desirable—it is 
close to essential if we are to survive. 





SECOND REMODELING IN A DECADE 
BRINGS A SHOWPLACE UP TO DATE 


Remodeling of Florida State Theatres’ 
Paramount in Miami, modernizes this 
showplace of the 20’s for second time 
in ten years. Designers of the new 
alterations were Kemp, Bunch & Jack- 
son, architects, of Jacksonville, Fla. 


CHANGE IN concepts of 
theatre design have brought about the sec 
ond remodeling of the Paramount theatre 
in Miami in ten years. A showplace in 
more than function during the 1920's, it 
was “modernized” in 1940 with revisions 
which, said the Architectural Record in 
describing them, “turned an old-style movie 
house into a dramatic modern theatre.” 


Looking through new Herculite all-glass entrance doors into lobby, or vestibule, where the box- Now its appearance again has been radical 
office is now located on one side instead of center (left side of picture). Carried just inside ly altered. 

doors, the vestibule terrazzo also invades carpeted area to form durable standing space for the In 1940 the auditorium was a principal 
doorman. A view of the interior now is provided from the street to the refreshment bar area of revision. Gingerbread ornamenta- 
tion was removed, along with the boxes. 
The front, too, was remodeled to make the 
entrance to the theatre dominate the facade 
of a building which also housed a hotel. 
Major changes in the latest remodeling 
affected the vestibule, lobby, foyer and 
lounge areas. 

The changes were basically produced by 
removing surplus furred-out elements, such 
as pilasters, columns, etc., and by the in 
troduction of marble, mirrors and_ fine 
finishing woods, the latter being walnut and 
bleached ash. Some porcelain enamel and 
cast plaster were also employed to produce 
the new appearance. 


The only structural changes consisted in 


Left wall of outer lobby, showing one of the Right wall of outer lobby, walls of which, as 
new coming attraction display frames, here well as the base of the box-office, are faced 
oceted behind a shallow tropical plant box in Belgian marble 


Section of mezzanine lounge wall opposite that pictured 
at left, showing phone booths and ash display frame. 


The general lounge on the mezzanine level (below) has one wall papered. Illumination is by a 
ove arpund edge of ceiling. Furniture is upholstered in chartreuse, green and yellow plastic. 





An alcove provided in the foyer for patrons with ap- 
pointments. Vertical walnut strips follow curvature of 
Note picture type display, with ash frame. 


the wall. 


replacement of two lattice columns in the 


entrance with stainless steel columns of 
smaller diameter. The architects explain: 

“By introducing these 12-inch steel col 
umns, also by moving the box-office from 
the middle of the vestibule to one side, and 
by using a complete glass wall between 
lobby and foyer, we were able to achieve an 
openness which affords a view trom the 
street all the way to the Candibar and stair 
case to the upper level.”’ 

The only changes at the street were in 
stallation of attraction advertising 
panels on the three fascias of the marquee, 
a porcelain enamel marquee soffit with ex 
posed filament lamps 12 inches on centers, 
The 


auditorium was repainted, and seating was 


new 


and porcelain enamel poster frames. 


reconditioned. 


MAJOR ALTERATIONS 


The new marquee soffit was continued 
to all-glass entrance doors to form the ceil 
ing of the vestibule. Walls of the vestibule 
are a Belgian marble called Rouge Neu- 
ville Royal, and this treatment has been 
carried inside as the west wall of the foyer. 

The east wall of the foyer is almost en- 
tirely a mirror, made up of vertical sec 
In the center of the foyer is a new 
refreshment bar walnut and 
screened from the inner area by a baffle 
of contrasting bleached ash laid in vertical 


tions. 
faced in 


strips. 

Throughout the foyer and mezzanine 
ceilings have been installed of acoustic tile 
for noise control. New carpeting through 
these areas (and in the auditorium) intro- 
duces a leaf pattern 
with figures of paprika color on a forest 


large-scale modern 


green ground. 

Coming attraction display 
more striking character have been installed 
in both lobby and foyer some in 
bleached ash, others in modeled plaster. 
The staircase has been given new rails of 


frames of 
areas, 
aluminum. 

The general lounge on the mezzanine, 
and the women’s cosmetic room, have been 


refinished with some walls papered in a 


BETTER THEATRES SECTION 





and mezzanine is acoustic tile. 


Marble drinking fountain recessed in screen of 
bleached ash strips forming part of the baffle 
structure of the refreshment bar (see below) 


Looking across foyer from side of entrance doors, toward mirrored wall. Opposite wall is marble 
continued from vestibule. Lighting is by hi-hat fixtures mounted exposed. Ceiling throughout foyer 


Looking along foyer staircase toward entrance 
to women's lounge, partly screened off by 
corrugated glass. Staircase rails are aluminum. 


For refreshment service, a new bar has been built with walnut facing and placed in the center 
of the foyer. Of curving shape, it is 18 feet long. Teardrop floods accent it with light. 


modern representation of birds in flight, 
done in white on a ground color similar to 
that of the marble used elsewhere. In the 
mezzanine the ceiling has been leveled to 
provide cove lighting around the perimeter. 

For accents, original paintings have been 


hung in the mezzanine lounge, and tropical 
plants placed here and there. The stage 
was redraped by the Knoxville Scenic Stu 
dios. Repainting was accomplished by thea 
tre crews under the supervision of Richard 
Oliver. 





On the floude 


THINGS TO COME MORE OR LESS CONCERNING THE SHOWPLACE 


THINGS SAID AND DONE AND 


The Anagrams 
Of Washington 


rO BEGIN with NPA, the 


National Production Authority: It has is 
sued a new list of theatre products reclassi 
tying some of them under Order M-4, to 
the 35mm Photographic Equipment Com- 
mittee, despite the photographic is 
the committee concerned with theatres. 
Also, at this juncture, exhibitors must 
their 
Maintenance, Repair and Operat 


Would it be 


wise or otherwise to use a DO-97 rating? 


which 


consider position with respect to 


MRO 


ing allowances to business: 


And then there is the promise—or threat 
that the NPA will order theatre equip 
ment and supplies placed under CMP. 
As reported in the news publications ot 
the industry, the equipment committee met 
late in April with officials of the NPA to 
get Order M-4, with its $5,000 limit on 
theatre construction, sufficiently liberalized 
to permit manufacturers and dealers to 
operate at least on a subsistence level. 
One of the results was a relisting of 
products as “personal property,” which is 
exempt from the limitation, and as “real 
property,” on which no more than $5,000 
can be spent within twelve months. And in 
the revision, auditorium seating, which had 
been exempt, became real property. If noth 
ing can be done about it, no seating can 
be bought without express NPA permis 
sion. There are other discrepancies, but 
they loom up minor compared with this one 
The appears to have re- 
garded as reassurance, the NPA’s opinion 
that materials for the manufacture of thea 
tre products would soon come under CMP 
allotted. 


committee 


by which critical materials are 
But some manufacturers and dealers get 
doubting that CMP 


m uch as it 


no grin out of it, 
sufficient materials as 
interference. Fabrication of 


means 
means more 
theatre equipment requires so little of the 
critical materials. 

Yet to be disposed of is the committee's 
request that theatres be taken from the “A” 
is se 


classification, in which construction 
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verely curtailed, to the more liberal “B”’ 
group. But, the NPA said, it would allow 
some construction in “hardship” cases. (It 
was already doing so. ) 

The question of use of a DO-97 rating 
does not emerge from the committee meet- 
ing, but it impinges on the same issues. 
Some dealers are supplying customers forms 


on which to submit this priority rating 


with orders. It would provide an advantage 
in case of a shortage; orders with a DO-97 
rating must be filled first. However, once 
you buy with this rating, everything cost- 
ing more than $750 which you purchase for 
maintenance, repair and operation, is sub- 
ject to restriction based on your purchase 
of the same thing the previous year. Once 
you're in, you’re in—for the duration. 


If Sam Cornish Hadn't Had Flat Feet 
Niantic Might Not Have a Theatre! 


WHEN THE little seaside 
town of Niantic, Conn., learned that it was 
going to have a theatre, there were folks 
who raised a questioning brow. It had 
never boasted one in all its long history 
Only during a few 
summer months did 
the immediate popu- 
lation become 
able. And 
trial New London, 
with 


siz- 
indus 
four theatres, 
was only a_ short 
auto ride away. 
Nevertheless, Ni 
antic looked prom- 
ising to a veteran 
showman seeking a 
location for a thea 
tre with which to realize hopes of many 
Sam Cornish had been selling mo 
tion pictures, as exhibitor and film sales 
man, since 1914; and of these things, in 
1950, he was sure of: That most people 
would continue to like going to the theatre 
for dramatic entertainment; and that they 


regularly prefer the convenience of a thea- 


Sam Cornish 


vears. 


tre close to home. 

Today, after 
Niantic theatre (which is pictured on page 
21) is drawing patronage throughout an 
area that reaches, in one direction, almost 
to the outskirts of New London itself. 

For a fellow who has been operating 
theatres and selling film for 37 years, it is 
curious that Sam Cornish was rejected by 
the Army in 1917 because he had flat feet. 


a year of operation, the 


He started in the motion picture business 
as the operator of a travelling show. He 
had graduated from the University of Cali 
fornia and was back in his home state, 
Minnesota, looking for an opportunity in 
the real estate business when he came upon 
a small town hotel proprietor who had 
motion picture projection equipment ac- 
quired in payment of a room-and-board bill. 
Buying it, Mr. Cornish travelled Minne 
sota and the Dakotas with it for several 
years—until he decided to enlist for the 
war in ‘17. 

Discovery of faulty arches put 
promptly back in showbusiness, now as the 
operator of a theatre in Fargo, N. D. Be- 
fore he sold out, he and a partner, Sam 
Mark, had added a house in Grand Forks. 

After another theatrical venture in Fari 
bault, Minn., he put his fallen arches again 
to the road, this time as a salesman for 
First National Pictures, and distribution 
remained his field for most of the following 
years, until in 1938 he went East to oper- 
ate the Biltmore theatre at Harrison, N. Y. 

It was during a motor trip up the shore 
with his wife that Mr. Cornish saw the 
possibilities of Niantic, Conn. Later he 
was to find there what he needed to give 
his own effect. Socrates Deli- 
georges, real estate man; and Alphonse 
Debreuil, building contractor, became his 


him 


savings 


partners in the project. 
Helping to build patronage for the 
Niantic, not only locally, but through sur- 
rural the Niantic 
(Continued on page 21) 


rounding sections, is 
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Your maintenance costs all but drop out of sight!—when your theatre 
seats are upholstered in Lumite fabric. Dirt, dust, grime, and almost 
any kind of mess, vanish pronto with water, plain or soapy, or 
cleaning fluid. So if you want low upkeep and lasting good looks, 


look into Lumite fabric! 


*Registered Trade-mark 


L U M i T : woven SARAN fabric 


Tough! Scuff-resistant. Can't rot or 
mildew and it’snon-inflammable. (Ap- 
proved by the Board of Standards and 
Appeals for use in New York City 
under Cal. 67-46 SM.) 
Comfortable! The weave “breathes” 
—lets air circulate freely. Assures your 
patrons the ultimate in seating 
comfort. 


Stays Trim! Is easy to fold, shape 
and cut. Keeps its glove-snug fit— 
can’t sag, stretch, wrinkle or “cup” 
when properly fitted and installed. 


Less Maintenance! Lumite fabric is 
unaffected by all ordinary stains . . . 
may be cleaned with a cloth or brush 
dampened with soapy water or clean- 
ing fluid. 


For FREE fabric sample and name of your near- 
est theatre supply dealer, write Dept. MP-41 
LUMITE DIVISION 


Chicopee Mfg. Corp. of Georgia 
40 Worth Street, New York 13, N. Y. 








Push-Backs make sense 
(dollars, too) 1M 2 hig ways! 
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*Fully protected by potents 


WRITE OR WIRE NOW! 
Chicago 11, lil. 


Los Angeles 7, Calif. 
666 Lake Shore Drive 


2028 So. Vermont Ave. 
New York 16, N. Y. 


Dallas, Texas 
1—Herc’s the nor 2—Seated patrons 3—Relax, chair slides 


One Park Avenue 2023 Jackson Street 
need not stand—a back to normal, com- 
gentle movement 
of the body slides 
the seat back 


mal, comfortable 
lounge-chair posi 
tion of the Push 
Back Theatre Sea 


fortable position— 
no standing up, no 
nconvenience 


KROEHLER ‘tush “bach THEATRE SEATS 


THE WORLD'S FINEST THEATRE SEAT 





(Continued from page 18) 

News, which Mr. Cornish started to give 
his programs and publicity the circulation 
he wanted. But though it was to be dis- 
tributed free, he hired a newspaperman to 
edit it, and today the weekly paper, pub- 
lishing the news of the area, carries ad- 
vertisements of many merchants in Niantic 
and nearby East Lyme. 

“Back in 1914,” Mr. Cornish recalled 
in commenting on this phase of his Niantic 
operation, ‘‘a newspaper in a certain town 
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it 


Representative specimen of the front page of 
the Niantic News, which Sam Cornish, manager 
and part owner of the Niantic theatre, publishes 
to exploit the theatre and its program. 
tabloid size, it averages twelve pages, 
theatre publicity distributed among its items of 
local news. Under the editorship of Daniel 
Mulvey, newspaperman, the paper is an authentic 
news journal and is well supported by the adver- 
tising of merchants. 


to which I took my travelling shows, re 
fused to give us any publicity. So I pub- 
lished a program there and named it our 
theatre newspaper, and it soon had a lot of 
readers. It didn’t take long for the local 
newspaper publisher to change his attitude 
toward my publicity. 

“Other things .we do in Niantic to pro- 
mote the theatre can be traced to methods 
| used many years ago. In some respects, 
showbusiness doesn’t change. 

“But in putting up_a theatre, you've got 
to recognize that a great deal has changed. 
A theatre has to. be attractive in a refined 
way. It has to offer every possible com- 
fort. It has to be designed and equipped 
to give the film every technical advantage, 
to give your patrons the chance to see it 
under the most favorable conditions.” 

But how:about the arches? “No change 
there,” laughed Mr. Cornish. “They al- 
ways were okay.” 

Could be showbusiness just kept him on 
his toes! 
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A Veteran Showman’s "Dream House” 


Sam Cornish’s Niantic theatre in Niantic, Conn. (see adjoining column). 


The only theatre in town, the Niantic has a conservatively modern front set back for leisurely 
approach, and a box-office inside a lobby-foyer providing liberal space for waiting patrons. 
Parking space accommodates 600 cars. 


The Niantic seats 658, with a little over 100 in a balcony reached .from, either side behind 
main floor seating. The Heywood-Wakefield chairs are spaced 36 inches back-to-back, with 
the main floor center bank staggered. Walls are finished in sprayed plaster above a cement- 
plaster wainscot. Illumination is by downlights. 


Foyer-lobby as seen from the entrance, occu- Section of the projection room, which spacious- 
Pying space beneath the balcony. At the ly approximates recommended dimensions. 
further end is lounge area with leather- 
covered settee and chairs. 


Projectors and sound system are Simplex, 
lamps Peerless Magnarc. 











WOMETCO’'S TROPIC CARIB THEATRE IN MIAMI PLACES 


Emphasis on Atmosphere 
As One of the Attractions 





@ in line and color, the facade of the 
Carib is a thing of the sea. The marquee 
simulates its waves, with a plexiglas base 
suporting name-sign letters of similar feel- 
ing against a ground of porcelain enamel, 
which is the material predominantly used 
above the entrance, including the area for 
a pictorial map of the Caribbean which 
supplies the main feature of the architec- 
tural display outside. The soffit of the 
marquee and ceiling of the vestibule both 
mount overall egg-crate light sources, 
divided by a double-faced attraction sign, 
the inner face of which, visible through 
two tiers of Herculite doors, is used for 
coming attractions. The vestibule (pictured 
below) is finished chiefly in marble. Seem- 
ing to be held in the open maw of a shark 
the box-office is glass and porcelain 
enamel above a terrazzo base. The floor i 
rubber matting of wavy stripes, recessed 
between terrazzo strips. Entrance takes the 
patron immediately into a lobby of equally 
pectacular decor (see floor plan on page 
24, and views on opposite page). 


ees 





Pray en tap ES 





SR 


Recalling the showman’s approach to theatre design years ago, the Carib 
reproduces, with a modernist’s license, an environment not too distant from 
Florida’s shores. The architect: Michael ]. DeAngelis of Rochester, N. Y. 





@ With a deep approach to the interior (see floor plan 
on page 24), the Carib is entered through a lobby of 
spectacular treatment (pictured directly above and be- 
low). Called a “patio-foyer,"' it rises 40 feet to a glazed 
ceiling, above which the roof can be rolled back to bring 
in the sky. One wall, of native stone, has a waterfall spill- 
ing into several lighted pools. The opposite wall mounts 
huge free-shaped mirrors on a ground of marble above 
tropical plants. The floor is flagstone. Herculite all-glass 
doors ranged in a curve, lead into the main foyer (shown 
at right). Here stairs lead to mezzanine, which is also 
reached by an escalator (pictured at upper right) located 
between the staircase and refreshment bar (seen beyond 
tairs in picture at right). Blonde wood is used for the 
nack bar area, while mahogany panels alternate with 
mirrors along the aluminum-railed staircase. 


@ For further creation of atmosphere, foyer decoration i 
accented with such devices as plexiglas birds in flight 
and lighted domes patterned after marine life. Illumina 
tion is by cold cathode coves and downlights. The 
Carib color scheme is basically sea green, and car 
peting of that color is in a tropical matting-like weave. 








Airfl 


or the front 

e upper level 

than 

and are 

For 

Carib has a 

ent bar in the foyer, and 
during performance hours. 


PLAN OF THE 
MAIN FLOOR 





A—Ushers' Rooms. 

B—Storage Rooms. 

C—Assistant Manager's 
Office. 


D—Refreshment Service’ 








Store Room. 
E—Escalator. 
F—Janitor's Room. 








Women's and men's rooms, in- 
cluding cosmetic and smoking 





rooms, are also located’ on the 


mezzanine level. 
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ADVERTISERS ... 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Reference Adv. 
Number Page 
i—Adler Silhouette Letter Co. 55 


Changeable letter eg lighted panels for 
drive-ins k-lighted panels (1B), and 
changeable jetters (ic), All dealers. 

2—American Mat Corp. 57 
Rubber mats and matting. Direet. 

3—American Seating Cv. 7 
Auditorium chairs. NTS and direct. 

4—Anderson & Wagner, Inc. 31 
Soda fountain. Dealers: 8, ti, 14, 25, 28, 31, 52, 
* 57, Gi, 65, 91, 101, (03, 113, 118, 119, 122, 
127. 


5—Ashcraft Manufacturing Co., C. S. 
Projection are lamps. Unaffiliated dealers. 
6—Associated Ticket & Register Co. 
Box-office admission signs (6A), drive-in admission 
signs (68). Direct 
7—Automatic Devices Co. 
Curtain tracks. Unaffiliated dealers and direct 
8—Ballantyne Co., The 
Amplifier systems (8A). Dealers: 4 14, 21, 
22, 34, 37, 45, 49, 57, 61, 62, iz. ‘21, 7%, Bi, 4, 
97, 101, 104, 112, 115, 122, 125, 126, 13% 
9—Bausch & Lomb Optical Co. 
a lenses. S, dealers marked * and |, 
it 5, 32, 34, 38, 
49, a A ° . . 5 
tua 101, 103, 104, 106, 109, 115, 118, 119, 
127. 
10—Cali Products Co. 
Carbon savers. All dealers. 
11—Canada Dry Ginger Ale, Inc. 
Soft drinks. Direct 
12—Century Projector Corp. 
Projectors (12A), sound systems (12B). Dealers: |, 
2, 7, 10, 19, 23, 27, 34, 37, 41, 42, 46, 53, 58, 60, 
64, 67, 71, 73, 84, 89, 90, 96, 98, 101, 105, 109, 
Hit, §14, 105. 


13—Chicago Hardware Foundry Co. 8 
Electric hand driers. Direct 

14—Chicopee Mfg. Corp. of Ga.. 
Plastic upholstering materials. Direc’ 

15—Coca-Cola Co., The 
Soft drinks. Direct 

16—Dad's Root Beer Co. 36 
Soft drinks (i6A) and dispensers (16B). Direct 

17—Dayton Safety Ladder Co. 10 
Ladders. Direct. 

18—Droll Theatre. Supply Co. 73 
Carbon savers. 

19—F & Y Building eat The 43 
Architectural design and building service 

20—Goldberg Bros. 45, 57, 61 
Projection room cabinets and tables (20A), sand 
urns (20B), film rewinders (20C) Unaffiliated 
dealers and direct. 

21—GeldE Manufacturing Co. 62 
Tieket boxes. All dealers. 

22—Goodall Fabrics, Inc 63 
Uphoistering materials. Direct. 

23—Griggs Equipment Co. 45 
Auditorium chairs. Direct. 

24—Griswold Machine Works 6 
Film splicers. Distributor; Neumade Produets Corp. 

25—Hanover, Robert 68 
Carbon savers. Direct. 

26—Heyer-Shultz, Inc. 59 
Metal projector are reflectors. Dealers marked * 
and NTS. 


27—Heywood-Wakefield Co. 47 
Auditorium chairs. Unaffiliated dealers and direct. 
28—Hires Co., Charles E. 

Soft drinks (28A), dispensers (28A). Direct. 
29—Ideal Seating Co. 74 
Auditorium chairs. Dealers: |. 2, 7, 14, 19, 22, 32, 

37, 46, 53, 60, . 76, 84, 87, 98, 101, 105, 
109, 110, 118, 119, 122, 128, 132. 
30—International Projector Corp. 4th Cover 
Projectors (30A). NTS. 
31—Kestenbaum, Inc., W. 36 
Soda fountains (31A), griddle stand with drawers 
for rolls (318). Direct. 


Lumite Div. 19 
2nd Cover 


Reference Adv. 
Number Page 
32—King Amusement Co. 40 


Playground equipment for drive-ins. Direet. 
72—Koiled-Kords, Inc. 4\ 
Self-coiling cords for in-car speakers. All dealers 

and Graybar Electrie Co. 

33—Klieg! Bros. 56 
Stage lighting equipment. Direct 

34—Kollmorgen Optical Corp. 71 


Projection lenses. NTS and ail dealers 


36—Kontney Carton Co. 32 
Cartoned candy (35A), and popeorn (35B). Direet. 
36—Kroehler Manufacturing Co. 20 
Auditorium chairs. Unaffiliated dealers and direct. 
37—LaVezzi Machine Works 58 
Predector parts. All dealers 

38—Loizeaux Lumber Co. 40 
Waterproof covers for drive-in speakers. Direct. 

39—Lerraine-Carbons, Inc. 69 
Projection carbons. Franchise dealers. 

40—Manko Fabrics Co., Inc. 68 
Uphoistering materials. Direct. 

41—Manley, Inc. 3rd Cover 
eNfasre machines and supplies. Offices in principal 
eit 

42—Marsh Wall Products, Inc. 6 
Architectural materials. Direct. 

43—Mission Dry Corp. 30 
Soft drinks ABA), beverage dispensers (438). All 
dealers and dir 

44—Motiograph, cs 
Projectors (44A), sound systems (448). projection 
are lamps (44C), in-car speakers (44D). motor- 
—— (44E). Dealers: 3, 8 11, 14, 25, 28 
2, 36, 39, 44, 52, 56, 69. 71, 76, 86, 93, 101 
103, rit 122. 127, 129, 131. 

45—National Carbon Co., Inc. i 
Projection carbons. All deaders. 

46—National Studios, Inc. 67 
Slides. Direct. 

47—National Super Service Co., Inc. 46 
Vacuum cleaners. All dealers 

75—National Theatre Supply 35 
Sweden cone and custard machines. 

48—National Theatre Screen Refinishing Co.. 40 
Paint for drive-in screens. Direct. 

49—Novelty Scenic Studios, Inc. 48 
Interior decoration. Direct 

50—Payne Products Co. 44 
Carbon savers. NTS Denver, Albany. agi and 

), 44, 58, 59, 70, 83, 108, 113 


51—Pedal Plane Mig. Co. 
Playground equipment for drive-ins. 


52—Pizza Corp. of America 
Pizza pie. Direct. 


Direct 


- For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 


Please have literature, 
a eee hnwe 


tee weet 


Reference 
Number 
53—Poblocki & Sons 


Poster cases (53A), signs (53B), 
marquees (53D), drive-in signs (53E). 
54—Raytone Screen Corp. 


Projection sereens (54A), 
Direet. 


55—RCA Service Co. 
Projection and sound equipment maintenance service. 
56—Robin, Inc., J. E. 
Motor-generators. Direct 
57—Ruben, Inc., Marcus 
Uniforms. Direet 
58—S. O. S. Cinema Supply Corp. 
Distributors. 
59—Shearer Co., B 
Projection sereens. Authorized dealers 
60—Simonins, Sons, Inc., C. F. 
Popping oils. Direct. 
61—Spacarb, Inc. 
Beverage dispenser. Authorized dealers. 
62—Smith, Alexander, and C. H. Masland 
Carpeting. NTS, and direct 
63—Spencer Turbine Co., The 
Vacuum cleaners. Direct. 
64—Sportservice, Inc. 
Concession services. 
65—Strong Electric Corp. 
Rectifiers (65A), 
dealers 
66—Theatre Seat Service Co. 
Theatre chair rehabilitation service. 
67—Trans-Color Screen Co., Inc. 
Projection sereens. Direct. 
68—Vocalite Screen Corp. 
Projection screens. All dealers 
69—Wagner Sign Service, Inc. 
man eon letter signs: Front lighted panels for 
drive-ins (69A), baek- soe panels (688), and 
csunpeais letters (69C) All dealers. 
70—Wenzel Projector Co. 
Soundheads (70A), projectors 
dealers 
71—Westrex Corp. 


Foreign distributors. 


All dealers. 


Direct 


(708). Unaffiliated 


72—Whitney Blake Co. 
Non-conduit speaker system cable for drive-in 
theatres. Distributor: Graybar Electrie Corp 


73—Williams Screen Co. 


Projection sereens. Direct 


74—Wrigley, Jr. Co., Wm. 


Chewing gum 


To BETTER THEATRES Service Department: 


prices, etc., sent to me according to the following 
reference numbers in the May 1951 issue— 


tee venee 


vette Peete eee 


sweeten 


box offices (53C), 


projection lenses (54B). 


projection are lamps (658). All 
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40 


73 


72 
57 
64 
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Theatre Supply Dealers 


Dealers in the United States listed 


numbered or other- 


alphabetically by states, 
wise marked for cross-reference from Index of Advertisers on preceding page. 


ALABAMA 


—Queen Feature Service, 20094, Morris Ave., Birmingham 


ARIZONA 


2—Girard Theatre Supply, 320 W. Washington St., Phoenix 


ARKANSAS 

3—Theatre Supply Co., 102! Grand Ave., Fort Smith 
4—Perrin Theatre Supply, 1006 Main ‘Si, Little Rock 
CALIFORNIA 


Fresno: 
—Midstate Theatre Supply. 1906 Thomas. 


Los Angeles: 

6—John P. Filbert, 2007 S. Vermont won 

Nati Theatre Supply, 1961 S. Ver ave 

7 —Pembres Theatre Supply, 1969 S. Vermont Ave 

8—B Shearer, 1964 S. Vermont Ave 
Son Diego: 

9—Riddels Theatre Supply, 1543 Fifth Ave 
San Francisco: 

National Theatre Supply, 255 Golden Gate Ave 
—Preddey Theaire Supplies, 187 Goiden Gate Ave 
—8. F. Shea. +, 243 Golden Gate Ave 

2—Western Theatrical Equipment, 337 Golden Gate Ave.* 

COLORADO 
Denver: 

Graham Brothers, 548 Lincoln St 

nal Theatre Supply. 2111 Champa St 
4—Service Theatre Supply, 2054 Broadway 
}—Western Service & Supply. 2120 Broadway." 


CONNECTICUT 

New Haven: 
6—Phillips Theatre Supplies, 130 Meadow St 
National Theatre Supply, 122 Meadow St 
DISTRICT OF COLUMBIA (Washington) 
7—Brient & Sons, 802 Capitol St.* 
8—Ben Lust, 1001 New Jersey Ave., N. W. 


FLORIDA 
—Joe Hornstein, 714 N. E. ist St., Miami 
}—Southeastern Equipment, 625 W. Bay St., Jacksonville. 
—United Theatre Supply, 110 Franklin St., Tam 
GEORGIA 
Albany: 
2—Dixie Theatre Service & Supply, 1014 N. Slappey Dr 
Atlanta: 
23—Capito! City Supply, 161 Walton St., N. o- 
National Theatre Supply. 187 Walton St., 
24—Southeastern Thea 
Wil-Kin Theatre Supply, 150-4 Walton St., 


ILLINOIS 
Chicago: 
Abbott Theatre Supply, 1311 S. Wabash Ave.* 
27—Droll Theatre Supply, 317 S. Sangamon St 
Ave 
1950 W. Belmont 
Q % W abas| 
National Theatre Supply, 1325 S Wabash Ave 


INDIANA 

Evansville: 

Evansville Theatre Supply, 1738 E. Delaware St 

Indianapolis: 
2—Ger-Bar, Ine., 442 N. Iilinois St 

—Mid-West Theatre Supply Company, 448 N. Illinois St.* 
National Theatre Supply. 436 N. tlinois St 
IOWA 

Des Moines: 

—Des Moines Theatre Supply, 112! High 
National Theatre Supply. 1102 High St 


KANSAS 


Southwest Theatre Equipment, 118'2 W. Dougias Ave 


eatre Equipment, 201-3 eit *. N. Ww. 


KENTUCKY 

Louisville: 
36—Falis City Theatre Equipment, 427 S. Third St 
37—Hadden Theatre Supply, 209 S. Third St 


LOUISIANA 


New Orleans: 
38—Delta Theatre Supply, 214 S. Liberty St 
39—Hodges Theatre Supply, 1309 Cleveland Ave 
National Theatre Supply. 220 8. Li y St 
40—Southwestern Theatre Equipment, 214 8. Liberty St 
Shreveport: 
41—Alon Boyd Theatre Equipment, P. 0. Box 362 


MARYLAND 

Baltimore: 
42—Dusman Motion Picture Supplies, 12 East 25th St 
National Theatre Supply, 417 Si. Paul Place 


MASSACHUSETTS 

Boston: 
43—Capitol Theatre Supply, 28 Piedmont St.* 
44—Joe Cifre, 44 Winchester St 
45—lndependent Theatre Supply, 28 Winchester St 
46—M etts Theatre Equipment, 28 Piedmont St 
National Theatre Supply. 37 Winchester St 
47—Standard Theatre Supply, 78 Broadway 


MICHIGAN 
Detroit: 
48—Amusement Supply, 208 W. Montcalm St 
orbes Theatre Supply, 214 W. Montcalm St 
Arthur Theatre Equipment, 454 W. Columbia St 
National Theatre Supply, 2312-14 Cass Ave 
5i—United Theatre Equipment, 2501 Cass Ave 
Grand Rapids: 


52—Ringold Theatre Equipment, 106 Michigan St.. N. W 


MINNESOTA 


Minneapolis: 
53—Minneapolis Theatre Supply, 75 Glenwood Ave 
4—Elliott Theatre Equipment, {110 Nicollet Ave 
55—Froseh Theatre Supply. i111 Currie Ave." 
National Theatre Supply, 56 Glenwood Ave 
56—Western Theatre Equipment, 45 Glenwood Ave 
MISSOURI 

Kansas City: 
57—Missouri Theatre Supply, (15 W. i8th St.* 
National Theatre Supply, 223 W. !&h di 
58—Shreve Theatre Supply. 217 W. 18th St 
59—Stebbins Theatre Equipment, 1804 Wyandotte St 

St. Louis: 
60—Joe Hornstein, 3333 Olive St 
National Theatre Sppply, 3212 Olive St 
6i—St. Louis Supply Co., 3310 Olive St 
MONTANA 
62—Montana Theatre Supply, Missoula 
NEBRASKA 

Omaha: 
63—Baliantyne Co.. 1707 Davenport St 
National Theatre Supply, 1610 Davenport St 
64—Quality Theatre Supply, 1515 Davenport St 
65—Western Theatre Supply, 214 N. {5th St 
NEW MEXICO 


66—Eastern New Mexico Theatre Supply. Box 1099, Clovis 


NEW YORK 
Albany: 
67—Albany Theatre Supply 443 N. Pear! 
National Theatre Supply, 962 Broadway 
Auburn: 
69—Auburn Theatre Equipment, 5 Court St 
Buffalo: 
70—Eastern Theatre Supply. 496 Peari St.* 
National Theatre Supply, 500 Pear! St 
7'—Perkins Theatre Supply. 505 Pearl St 
72—United Projector & Film, 228 Franklin St 


[Conadian dealers, and exporters, are listed on page 67] 
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Postage will be paid by— 
QUIGLEY PUBLISHING COMPANY 


ROCKEFELLER CENTER 
1270 SIXTH AVENUE 
NEW YORK 20, N. Y. 


New York City: 
73—Amusement Supply, 341 W. 44th St 
74—Capitol Motion Picture Supply. 630 Ninth Ave.* 
75—Crown Motion Picture Supplies. 354 W. 44th St 
76—Joe Hornstein, 630 Ninth Ave. 
National Theatre Supply. W. 44th St. 
—8.0.8. Cinema Supply, 602 W. 52nd St 
Siar Cinema Supply, 441 W. 50th St 
Syracuse: 
79—Central N. Y. Theatre Supply, 210 N. Salina St 


NORTH CAROLINA 


Charlotte: 
80—Bryant Theatre Supply. 227 S. Church St. 


» 200 S. Poplar St.* 
84—Standard Theatre Supply, 222 “f Chureh St 
85—Theatre Equipment Co., 220 8. Poplar St. 
86-—Wil-Kin Theatre Supply, 229 S. Church St 

Greensboro: 
87—Standard Theatre Supply, 215 E. Washington St 
88—Theatre Equipment Co Edwards PI. 
NORTH DAKOTA 
89—McCarthy Theatre Supply, 67 North Fourth St., Fargo. 
OHIO 
kron: 
90—Akron Theatre Supply, 936 E. Market. 
Cincinnati: 
91—Mid-West Theatre Supply. 1638 Central Parkway 
National Theatre Supply, 1637 Central Parkway 
Cleveland: 
National Theatre Supply. 2128 Payne Ave 
92—Ohio Theatre Equipment, 2100 Payne Ave 
93—Oliver Theatre Supply, 2108 S. Payne. 
Columbus: 
94—American Theatre Equipment, 165 N. High St 
Dayton: 
95—Dayton Theatre Supply {ii Volkenand St 
96—Sheldon Theatre Supply, 627 Salem Ave 
Toledo: 
97—American Theatre Supply, 439 Dorr St 
98—Theatre Equipment Co., 109 Michigan St 
OKLAHOMA 
Oklahoma City: 
99—Century Theatre Supply Co.. 20 N. Lee S 
100-—Howell Theatre Supplies, 12 S. ra goo Aine 
National Theatre Supply, 700 W. Gran 
10i—Okiahoma Theatre Supply, 628 W Grand Ave.* 
OREGON 
Portland: 
102—Modern seeuire Supply 1935 N. W. Kearney St.* 
103—B. F. Shea 194 W. Kearney St. 
104— Theatre Utilities Supply 1987 “f Kearney St 
105—Tri-State Theatre Equipment. 1923 W. Kearney St 
PENNSYLVANIA 
Philadelphia: 
106—Bilumberg Bros., 1305-07 Vine St 
National Theatre Supply Co., 1225 Vine St 
Pittsburgh: 
107—Alexander Theatre Supply. 1705 Bivd. of Allies. 
108—Atias Theatre Supply, 425 Van Braam St. 
National Theatre Supply, {721 Blvd. of Allies. 
109—Superior Motion Picture Supply, 84 Van Bram Si 
Wilkes Barre: 
110—Vincent M. Tate, 1620 Wyoming Ave., Forty-Fort 
RHODE ISLAND 
tit—Rhode Island Supply, 357 Westminster St., Providence 
SOUTH DAKOTA 
112—American Theatre Supply, 316 S. Main St., Sioux Fails 
TENNESSEE 
Memphis: 
113—Monarch Theatre Supply, 492 S. Second St.* 
National Theatre Supply. 412 S. Second St 
114—Tri-State Theatre Moai $ 320 s. Second St 
TEXAS 
Dallas: 
115—Hardin eng unply, 714 come Hampton Rd. 
116—Herber Bros. Harwood 
|17—Modern Thole "Cevipment. 214 S. St. Pau! St. 
National Theatre Supply. 300 S. H 
1{8—Southwestern Theatre Equipment, 2010 Jackson St.* 
Houston: 
119—Southwestern Theatre Equipment, 1622 Austin St.* 
San Antonio: 
120—Alamo Theatre Supply, 1303 Alamote St. 
UTAH 
Salt Lake City 
21—Intermountain Theatre Supply, 142 E. First St 
122—Servie ce Theatre Supply, 256 E. Fi . 
123—Western Sound & Equipment, 142 E. First St.* 
VIRGINIA 
124—Norfolk Theatre Supply. 270 Celley Ave., Norfolk 
WASHINGTON 
Seattle: 
a Theatre Supply. 2300 gS Ave. at Bell St 
26—Modern Theatre Supply. 2400 Thir: ve.* 
National Theatre Supply oil — ? 
127—-B. F. Shearer, 2318 See 
128—Western Theatre Equipment ey) Second Ave. 
WEST VIRGINIA 
129—Charleston Theatre Supply, 506 Lee St., Charleston. 
WISCONSIN 
Milwaukee: 
130—Manhardt Co.. 1705 W. Clybourn St.* 
National Theatre Supply — ~~ Eighth St. 
131—Ray Smith, 710 W. Sta’ 
132—Theatre Equipment & Supply, 1008 N. Seventh St. 





Making Picture and Snack Bar He p Each Other 


patron 
>, and management TO 
rhead, the refresh- 
) contribute in 
, ) the exploitation 
job. For the run of "Pagan Love 
Song the s« 2 pictured 
here gave the box-office a lift 
according to Frank Ramsey, 
manager of Fox West Coast's 
Filmarte theatre in Hollywood. 
For this picture Mr. Ramsey 
used bamboo to make the stand 
seem a tropical hut, with palm 
bananas, coconut 
s added for at- 
and to sharpen the 
weet tooth). For a final touch 
stand attendants were costumed 
in sarongs, while a talking par- 
rot greeted patrons from his 
ch on the cash register. Rec- 
ords of songs of the picture 
were also on display, as were 
stills and a 24-sheet poster. 
Candy sales went up, reports 
Mr. Ramsey, with the men-folk 
contributing more than their 
usual share (and what's sarong 

about that?), 
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The Keeping Qualities 
Of Principal Candy Types 


On adaptation to them, in stocking and storage methods, depends the 
satisfaction of your candy stand patrons, particularly in summer. 


WITH SUMMER approach 


ny, attention fo candy stocks has to be 
stepped up to make sure that only fresh- 
tasting merchandise is offered. Some classes 
of candy are more affected by hot, humid 
weather than others. Air-conditioning, of 
course, provides a constancy of atmospheric 
deterior 


But many 


factors which greatly minimizes 
ation of merchandise on display. 
theatres do not enjoy that advantage ; more- 
over, air-conditioning of the theatre does 
not necessarily mean the control of tempera 
ture and humidity in storage space. 

Under average circumstances, a schedule 
of restocking ordinarily effective in keep 
ing only fresh merchandise on hand, is 


likely 
ditions, as many a theatre manager has dis- 
Unfortunately, ordering oftener, 


to need adjustment to summer con- 


covered. 
in smaller quantities may not fit into estab- 
lished purchasing arrangements. Then, too, 
whether the theatre can always offer fresh 
candy depends also upon how it has been 
affected while in the hands of the jobber 
and in transit. 

How atmospheric conditions affect dif- 
ferent classes of candy were recently in- 
vestigated by the National 
Association, in collaboration with the Re- 
Research Eigh- 


teen different classes of candy were tested, 


Confectioners 
Foundation. 


frigeration 


these being selected to represent more than 


GIVING INCOMING PATRONS AN EYEFUL OF CANDY 


placed a built-in refresh- 
clear-glass case projecting 
attracting attention to the 


Va., ha 
with @ 
forcetu 
for 


vith wood veneer and provide 


300 kinds of confectionery on the market. 
The general facts established by this exam- 
ination were that: 

1. Not all candies can be stored under 
the same conditions. 

2. Certain candies must be kept at low 
levels of relative humidity, these being 
hard candies, milk chocolates, solid choco- 
late chocolate-covered peanuts, and 
peanut brittle. 


bars, 


3. Such candy as peanut rolls and pea- 
nut butter taffy, coconut squares and milk 
chocolate, need refrigeration to be kept a 
substantial length of time. 

4. The highest level of relative humidity 
at which any candy can be stored for more 
than a few weeks is 65%. 

5. When candy is stored where tempera- 
ture is kept below 50°, no safeguards need 
be taken against insects. 

6. Low temperatures are always safe for 
candy—no danger of injury by freezing. 

a. 10 candy 
when it is removed from storage where 
temperature is much lower than that of a 
display case, it should first be placed and 
allowed to remain for a short time in space 
that is only from 15-20° higher than the 
temperature of the storage space. 


prevent ‘sweating’ of 


Reactions to Atmosphere 
Of Different Candies 


As a guide in ordering and storing candy 
particularly 
characteristics of the classes of candy tested 
are given below, taken from the report of 
the NCA Refrigeration Research 
Foundation published by the Georgia Ex- 


during the warmer months, 


and 


periment Station. 


TAFFY KISSES (with peanut butter) 


Ingredients: corn syrup, sugar, fat, mo- 
lasses, peanut butter, lecithin. 


Quality changes adversely at high tem- 
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FOR "REPEAT BUSINESS” 


SERVE THE 


Inter-Mission 
Favorites! 


Mission Fountain Beverages 
are business builders through 
quality ... your customers will 
come back for more! Mission 
Orange and Lemon-Lime Beverages 
have the distinctive natural flavor 
of the citrus fruits from which 

they are made, and Mission 

Grape has that rich taste of 
vine-ripened Concords. 

Mission Fountain Beverage bases 
are Ready-to-Use, 5 to 1 strength. 


DISPENSERS STILL AVAILABLE 


Handsome Mission Dispensers are 
available in several types and 

sizes, ideal for lobby stands. 

One popular model is shown above. 
We are now offering special 
dispenser deals that return your 
original investment with profit! 
WRITE FOR INFORMATION, 

or ask your theatre supply dealer. 


mission 


FOUNTAIN 
BEVERAGES 


“Intermission (* |= 
with mission” 


MISSION DRY CORPORATION 
P.O. Box 2477, Los Angeles 54, Calif. 
New York + Chicago + 


7 


Terminal Annex 
Toronto 


perature or humidity; shelf-life short under 
most storage conditions; sticks to paper and 
becomes runny after long periods at humidi- 
ties over 457 ; rancidity is retarded at a 
temperature of 32°. 

Suitable storage conditions for a month 
or less, up to 68°, 40-45°° humidity; for 


more than a month, 32°, 40° humidity. 


CANDY GUM DROPS 


Ingredients: sugar, corn syrup, starch. 
Long storage at less than 60° humidity 
causes weight loss, shrinkage, toughness ; 
effects of humidities 
greatly reduced by a storage temperature of 
32 > low 
growth, reduce sogginess ; 
for three months provided there 


adverse improper 


temperatures prevent mold 
can be kept at 
up to 68 


is sufficient humidity. 


HARD CREAM CANDY (candy corn) 


Ingredients: sugar, corn syrup. 
Very sensitive to temperature and hu 
midity ; under 50% 


relative humidities 


cause dryness and hardness; relative hu 


midities of 60°7 cause softness, stickiness, 
moldiness. Low storage temperatures retard 
adverse effects of improper humidity and 
preserve original flavors and colors. Storage 
at room temperature, or higher, results in 
flavor losses and color fading. 
Suitable storage conditions for a month 
53-55°7 humidity; for 


55% hu- 


or less, up to 65 
more than a month, up to 50 


midity. 


HARD CANDY 


Ingredients: sugar, corn syrup, flavoring 


oil 

Needs very dry atmosphere; high tem- 
peratures cause loss of aroma and flavor, 
and darkening; high humidity causes loss of 
luster—becomes milky-looking, sticky and 
sugary. 

Suitable storage conditions for a month 
or less, up to 68°, 40-45°° humidity; for 
up to 50°, 40% hu 


more than a month 


midity. 


MARSHMALLOWS 


Ingredients: sugar, corn syrup, dextrose, 


gelatin, pectin. 
Storage conditions required are difterent 


from those of most other candies; high 


humidities and temperatures bring about 
stickiness, fermentation, molding; low hu 
midities and temperatures cause weight loss, 
shrinkage, dryness. 

Suitable storage conditions for 
63-65°° humidity; for 


65°% hu- 


a month 
or less, up to 68 
more than a month, up to 50 


midity. 


PEANUT BRITTLE 
sugar, peanuts, corn syrup. 
sticki- 


Ingredie nts: 
Shelf life limited by two factors: 
ness and runniness (controlled by low 
humidity), and staleness and rancidity of 
low tempera- 


the peanuts (controlled by 


ture). May be stored for many months 
with proper refrigeration and humidity. 

Suitable storage conditions for a month 
or less, up to 68°, 45-50% humidity; for 
more than a month, up to 40°, 45-50% 
humidity. 


CHOCOLATE-COVERED NOUGAT BARS 


Ingredients: sugar, corn syrup, fats, 
chocolate, milk solids, egg white. 
Chocolate coating generally protects the 


interior portion to some extent; refrigera- 
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Better Drinks 
Greater Profits... 





CREST THEATRE* i a ee 


Seattle, Washington 





oo argent In Theatres All Over America 


Giaele VRANCL HOU 


él] ti él with the 





ANDERSON & WAGNER, INC. 


8701 South Mettler Street 


Installonon by BF SHEARER CO Seattle 


Los Angeles 3 














You Can Enjoy 
BIGGER PROFITS 
on QUALITY CANDY 
and CARMEL CORN! 


Order direct and SAVE 
Pure, Delicious 
Finest Ingredients 


Boxed to retail at 5c. 


PACKAGED a 
Packed 400 to the case. — 
Per hundred packages, only 


Lemon Drops, Jelly Beans, Anise Dolls, Candy Hearts, 
Candy Corn, Jelly Drops, all the old favorites. You 
may order all one kind or assorted 


CARMEL CORN 


Packed bulk, 30 Ibs. per case. 28° 


Direct to you, per pound 
Carmel Corn Boxes, 3”x3"x6", per 1,000 $9.00 


ORDER NOW direct from 


KONTNEY CARTON CO. 


Box 402 





PIZZA 


Ready to Eat 
... Just Heat 


. . . Delivered to you in 
individual portions . . . 
No preparation neces- 


sary... Ready to sell 
. Just Heat!!! 


AMERICA 
Mass. 


PIZZA CORP. OF 
Wrentham 





FREE AND EASY 


Some advertisements offer litera- 
ture on the product advertised, 
and often a coupon is included as 
a convenient means of procuring 
it. You'll save time—be able to 
detail your requirements — by 
writing advertisers direct. How- 
ever, The Theatre Supply Mart 
provides a postcard for your con- 
venience. This department apears 
at page 25. 











tion required for long-term storage, how- 

ever. 
Suitable 

up to 68°, 


storage conditions for a month 
50-55% humidity; for 
up to 50°, 50% hu- 


or less, 
more than a month, 


midity. 


CHOCOLATE-COVERED PEANUT ROLLS 
Made with fudge centers, dipped in cara- 
milk 
sugar, peanuts, 
milk solids, fat. 
more than 
High temperature and 


mel, rolled in peanuts, dipped in 
Ingredients: 
milk chocolate, 


easily 


chocolate. 
corn syrup, 
Can be 
coated peanut rolls. 
high relative 
chocolate to run 


stored non- 


: : 
humidity, however, cause the 


and become soft and ex- 


cessively moist. 
Suitable 
or less, up to 68°, 


conditions for a month 
45-50°% humidity; for 


to 40°, 45-50% 


storage 


more than a month, up 


humidity. 


CHOCOLATE-COVERED CREAMS 


Ingredients: corn invert 
syrup, dark chocolate, egg whites. 

High humidity causes blgters or spots 
on the high causes 


staleness of the creams and runniness, irre- 


sugar, syrup, 


candy ; temperature 
spective of the humidity. 

Suitable 
up to 68°, 
a month, 


cinditions for a month 
55-60% humidity; for 
up to 50°, 50% hu- 


storage 
or less, 
more than 
midity. 


COCONUT SQUARES 


firm, oblong blocks 
coconut, cut to 40 
coconut, 


Type tested were 
containing about 25% 


pieces per pound. Ingredients: 
sugar. 

Loses moisture and develops crust at low 
humidities; becomes moldy at humidities 
over 60% ; can acquire a soapy odor after 
a while from improper storage conditions. 

Suitable storage conditions for a month 
or less, up to 68°, 55-60% humidity; for 
more than a month, up to 50°, 55-60% 
humidity. 


PEANUT ROLLS (nuts exposed) 


Candies tested made with fudge centers, 
dipped in caramel and rolled in blanched 
peanuts. Ingredients: sugar, peanuts, corn 
syrup, milk solids, fat. 

Difficult to store because caramel is sensi- 
tive to heat and moisture, and peanuts 
readily stale; becomes sticky and runny in 
few days after being exposed to high hu- 
midities. 

Suitable storage conditions for a month 
or less, up to 68°, 45-50% humidity; for 
more than a month, up to 40°, 45-50% 


humidity. 
MILK CHOCOLATES 


Ingredients: plain milk, chocolate. 

Sour taste and odor can develop at ex- 
cessively high temperatures and humidities ; 
slow to pick up moisture, but once moisture 


s absorbed, candies become soft immedi- 
ately. 
Suitable storage conditions for a month 
or less, up to 68°, 40-50% humidity; for 
more than a month, up to 50°, 40-50% 


humidity. 


CHOCOLATE-COVERED PEANUTS 


Roasted 
milk 
milk chocolate. 

One of the candy to 
store; less affected by high humidities than 
the other types. 
tures, irrespective of humidity, 


with 
peanuts, 


heavily coated 


Ingredients: 


peanuts 
chocolate. 
easiest types of 
Excessively high tempera- 
cause stale- 
ness, darkening, softening. 

Suitable storage conditions for a month 
, 40-50% humidity; for 
up to 50°, 40-45% 


or less, up to 68 
more than a month, 


humidity. 


CARAMELS 


Vanilla-flavored, cut in squares, individ- 


ually wrapped. Ingredients: 
syrup, tat. 

Chief storage problem is softening due 
to high temperatures and humidities. Keep 


well over fairly wide range of storage con- 


sugar, corn 


ditions. 

Suitable storage conditions for a month 
or less, up to 68°, 50-55% humidity; for 
more than a month, up to 50°, 40-50% hu- 
midity. 


CHOCOLATE HAND-ROLLED CREAMS 


Soft-centered type with raspberry and 
vanilla flavors. Ingredients: sugar, invert 
syrup, chocolate. 

Hard coating of bitter chocolate provides 
protection against moisture and high tem- 
peratures. Combination of excessively low 
temperatures and humidity causes small 
blisters to form on the chocolate ; high tem- 
peratures cause rapid melting. 

Suitable storage conditions for a month 
, 45-50% humidity; for 
up to 50°, 45-50% 


or less, up to 68 
more than a month, 
humidity. 


SEMI-SWEET CHOCOLATE SQUARES 


Greying of chocolates induced by warm, 
dry atmosphere, both in and out of wrap- 
pers; high humidities cause staleness and 
spottiness; candies become sticky and soft 
in high temperatures. 

Suitable storage conditions for a month 
or less, up to 68°, 40-50% humidity; for 
more than a month, up to 50°, 40% hu- 
midity. 


FUDGE 


Flavor holds up well under most condi- 
tions. Firmness, however, changes directly 
with temperature; becomes hard at low 
temperatures, soft at high temperatures, 
irrespective of humidities. May be kept 
at room temperature for eight weeks, pro- 
viding the humidity is at 65%; high hu- 
midity causes dampness and stickiness. 
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Experience Proves: 


Chewing Gum Will Add to Their 
Enjoyment of Your Theatre 


Sheridan Theatre, Miami 
Beach, Fla., displays and 
sells chewing gum for con- 
venience of patrons and 
extra profits. 





You know that many people like to chew. 
gum at the movies. The pleasant chewing 
helps them relax and get greater enjoyment 
out of the picture. at’s more, they like 
the convenience of buying gum right at the 
theatre. That’s shown by the big gum 
business done in theatres all over America. 








BETTER THEATRES SECTION 


Boulevard Theatre, 
Houston, Texas,gets extra 
revenue and good will by 
displaying popular brands 
of gum. 


You build good will and extra profits by selling 
and displaying popular brands of chewing gum 


You’ll provide a real service and build 
good will by displaying Wrigley’s Spear- 
mint, Doublemint, ‘‘Juicy Fruit’’, and 
other popular, fast-selling brands of chew- 
ing gum. Display chewing gum in a aa 

ition where it’s easy to see and buy 

‘ou’ ll get substantial extra sales and profits. 








CLASSIFIED DIRECTORY OF LEADING 


SOURCES OF REFRESHMENT SERVICE EQUIPMENT AND SUPPLIES 





BEVERAGES 


CANADA DRY GINGER ALE, Incorporated, 100 
Park Avenue, New York, N. Y. See page 23. 
COCA-COLA COMPANY, 515 Madison Avenue, 

New York, N. Y. See Second Cover. 
Fountain Service, eed 


DAD’S ROOT BEER, 
Chicago 18, Hil. 


North Talman Avenue, 
page 36. 

Delaware Punch 
6, Tex 

Doctor Pepper Company, 429 Second Avenue, 

exas 

De + ble Cola Company, 

Tenn 


Company of America, San Antonio 


Dallas 


1478 Market, Chattanooga 8, 


Foods Corporation, 250 Park Avenue, New 


Y 
The Grapette Company, Incorporated, 112 E. Grin 
stead, Camden, Ark 
Green & Green, Inc., 
Tex 
Green Spot. Inc 1501 
Angeles, Calif 
CHARLES E. HIRES COMPANY, 206 S. 24th 
Street, Philadelphia 3, Pa. See opposite page. 
MISSION DRY CORPORATION, 5001 S. Soto 
Street, Los Angeles, Calif. See page 30. 
National Flavor Company, Inc 4201 
New Orleans 6, La 
Nehi Corporation, 10th & 9th Avenues, Columbus, Ga 
Nesbitt Fruit Products. Inc., 2946 East 11th, Los 
Angeles 23, Calif 
Orange Crush Company, 
Chicago 10, IIL 
O-So-Grape Company 
cago 3, Ill 
Pacific Citrus Products 
Fullerton Cali 
Pepsi-Cola Company, 3 W 
Red Rock Bottlers, Incorporated, 901 
Atlanta, Ga 
Ri Maid Products Company 
enue, San Bernardino, Cali 
Richardson Corporation, 1069 Lyell 
ester 3, Y 
Seven-Up Company, 
Sparkletts Drinking Water Corporation, 
Boulevard, Los Angeles 41, Calif 
The Squirt Company, 202 S. Hamilton Drive, Bev- 
erly Hills, Calif 
Swett's 
134 S. LaSalle Street, 
Tru-Ade, Incorporated, 
cago 6, Ill 
Tru-Rich Extract 
High Point. N 
Vernor 
Mich 
Welch Grape 
Whistle & Vess Beverages, Inc., 
ng. St. Louis 1, Ohio 
Wonder Orange Company 


2000 Providence, Houston, 


Beverly Boulevard, Las 


Girod 


Fruit 


318 W. Superior Street, 


134 South LaSalle Street, Chi 
P. O. Box 392, 


S7th Street, New York. 
W. Peachtree, 


Company 


1943 West Highland 


Avenue, Roch- 


Louis, Mo 
450 York 


1316 Delmar, St 


Root Beer Company, Incorporated, 
Chicago, Ill 


20 N. Wacker Drive, Chi- 


Company, 1537-39 North Main 


Company, 239 Woodward Avenue, 


Juice Company, Westfield. N. Y 
1118 Arcade Build- 


223 W. Erie, Chicago, Il] 


BEVERAGE DISPENSERS 


ANDERSON & WAGNER, INCORPORATED, 
8701 S. Mettier Street, Los Angeles 3, Calif. 
See page 31. 

Bastian- Blessing 
Chicago 30, 

COCA-COLA COMPANY, 515 Madison Avenue, 
New York, N. Y. ond Cover. 

DAD’S ROOT BEER COMPANY, 2800 North 
Taiman Avenue, Chicago 18, Ill. Eee page 36. 

3700 Oakwood Avenue, 


Company, 4201 Peterson Avenue 


Jrincolator Corpo ration 

Y oungstown hio 
Fischman Company 

phia, Pa 

Green Spot. Incorporated, 1501 
Los Angeles, Calif 

CHARLES E. HIRES COMPANY, 206 S. 24th 
Street, Philadelphia 3, Pa. See opposite page. 

W. KESTENBAUM. INC... 1790 First Avenue, 
New York 28, N. Y. See page 36. 


10th & Allegheny, Philadel- 


Beverly Boulevard, 


34 


Knickerbocker Beverage Dispenser, Incorporated, 453 
6th Avenue, New York, z. 

MISSION DRY CORPORATION, 5001 S. Soto 
Street, Los Angeles 54, Calif. See page 30. 

Multiplex Faucet Company, 4319 Duncan Avenue, St 
ouis, Mo 

Orange Crush Company, 318 W. Superior Street, Chi 
cago 10, IL 

Seco aga Incorporated, 5206 S. 38th, St 
16, 

SPACARB, INC., 317 East 23rd Street, New York 
10, N. Y. See page 38. 

Star Manufacturing Corapany, 6300 St 
St. Louis, Mo. 

West Coast Sheet Metal Works 
vard, Los Angeles 15, Calif 


CANDY BARS AND SPECIALTIES 


8 S. Michigan 


Louis 


Louis Avenue, 


935 Venice Boule- 


Fred W. Amend Company, Avenue, 
Chicago, IIL. 

Paul F. Beich Company, Bloomington, Ill 

E. J. Brach & Sons, 4656 W. Kenzie. Chicago. I!) 

Blumenthal Brothers, Margaret & James Streets, 
Philadelphia 37, Pa. 

Brock — Company, 11 
nooga, Ten 

Bunte brothers, 
2 


Chestnut street, Chatta- 


3301 Franklin Boulevard, Chicag 


. 
Charms Company, 601 Bangs Avenue, Asbury Park. 


4230 Gravois Avenue, St 


Chase Candy Company, 
Louis 16, ° 

The D. L. Clark Company, 
burgh 12, Pa 

Cook Chocolate Company, 4825 S. Rockwell, 
I 


503 Martindale, Pitts- 


Chicago, 


Cox Confection Company, East Boston, Mass 

The Cracker Jack Company, 4800 W. 66th 
Chicago, Ill 

Curtiss Candy Company, 1101 
cago 13, Ill. 

Deran Confectionery Company, Incorporated, 
bridge, Cambridge 41, Mass 

Elmer Candy Company, 540 Magazine 
Orleans, La 


Street, 
Belmont Avenue, Chi- 
134 Cam- 


Street, New 


The Euclid Candy Company of Calif., Incorporated, 
715 Battery, San Francisco 26, Calif. 

F & F Laboratories, Inc., 3501 West 
Chicago, Ill 

Ferrara Candy Company, 2200-1) W. Taylor, Chi- 
cago, Il 

Gold Medal er Corporation, 
Brooklyn, N. 

Golden otal Saeed, Ltd., 
San Francisco, Cali 

D. Goldenberg, Incorporated, ‘‘I”’ 
delphia, Pa 

Hawley & Hoops, Inc., 271 
York City 

Henry sc “Ng Incorporated, 313 Hudson Street, 
ork, 

Hershey 


48th Place, 


2857 W. 8th Street, 


1975 Market Street, 


& Ontario, Phila- 


Mulburry Street, New 


New 

Chocolate 19 E. Chocolate 
Avenue, Hershe a. 

M. J. epmated Company, 308 Wset Ontario, 
10, 

Hollirweod Candy Company, 
Centralia, Il. 

Tom Huston Peanut Company, 900 8th Avenue, Col 
umbus, Ga. 

Huyler’s, 660 First Avenue, New York City. 

Walter H. Johnson Candy Company, 4500 W. Bel- 
mont Avenue, Chicago 41, IIL 

So ee Candy Company, 6546 W. Belmont, 
il 


Corporation, 
Chicago 


Chestnut & Calumet, 


Chicago, 
—— Seared Company, Incorporated, Brown Street, 


zabeth, 

KONTNEY CARTON COMPANY, P. O. Box 402, 
Green Bay, Wis. e 32. 

Sas Foods Company, 500 North Peshtigo, 

J., Chicago, TL 

Edger P. Lewis & Sons, Incorporated, 
cial Street, Malden 48, Mass. 

Life Savers Corporation North 
Chester, N. Y 

Luden’s, Inc., 200 North Eighth, Readin 

— & Company, 148 N. Delaware, 
6, 

M & M, Ltd., 200 N. 12th Street, Philadelphia 6, Pa. 

Mars, Incorporated, 2019 N. Oak Park Avenue, Chi- 
cago 35, Ill 

Mason, Au & Magenheimer Confectionery Manufac- 
turing Company, P. O. ox 549, Mineola, 

National Licorice Company, 106 John Street, 
lyn, N. Y 

Nestle’s Chocolate Company, 60 Hudson Street, 
York City. 

New England Confectionery Company, 254 Massachu- 
setts Avenue, Cambridge 39, Mass 

Norris Candy Company, Atlanta, Ga. 

Overland Candy Company, Div. of 
155 N. Cicero Street, Chicago 15, ; 

Pearson Candy Company, 108-114 Glenwood Avenue 
Minneapolis 3, Minn 

Peter Paul, Incorporated, New Haven Rd., Naugatuck, 


Newark, 
183 Commer- 


Main Street, Port 


g. Pa 
Philadelphia 


Brook- 
New 


Leaf Brands, 
a) 


onn 

Quaker City Chocolate & Confectionery Company, 
Incorporated, 2140 Germantown Avenue, Philadel- 
phia, Pa 

Queen Anne Candy Company, Hammond, Ind 

Thomas D. Richardson Company, Atlantic 
Philadelphia 34, Pa. 

Ridleys, 159 Carlton Avenue, Brooklyn 5, N. Y. 

Rockwood & Company, 88 Washington Avenue, Brook- 
lyn 5, . 

Ryan Candy Company, Ltd., 
New York 17, N. Y 

Schutter Candy Division, Universal “sg F Corpora- 
tion, 1501 Locust Street, St. Louis 3, 

Shotwell Manufacturing Company, 350! 
Avenue, Chicago, Ill. 

Sifers Valomilk Confection 
Street, Kansas City 2, Mo. 

Sperry Candy Company, Milwaukee, Wis. 

Sweets Company of America, Incorporated, 
low Avenue, Hoboken, N. J. 

Switzer 5 pogaend Company, 612 N. First Street, St 
Louis, 

James ee Welch Company, 810 
Mass. 

Wilbur-Suchard Chocolate 
Broad, Lititz, Pa 
Williamson “ere Company, 4701 

Chicago 39, Ill 
Geoame Sage Company, 408 West Florida, Milwaukee 
4, is. 


‘and I, 


420 Lexington Avenue, 


Ww. Potomac 


Company, 6 West 36th 


1515 Wil- 


Main, Cambridge. 


Candy, Incorporated, 48 


Armitage Avenue, 


MOTION PICTURE HERALD, MAY 5, 195! 





DISPLAY CASES 


Columbus Show Case Company, 850 W. Fifth Avenue, 
Columbus 8, Ohio. 
Confection Cabinet Corporation, 234 Central, Newark, 


Grand ‘Rapids Store Equip. Company, 1340 Monroe 
Avenue, N. W., Grand Rapids 2, Mich. 

Supurdisplay Corporation, 233 E. Erie Street, Mil- 
waukee, Wis. 

Weber Showcase & Fixture Company, 5700 Avalon 
Boulevard, Los Angeles 54, Calif. 

West Coast Sheet Metal Works, 935 Venice Boulevard, 
Los Angeles, Calif. 

e 


FOOD SERVICE EQUIPMENT 


ANDERSON & WAGNER, INC., 8701 South 
Mettler Street, Los ome % — (lunch- 


eonette equipment). See — = 
Cory Corporation, 221 LaSalle, hicago 1, Ill. (coffee 


brewer). 

Dalason Products Manufacturing Company, 825 West 
Madison Street, Chicago 7, Ill. (frankfurter steamer). 

Doughnut Corporation of America, 393 7th Avenue, 
New York ae N. Y. (doughnut mixer). 

W. KESTENBAUM, INC., First Avenue, 
New York 28, N. Y. (griddle stand). See page 


Kneisley Electric Company, 2509 LaGrange, Toledo, 
Ohio. (hot and cold drinks). 

J. C. Pitman & Sons, 711 Broad Street, Lynn, Mass. 
(deep fryer). 

Pronto Popcorn Sales Corporation, 702 Beacon Street, 
Boston 15, Mass. (frankfurter steamer and dis- 
penser). 

Star Manufacturing Company, 6300 St. Louis Avenue, 
St. Louis 20, Mo. 

oe 


FOOD SPECIALTIES 


Castleberry’s Food Company, Augusta, Ga. (canned 
barbecue pork). 

Coast Packing Company, 3275 E. Vernon, Vernon. 
Calif. (potato eels 

Frito Company, Inc., 2600 Cedar Sonia, Dallas, Tex 

PIZZA CORPORATION OF AMERI CA, Wren- 
tham, Mass. (pizza pie). page 

Pizza Enterprises, Inc., 420 75th Street, North Bergen, 
N. J. (pizza pie). 

Pronto-Pup, Incorporated, 619 Ist National Bank 
Blidg., Cincinnati, Onio. (frankfurters) 

So-Good Potato Chip Company, 2929 Gravois, St 
Louis, Mo. (potato chips). 


* 
GUM, CHEWING 
American Chicle Company, Thompson Avenue & Man- 
y, L. I. City, N. Y. 
Beechnut Packing Company, 10 E. 40th Street, New 
‘. Chewing “vagy Company, Merchant St., 


N.S. Pittsburgh 12, 
WILLIAM WRIGLEY JR. COMPANY, 410 N. 
4 ll. See page 33. 





ICE CREAM AND FROZEN 
CUSTARD EQUIPMENT 


ANDERSON & WAGNER, INCORPORATED, 
8701 S. Mettler Street, Los Angeles 3, Calif. 
(cabinets). See page 31. 

Freez-King Corporation, 2518 W. Montrose Avenue 
Chicago 18, Lil. 

General Equipment Sales, Incorporated, 824 S. W. 
Street, Indianapolis 2, Ind. (ice cream) 

Icecreamolator Corporation, 3700 Oakwood Avenue, 
Youngstown, Ohio. (ice cream) 

Mills Industries, Inc., 4110 Fullerton Avenue, Chi- 
cago 39, Ill. (ice cream) 

Multiple Products Company, 225 i 39th Street, New 
York 18, N. Y. (cone dispenser 

SWEDEN FREEZER MANUFACTURING comM- 
PANY, 3401 17th Avenue, West, Seattle 99, 
Wash. Apical custard and cone dispenser). 


Whirla- Whine ESE W. O. W. Bldg, Omaha, 
Neb. (soft ice cream) 


PAPER CUPS 


Dixie Cup Company, 24th and Dixie Avenue, Easton, 
Pa 
Lily-Tulip Cup Corporation, 122 E. 42nd Street, New 
York 17, N. Y 
e 


POPCORN BAGS AND BOXES 


Beret per Supply, 317 Sangamon Street, Chicago 


MANLEY, INCORPORATED, 1920 Wyandotte Street, 
Kansas City 8, Mo. 
National i aa ghe Supply, 92 Gold Street, New York 


"Saber Products, Incorporated, 10 Clifton 
Boulevard, Clifton, N. J. 
Rex Specialty Bag Seg ihe 95-109 Onderdonk 
Avenue, Brooklyn 6, 
Supurdisplay ecpeadek. 233 E Erie Street, Mil- 
waukee, is. 

* 


POPCORN MACHINES 

C. Cretors & Company, 600 W. Cermak Road, Chi- 
cago, Ill. 

MANLEY, Incorporated, 1920 Wyandotte Street, 
Kansas City, Mo. See third cover. 
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Made with 


V ROOTS: BARKS - HERBS 


Again a proved champion by revealing sur- 


vey figures—and is acclaimed by millions for 


its delicious flavor of real root juices. 


AWARDED BY " 
MOTION PICTURE HERALD 7 9) 


THE CHARLES E. HIRES CO. 
206 So. 24th Street Date 
Philadelphia, Pa. 
Hires Fountain Syrup 
Dispensing Equipment 
Advertising 


Name 


Address 





~ 


WAV" oupuicate popcorn prorits! 
‘ss a SEL SOFT ICE CREAM! 


3) 3 Movie-Cone FREEZER 


Makes Ice Cream Cones... Frozen Custard 


* Easy to operate! 
* Simple to maintain! 
* Fully Automatic! 
* Short on space—long on returns! 


Cash in on the terrific appeal of soft 
ice cream with the amazing SWEDEN 
“Movie-Cone” FREEZER that dis- 
penses a continuous flow of soft ice 
cream to your patrons, a continuous 
flow of profits to you! 


The SWEDEN “Movie-Cone” FREEZER 
. . the hottest thing in refreshment 
profits! 





Please send me details 





—" nal Theatre Supply, 92 Gold Street, New York 


n a Corporation, 702 Beacon Street, 
6300 St. Louis Avenue, 


Machines, Incorporated, 1481 W. 
lif 


fp» Pc Boulevard, Los Angeles 1, Cali 


POPCORN, RAW 


POPCORN SEASONING 


Arlington Edible Oil Products, 38 Yetten Place, Wal- 
tham, Mass 

Best Foods, 
York City, 

C. Cretors & Company, 606 W. Cermak Road, Chi- 
cago 16, 

E. F. Drew & Company, 5 Ea 
York City 

NATIONAL THEATRE SUPPLY, 
New York 38, N. Y. 

Cc. F. SIMONIN SONS, INCORPORATED, —_ 
and Belgrade Street, Philadelphia, Pa. 


Incorporated, 1 E. 43rd Street, New 


st 26th Street, New 


92 Gold Street, 


POPPING OILS 


The Best Foods, Incorporated, 1 E. 43rd Street, New 
ork, N. Y. 

= a INC., 

c. F. SIMONIN’S & SONS, Incorporated, Tioga 


& Belgrade Streets, Philadelphia, Pa. See this 
See nage 37. 


e 
SODA FOUNTAINS 


ANDERSON & WAGNER, INCORPORATED, 


1820 Wyandotte Street, Kansas 


8701 S. Mettler Street, Los Angeles 3, Calif. 
See page 31. 
The Formica Insulation Consent, 4616 Spring Grove 
Avenue, Cincinnati 32, 
e Helmco-Lacey, Inc., 1215 Fullerton St., Chicago, Ill 
Industrial Sheet Metal Works, 3020 Sylvan, Dallas 8, 
Company, Sch 


Tex 
how PUR ermes W. KESTENBAUM, INC., 1790 Fi 
Darden a Conary 308. Harwood POPCORN WARMERS New York 28, N. Y. See th a ee 
Dalles Tex » Man ri ympany, 799 Gr 
f 


$s page. 
Peterson Show Case & Fixture Coatene, 5700 S. San 
» Company, 5913 W. North Avenue, Chi Calif 
2422 W. Cermak Road, 


Incorporated, 3441 W page 37. 
Wesson & Snowdrift Sales, 1701 Canal, New Orleans, 


Iowa La 


A. B. C. Popcorn Compary 
North Avenue, Chicago, Ill 
American Pop Corn Company, Sioux City 6, 
Barteldes Seed Company, Lawrence, Kans 
Blevins Popcorn Company, 3098 Charlotte Avenue, 
Nashville, Tenn 


ve Street, San 
Pedro Street, Los Angeles 11, 

Phoenix Soda Fountain Company, Incorporated, 307 
Bruckner Boulevard, New York City, Y. 

Weber Showcase & Fixture Company, 
Boulevard, Los Angeles _ Calif. 


VENDING CARTS. 


Poblocki & Sons, 2159 §. Kinnickinnic Avenue, Mil- 
waukee, Wis. 

Walky Service Company, 401 Schweiter Bldg., Wich- 

2004 Broadway, Santa ita, Kans. 


Blessing-Hoffman Corr 
Chicago, Ill. (‘DOT 

C. Cretors & Company, 606 W. Cermak Road, Chi- 
cago 16, Ill 

Holiywood Servmaster, Incorporated, 1908 S. Vermont 
Avenue, Los Angeles 7. Calif 

gf Electric Company, 2509 Lagrange 


any, Evansville, Ind MANLEY, INC., 1920 Wyandotte Street, Kansas 

*Popeo rn and Seed Company, Box 277, City, Mo. See Third Cover. 

Ohic Popcorn Equipment Company, 

620 N. 2nd Street, Monica, Calif 
Pronto Popcorn Sales 


rn Company, Muncie, Ind 


n Company, 1243 S. Wabash Avenue, 5700 Avalon 


MANLEY, INCORPORATED, 1820 Wyandotte Street, 
Kansas City, Me 


1 The atre Supe 92 Gold Street, New York Toledo, 


Delawenh, 
Prunty Seed & Grain Company 
St. Louis 2, Mo 
Supurdisplay Corporation, 
waukee, Wis. 





BRAND NAMES, 


[Addresses of the following list can 
be found by referring to proper classi- 
fication in the preceding directory.] 


BEVERAGES 

BIRELEY'S: General Foods Corporation. 
CANADA DRY (cherry, cream, ginger ale, grape, 
root beer): Canada Dry 


702 Beacon Street, Boston 15, 


233 E. Erie Street, Mil ass. é es - 
Supurdisplay, Incorporated, 233 E. Erie Street, Mil- 
Wyandotte Popcorn Company, Marion. Ohio waukee, is 

Betty Zane Corn Produ ucts Company, 640 Bellefontaine West Coast Sheet Metal Works 
Avenue, Marion, Ohio vard, Los Angeles, Calif 


935 Venice Boule 








Earn Profit From Idle Space 
With This Service and 
Drink Dispensing Equipment evant I aa 
COCA-COLA: Coca-Cola Company. 

DAD'S ROOT BEER: Dad's Root Beer Company. 
DELAWARE: Delaware Punch Company of America. 
DR. PEPPER: Dr. Pepper Company. 

DR. SWETT'S: Dr. Swett's Root Beer Company 
FRUIT BOWL: Green & Green, Inc. 

GRAPETTE: The Grapette Company. 

GREEN RIVER: Schoenhofen Edelweiss Company. 
GREEN SPOT: Green Spot, Inc. 

HAWAIIAN: Pacific Citrus Products Company. 
HIRES ROOT BEER: The Charles E. Hires Co. 
HI-SPOT: Canada Dry Ginger Ale, Inc. 

RED ROCK: The Red Rock Bottlers, Inc. 

RICH MAID: Rich Maid Products Company 
ROYAL CROWN COLA: Nehi Corporation 
SEVEN-UP: The Seven-Up Company. 

SPARKLETA: Sparklets Drinking Water Corporation. 
SPUR: Canada Dry Ginger Ale, Inc. 

SQUEEZE: National Fruit Flavor Company, Inc. 
SQUIRT: The Squirt Company. 

TRU-ADE: Tru-Ade, Inc. 

TRU-RICH: Tru-Rich Extract Company. 
VERNOR'S: James Vernor Corporation. 

WELCH: The Welch Grape Juice Company. 
WHISTLE: Whistle & Vess Beverages, Inc. 
WONDER ORANGE: Wonder Orange Company. 


. 
CANDY BARS and SPECIALTIES 
ALMOND JOY: Peter Paul, Inc. 
BABY RUTH: Curtiss Candy Company. 
BEST YET: Cox Confection Company. 
BIT-O-HONEY: Schutter Candy Div. of Universal 
Match Corporation. 
. . « including DAD'S Root BLACK CROWS: Mason, 
a whole array of colorful adver- Confecti y Company. 
BONOMO'S TURKISH TAFFY: Gold Medal Candy 
Company. 
BOSTON BAKED BEANS: Hawley & Hoops, Inc. 
BROCK NUT ROLL: Brock Candy Company. 
BUTTERFINGER: Curtiss Candy Company. 


TWO PUMP UNIT JUICE DISPENSER 


Built for beauty and fast service. Stainless steel throughout 
Cork insulated. Capacity 6 gallons each pump. May be set 
flush into the counter or on top of counter 


Capacity 5 gallons 


One Pump Unit 18'." x 14%" x 14’ 
Three Pump Unit 41'." x 17" x 15'4" 6 gal- 
lons each pump. 

SANITARY STAINLESS STEEL 
GRIDDLE STAND with ROLL DRAWERS 


Made in five sizes from 30” to 54” long, 22” deep, 3814” 
high. 2 drawers on ball bearing rollers. 


W. KESTENBAUM, INC. 


1790 FIRST AVENUE 
NEW YORK 28, N. Y. 


Capacity 
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PLENTY OF PROFIT! 
The Old Gashioned 
IN ROOT BEER 


e—you can sell an - large — of pone: 8 
at a bargain price and still make pwr if 

serving. You can't beat a deal e a jere you "tecture Hy high “waitty. 
nationally advertised beverag s bound to attract extra traffic the m 
you put it on display. 
We offer you everything you need to get started 
Beer, barrels, dispensers, mugs, glasses . . . 
tising material. 
Write for free booklet: HOW TO MAKE MORE MONEY SELLING DAD'S 
ROOT BEER. 


DAD'S ROOT BEER COMPANY 


Chicage 18, Illinois 


Au & Magenheimer 








2800 North Talman Avenue 
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BUTTERNUT: Hollywood Candy Company. 

CHARMS: Charms Candy Company. 

CHASE'S CELLO PACK: Chase Candy Company. 

CHERRY MASH: Chase Candy Company. 

CHICKEN DINNER: Sperry Candy Company. 

CHOCOLETTOS: Peter Paul, Inc. ° e e 
CHUCKLES: Fred W. Amend Company. Th g D e A . 

CLARK BARS: D. L. Clark Company. e est rive ins re eaturing 
CRACKER JACK: The Cracker Jack Company. 

DOTS: Mason, Au & Magenheimer Confectionery. 


DR. |. ©.: Mars, Inc. ~ 
FIFTH AVENUE: Ludens, Inc. | ‘ 

FOREVER YOURS: Mars, Inc. | a. 

GOLD BRICK: Elmer Candy Co. an sek 


GOOBERS: Blumenthal Bros. 

GOOD & PLENTY: Quaker City Chocolate Co. 
GUMBO: The Euclid Candy Co. 

HERSHEY: Hershey Chocolate Company. 


| : \ py ae i > q 
HOPALONG CASSIDY: Ryan Candy Co., Ltd. an @ 
JOLLY JACK: Curtiss Candy Co. | \ a Oe Fare 
JUICELETS: F & F Laboratories, Inc. ; f f ~% ! 
"4 . . ia : i ‘ @ 





JUJUBES: Henry Heide, Inc. 

JUJYFRUITS: Henry Heide, Inc. 

JUNIOR MINTS: James O. Welch Company. 
KRAFT KARAMELS: Kraft Food Company. . 
LEAF-MINTS: Overland Candy Company. N 4 L 

LICORICE PASTILLES: Henry Heide, Inc. Bp any . the ONE popping oil that 
LICORICE TWIST: Switzer's Licorice Company. D : 

LIFE SAVERS: Life Savers Corporation. 4 = ‘ 

LOOK: Golden Nugget Sweets, Ltd. 

LOVE NEST: The Euclid Candy Company. 

M & M'S: M & M Ltd. 

MARS: Mars, Inc. 

MILK DUDS: M. J. Holloway Company. 

MILK-SHAKE: Hollywood Candy Company. 

MILKY WAY: Mars, Inc. 

MOUNDS: Peter Paul, Inc. 

NECCO WAFERS: New England Confectionery Co. 

NESTLE'S: Nestle Chocolate Company. 

NUT GOODIES: Pearson Candy Company. : 

OH HENRY: Williamson Candy Company. 3 3 ) ae ° 

ORD MICK: Sihatice Cony Co. Be es | It pops America’s Best-Selling 
PAYDAY: Hollywood Candy Company. Avo i. 

PEANUT CHEWS: D. Goldenberg, Inc. Popcorn! .. . adds butter-like flavor, 

PECAN ROLL: Sperry Candy Company. : 
PING BAR: Mars, Inc. 

POM POMS: James O. Welch Company. 
POWERHOUSE: Walter H. Johnson Candy Co. | § 5 . 
RAISINET: Blumenthal Bros. be ng ] people ask tor more. 

RED SAILS: Hollywood Candy Company. tee «ie 

ROCKWOOD MINTS: Rockwood & Company. 

ROOT BEER DROPS: W P. Chase Candy Corp. 

SKY BAR: New England Confectionary Company. | 

SNICKERS: Mars, Inc. By, Pops Corn 
SUCKERS: M. J. Holloway & Company. : we Se . 

SUGAR DADDY: James O. Welch Company. Fries Burgers 

3 MUSKETEERS: Mars, Inc. & : Hot Dogs, French Fries 
TOOTSIE ROLL: Sweets Company of America. 7 

25 KARAT: Charms, Inc. | / . / 

VALOMILK: Sifers Valomilk Confection Company. | It’s America’s Most Useful re 
WELCH'S COCOANUT: James O. Welch Co. | Is always liquid 


° | Frying Oil for Drive-Ins! ° 


CHEWING GUM po : Bis See ee | Comes in easy-to-use 

BEEMAN'S: American Chicle Company. : y ’ : 5 rs Gallon Cans 

BLACK JACK: American Chicle Company. | @ bays % Y 

CLARK'S TEABERRY: Clark Bros. Chewing Gum | 
Company. | 

DENTYNE: American Chicle Company. 

DOUBLEMINT: William Wrigley, Jr. Company. 

JUICY FRUIT: William Wrigley, Jr. Company. 

P-K'S: William Wrigley, Jr. Company. 

PEPPERMINT: Beechnut Packing Company. 


RED HOT: Look Brande, ins. POPPING OIL SPECIALISTS TO THE NATION 


SPEARMINT: William Wrigley, Jr. Company. 


color and aroma that make 


Convenient warehouse stocks and distributors from coast to coast 
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Freshness and Display 
Stressed as Candy Needs 


SEE THAT the first candy 
in is the first candy out. That was one of 
the cardinal points of an address by Smith 
H. Cady, Jr., 
the Chase Candy Company, St. Louis, Mo., 
before the convention in April of the Na- 
tional Association of Tobacco Distributors, 
at the Chicago. ‘“The 
careless handling in the retail store,” he 


merchandising manager of 


Palmer House in 
said, ‘‘will ruin the retailer's reputation as 
a vood source of fresh candy, and at the 
same time it will ruin our name, which is 
on every package. Candy needs to be 
sold while fresh.” 

Mr. Cady made this statement in giving 
reasons why he was “‘not happy with whole 
stick it in a 
warehouse, and are perfectly willing to de- 


salers who buy our candy, 


liver it if some retailer insists upon buy 


ing it.” Not enough people, he said, will 


insist on buying it. 
“There is a difference between demand 


and acceptance,” he observed. “There is 


not a candy manufacturer in the world who 
enjoys real consumer demand. There are 
a few who have developed good consumer 
icceptance on a national scale, and many 


more who certainly have good consumer 


acceptance in certain localities.” 

But he pointed out that those who en- 
joy consumer wide 
still display at the 


point-of-purchase, otherwise the “carefully 


acceptance over areas 


must have effective 


developed customer will buy it instead of 


ours.” 


Nickel Candy Bar Is 
Called a “Dead Duck” 


CALLING THE 


of the candy 


nickel bar 
a “sacred cow” business, the 
publication Candy Industry has called for 
its retirement in a recent editorial. And in 
the same issue its news columns say: 
“Caught in the squeeze between declin- 
ing bar goods sales, and smaller profit 
margins because of the 80c price on ‘nickel’ 
items, candy jobbers throughout the coun- 
trv now overwhelmingly favor the market- 


ing of dime bars by manufacturers—at a 


wholesale price of $1.44 or even lower.” 
The that 


‘every time you ask a group of bar goods 


editorial further observed 


manufacturers for their opinion on the 
advisability of marketing true value dime 
bars at equitable prices, as against the con- 
tinuance of offering undersize, poor value 
nickel or 6c bars, four out of five will un- 
hesitatingly tell you that ‘the dime bar is 
the answer. 

“Please don’t tell us that there are more 
nickels than dimes,”’ the editorial continued. 
“There are also more pennies than nickels. 
So what? Obviously, the consumer would 
rather pay a nickel than a dime for a good, 
a bar that would weigh at 
least two ounces and satisfy the craving for 


true value bar 


candy ‘at one sitting.’ But is there such a 
nickel bar in existence? Whom are we try- 
ing to kid except ourselves? The consumer 
would also like to pay a nickel for a good 
hamburger, a good hot dog, a subway or 
trolley ride, a telephone call. But can he 
do it? Not any more... . 

“The nickel candy bar, particularly the 
solid chocolate or chocolate-coated bar, is 


a dead duck 


swer and the coming thing. 


and the dime bar is the an- 


MAKING OPENING OFFICIAL 


Offering a wide variety of refreshments, including 
those of a full-scale soda fountain, the Sky View 
drive-in at New Orleans recently had a gala open- 
ing. Above is a view of the fountain, at which is 
installed a Hires root beer dispenser. At the open- 
ing, the root beer service had the special benefit 
of supervision by H. D. Blossom, manager of the 
Hires plant in New Orleans, as pictured here. The 
Sky View has a capacity of 800 cars. 
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FOUR FLAVORS DISPENSED 
BY LATEST SPACARB MODEL 


Current model of four-flavor, drink-in-a-cup dis- 
pensing machine manufactured by Spacarb, Inc., 
Stamford, Conn., as installed in association with 
the refreshment stand of the Wakefield theatre in 
New York. This machine, which has a patented 
“mix-a-drink feature, vends beverages in four 
flavors, either carbonated or non-carbonated, hot 
or cold. Another patented device, called the 
“select-o-carb," enables the operator to make dual 
carbonation settings. The machine, housed in an 
attractive cabinet, has a capacity of 20 gallons of 
syrup, and 1,000 cups. It is manufactured at the 
plant of Frostidrink, Inc., at 375 Fairfield Avenue, 
Stamford, Spacerb subsidiary. Executive offices of 
Spacarb are now also located there, having been 
recently moved from New York. 


Fan Magazine Started 
For Theatre Stand Sale 


4 NEW bi-monthly 
Movie Digest has been 
theatre 


movie 
magazine called 
launched as an exclusive item for 
refreshment stands. The magazine, selling 
for 10c, is published by the Confection 
Cabinet Corporation, Newark N. J. 
Editorial matter Hollywood 
news, photos, gossip, film reviews, fashions, 


includes 


etc. Counteracting adverse publicity about 
Hollywood is said to be one of the publica- 
tion’s chief aims, instilling more interest 
in movies and movie people another. 

‘Top-of 
counter display ‘The 
sales promotion campaign includes display 


The magazine is pocket size. 
racks are available. 
posters, sales buttons for candy stand at- 
tendants, contests and star and picture bal- 
loting in theatre lobbies. 


NAMED VENDER FIRM OFFICIAL 


MELVILLE B. RAPP has 
been appointed vice president of Automatic 
Products Company, New York, manufac- 
turers of beverage and cigarette vending 
machines, it has been announced by Sam- 
uel Kresberg, executive vice-president. Mr. 
Rapp had been most recently in charge of 
the Eastern sales division of Cole Products. 
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S ciacane like 60% of the motion 
picture theatres in the United State 
today sell chewing gum, and this figure 
continues to rise each month. Theatre 
owners apparently have come to realize 
that gum sales can have a very healthy 
effect on their concession profits; more 
over, offering it is a service, for in 
numerable people like to chew gum and 
and buy it when they go to the movie 
whether it's sold in the theatre or not. 

If patrons who like to chew gum know 
that it is not available at the theatre 
candy counter, they may stop at the 
corner store, then purchase not only 
gum, but candy. Thus absence of gum 
on the theatre candy counter can mean 
lost sales for the theatre. 

According to chewing gum manufa: 
turers, who have made extensive studie 
of their product, 95% of all gum sales 
are made on impulse. In the theatre, for 
example, the customer approaches the 
counter and sees a gum display. He 
been pre-sold on the item through na 
tional advertising. His initial sales re 
sistance is down; so, if he likes gum, he 
buys some. But the entire sale depends 
upon whether or not he sees the item 
prominently displayed. 

Since a single pack of chewing gum 
a very small item, it should be displayed 
on top of the counter in a display rack 
uch as theatres can obtain from chew 
ing gum manufacturers. Most ¢ 
0 look products on display, and 
choosing what they want, pick it 
The smart merchandiser w 


ople like 
TO over 


ut 


themselves. 





provide for this on many of his popular 
items incluaing gum. 

The chewing gum business is 
vinced that a good way to make money 
install gum vending ma 
in places other than where the 
main candy counter is Many 
people who might not stop at the main 
ounter, it is pointed out, would stop 
at a vending machine where there were 
no people waiting to be 
patrons who would not come down from 
a balcony to the main floor for con 
fections, might go to a vending machine 
located on the upper level. 

Because chewing gum is smal 
people will add it to their purchases of 
uch larger items as popcorn, candy and 
ice cream, slipping it into a pocket 
handbag for later consumption. 

Chewing gum is a year-round product 
requiring no special Wherea 
chocolate candy often in 
weather, and ice 
frigeration, while popcorn must be ker 


con- 


nN gum is to 
chine 
located. 


served; or 


many 


care. 
can warm 
cream requires re 
' 
warm, gum requires no attention. 
Chewing gum relaxe 
Moreover, the trade has noted that be 


tena 


many peor 


cause it keeps mouths moist, it 
to reduce coughing. Campaigns by gum 
manufacturers have done much to edu 
cate the public in using gun 
tor disposal. 

The largest group of 
according to gum manutacturers are 
people between the ages of 19 and 35 
which is the age range embracing the 
majc rity of regular theatrec 


wrapper 


gum-cnewer 





POPCORN CROP INCREASED 

1949 in the 
nation’s 1950 popcorn crop is reported by 
The harvest, 26% above 
about 


An increase of 53% over 
Candy Industry. 
the ten-year 
243,000,000 pounds. The increase was the 


average, amounted to 
result of larger acreage and yields. 
e 
GUM DISPOSAL CAMPAIGN 
GUM DISPOSAL tissue fold 
ers in purse or vest pocket size are being 
supplied in a campaign started by the Ford 
Gum and Machine Company, Inc., Lock- 
port, N. Y., manufacturers of gum dis- 
pensing machines. The disposal campaign 
is being conducted among such organiza- 
tions as Kiwanis, Lions, Junior Chamber 
and Rotary, and American Legion posts. 
Folders containing Kleenex tissues appeal 
for consideration in discarding gum. 


Ad-Of fering. 





Special information and catalogs are offered 
by advertisers in this issue, as listed below. 
Write for them direct—or use Theatre Supply 
Mart Postcard (page 25) with reference 
numbers given in Index of Advertisers. 
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plete line of anada Dr ve 
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INVESTIGATE 
How New Jersey 


DRIVE-INS 
CUT PROTECTION COSTS 
BY COVERING EITHER OR BOTH 
SPEAKERS AND HEATERS 
WITH WATER PROOF 
FIBREEN BAGS 
IN PLACE OF REMOVAL FOR 
WINTER STORAGE 


LOIZEAUX LUMBER CO. 


PLAINFIELD, N. J. 














DRIVE-IN THEATRES 
Increase Your Family Patronage! 


Entertain the Children 
with the latest kiddie riding devices. Complete 
line of miniature trains. auto rides. pony rides. 

rides.- I diate delivery. Terms 














It's still 
<feblecké 


For the best in theatre front de- 
sign, construction and attraction 
value... 


Marquee Poster Cases 
Box Office Signs 
Drive-in Signs and Attraction Boards 


Call or Write 
e@ 
“TVoblecke AND SONS 


Notionally respected in the field for 32 yeors 
2159 S. Kinnickinnic Ave. Milwoukee 7, Wis. 


| costume shows, pet shows, etc., 


The DRIVE-IN 


A department conducted 
By WILFRED P. SMITH 


for many years manager of regular the- 
atres, then drive-in manager and later 
drive-in circuit executive in charge of 
and operation; 


planning, construction 


now operator of his own 


Ledgewood, N. J. 





WRITE IN: Questions 
about drive-ins sub- 
mitted to Mr. Smith 
by mail will be an- 
swered as promptly 
as possible in this 
department. The 
name of the person 
sending the inquiry 
will not be published. 
Letters should be ad- 
dressed to Better 
Theatres, Drive-in 
Department, Rocke- 
feller Center, New 
York 20, N. Y. 


drive-in at 











They're Lots of Ways for the 
Drive-In to Use Showmanship 


THE WORD drive-in has al- 
ways seemed to me an invitation to see a 
movie under the most relaxing conditions. 
In addition to all of the basic requisites for 


| good theatre operation, such as sound and 
| projection, clean rest rooms, well lighted 


approaches with proper directional signs, 
etc., most of the nation’s outdoor theatres 
are now conducting interesting advertising 
campaigns directed toward the “lost’’ thea- 
tre patron. 

While perhaps stressing the landscaping, 
many drive-in operators lost sight of excit- 
ing sales approaches to the program. Beauty 
was emphasized over ballyhoo. But promo- 
tion is a basic department of showmanship. 
Now drive-in operators are gradually going 
in for talking trailers, and for eye-appealing 
poster displays located in strategic spots 
about the box-office and main buildings on 
the property. The familiar circus heralds 
of bygone years are again making an im- 
portant and effective bow. Local merchant 
tie-ups are becoming a tremendous boom. 
And the merchant is recognizing the drive- 
in theatre in his area as an important asset 
to him in the surrounding communities. 

With daylight saving time in effect in 
many parts of the country, and screen per- 
tormances until 
between 8:15 until 8:45 from May through 
August or September, it becomes doubly 


unable to be presented 


important for the drive-in operator to have 
diversified, down to earth pre-show pro- 
grams arranged and intelligently presented. 

The most important approach for Fri- 
should be 


day, Saturday and Sundays 


| directed toward whole family groups. Here 


hold the 
spotlight because you can expect so many 
your audience than on 
weekdays. Monday 
through Thursday, games and giveaways 
that in themselves will be enjoyable to the 


more children in 


During the week, 


more adult patron, will bring them in early. 

I have found that in our disc jockey pro- 
gram, the primary importance lies in getting 
as many names and different towns as pos- 
sible to announce over the microphone. 
This approach is sure-fire to make them feel 
“at home away from home”. 


HANDLING PRIZE CONTESTS 


Dedicating a recording to the patron and 
his or her entire group in the car is a 
friendly gesture on the part of the manage- 
ment. The goodwill and hospitality that 
can be thus generated between patron and 
management is unlimited if handled by an 
enthusiastic and refreshing personality with 
a sincere and “homey” manner of delivery. 
Along the line somewhere the master of 
ceremonies can always inject the “‘commer- 
cial” about the pictures to be shown, at the 
same time pointing out the number of dif- 
ferent and delicious items available at the 
“refresheteria.” 

To put over this commercial in an at- 
tractive manner, you can use your refresh 
ment items as prizes for various games, 
such as lucky license numbers, “social secu- 
rity,’ etc. It is my experience that food and 
drink are more appreciated than passes. 

For instance, while conducting our cos- 
tume and pet shows for youngsters, we pre- 
pared a picnic basket consisting of a hot dog, 
ice cream cup, orange drink, bar of candy, 
order of French fries and a box of popcorn. 
This was the prize for the winner in each 
group. However, if a child did not win, 
we gave him an ice 
This took away the disappointment a child 
experiences when he loses, and won the 
friendship of the adults who brought the 
children. 

In the case of pet shows, we went so far 


cream cup anyway. 


as to give the winning dog or cat, even a 
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canary and parrot a prize. This was a can 
of dog, cat or bird food. Here again the 
“hep” master of ceremonies should inject 
as much human interest as possible, bearing 
in mind that names and towns again should 
come to the fore. Make every effort to get 
the parents in the act if they are co-opera- 
tive, to tell some little story about the 
youngster and their pet. Keep it brief so as 
not to lose the interest of your audience. 

On disc jockey programs, use recordings 
that are especially adaptable to the patron- 
age the picture will be attracting in the 
majority on that night. In other words, do 
not use hill-billy and Western tunes should 
you be showing “All About Eve,” and 
classical selections should you be showing 
“Tomahawk.” Make your recorded pro- 
gram fit your audience. 


WORK WITH THE SCHOOLS 


To get quick coverage of the surrounding 
communities, friendship with the principal 
of the grammer and high schools is an ex- 
cellent medium. I have been fortunate 
enough to be invited to assemblies to discuss 
the attractiveness of the drive-in and the 
part it plays in community family life. In 
return, I have invited each student gradu- 
ating from grammer school and high school, 
along with their parents, to the drive-in. 

This year we are sending out a congratu- 
latory graduation card to each member of 
nearby graduating classes, with an invita- 
tion to the Garden Auto-Torium. 

The most amazing observation to me, 
upon asking the youngsters the question, 
“Who in this assembly has-never been to a 
drive-in theatre?” has been that about 70% 
raised their hands. Among the youngsters 
is an audience of potential patrons that 
should receive special attention in directing 
advertising campaigns. 

With the rapid approach of summer, a 
gay carnival atmosphere about the entrance 
of the theatre is quite in order. Colored 
pennants and strings of colored lights, such 
as used at amusement parks, should prove 
effective. Last year we used such devices 
from Decoration Day to Labor Day and the 
results were most gratifying. Flags displace 
frowns. Cold calculating commercialism is 
not the answer to successful operation. 


Reconditioning Ramp 
Surfaces Economically 


NOW THAT winter is over, 
many of us aré vitally concerned about the 
physical appearance of our theatres. Due 
to frost, it is probable you northern opera- 
tors noticed a “popping” on the ramps. This 
is especially true where there was only oil, 
with a three-eighth stone cover. 

At the Garden Auto-Torium we have 


BETTER THEATRES SECTION 





Paints Use in Screen 
Resurfacing Experiment 


Since writing, in the March issue, about 
experimenting done on the Garden Auto- 
Torium screen, | have had quite a few let- 
ters concerning it. This spring | tried a new 
way of taping the seams, but do not think 
enough time has been allowed for a re- 
port on it now. 

With respect to the paints used, some of 
the letters have inquired as to the nature 
of the ones | did not name in my March 
report. | had tried out three different kinds 
of paint, applying them side by side on 
three equal sections. The one that ap- 
peared to work out best was a paint mar- 
keted as a drive-in screen paint. Both of 
the others were from the regular paint mar- 
ket, one being a deck paint, the other an 
outside flat white which my painters mixed. 

| hope to be able to give a report in an 
early issue on the new seam taping. 

—wW. P. S. 











had great success with applications of 
“grits” over the area. About 20 pounds per 
square yard are quite sufficient when rolled 
with a 6-ton roller. This material is most 
economical and is used in many states by 
the highway department. It completes a 
smooth surface and makes for easy walk- 
ing from the car to the main building by 
your patrons. 

As soon as the weather warms up, we'll 
make an application of MC-1 (medium 
cure oil), plus an additional 5 pounds of 
grits per square yard, applied with an 
automatic spreader on the back of the de- 
livery truck. This will prevent the cars 
from picking up the oil on their tires. 

The cost of grits should run about $1.25 
per ton, plus trucking charge. MC-1 is 
about Ile per gallon and can be applied 
one quarter of a gallon per square yard. De- 
pendent on the area to be covered, you can 
determine the actual cost after adding about 
$40 per day for the roller, with operator. 


Looks Like a Good 
Year for Drive-ins! 


THE WAVE of optimism 
that currently prevails regarding operation 
of drive-in theatres in 1951, is, in my 
opinion, well justified. The improvement 
of product run, and in showmanship, can 
only add up to the best attendance at the 
outdoor theatre in its history. 

In the East drive-ins have never been 
opened at such an early date as this year. 
This goes for those with and without in- 
car heaters. Upon making a survey of the 
various reopenings in New Jersey, the man- 
agers appear to be in a most optimistic 
mood, compared with 1950, when the 
weather was atrocious. 


Eliminate hanging cord loops that cotch 
on car projections and break, use Koiled 
Kords on your in-car speakers and heat- 
ers. Koiled Kords retract to a neat 16 
inch koil when not in use yet extend 
easily up to 8 feet as required. 


The unusually tough neoprene jacket will 
not deteriorate in any kind of weather 
and is impervious to moisture. 


BOX K, 
NEW HAVEN 14, CONN. 


For real sav- 

ings in underground 

sound transmission use 
TELESEAL. It costs less be- 

cause you can bury it directly in 
the ground without conduits 

or other protection. 


WHITNEY BLAKE || 


COMPANY 


NEW HAVEN 14, CONN. 








A CATALOG OF THEATRE EQUIPMENT, FURNISHINGS, SUPPLIES, ARCHITECTURAL 


MATERIALS 


LISTING MANUFACTURERS ACCORDING TO CLASSES OF PRODUCT 


[For classes of products related to refreshment service, see THEATRE SALES BUYERS INDEX beginning on page 34] 





AIR-CONDITIONING AND 
VENTILATING EQUIPMENT 
AIR-CONDITIONING prop- 
erly signifies positive control of the heat 
and moisture in the air of an enclosure, 
and also its movement, no matter what the con- 
dition ef the atmosphere outside may be. : In 
common usage, however, the term air-condition- 
ing refers to comfort- -cooling, and as such it is 
essential to theatres in areas having seasons of 
~_ temperatures with high relative humidity 
ing ent is regarded as 
gh temperatures 
not more than 


assembled 
coils and related 
evaporative condenser if 
housing designed for cor 
re available in small sizes 
refrigeration) for direct 
up to 75 tons for central 
There are cen- 
accommodate various 
ions—vertical, horizon 
as well as floor mounting 
ncorporated 
ighly efficient within 
vads ir ated by the range of 
eliminate much installation 
umstances, however, may advise 
yf separate components within 
of this range; and as a general 
f Plant dicated economically 
] ch as approxi 
m is necessary 
available either 
conditioners 
water, 


tactory 


plants 


and they 


me cir¢ 


mdensers 
with unit 
retrt geran t-« ensing 
i by water rates, or be 
gulations. In some instal- 
may be cheaper than 

Either method reduces 


ote 
5% 


tegrated 


1 about 
It is generally estimated that one ton of cool- 
ine capacity will serve from sixteen to twenty 
seats of auditorium capacity. 
For year-round air-conditioning, both cool- 
ing 2nd heating plants are integrated into the 
installati \ either automatic or manual 


means of cutting in one and switching out the 
ther 


water 
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AIR DISTRIBUTION 

Biowers: Fans usually preferable tor the ven- 
tilati on of theatres are of multi-blade (“squirrel 
cage”) type. They range in air volume capacity 
from those adapted to simple (ductless) ventila- 
tion systems, to large sizes capable of overcom 
ing the resistance of extensive duct systems, As 
a rule, a simple ventilation system should in 
clude an exhaust fan. 

Diffusers: Yo assure uniform distribution of 
conditioned air to each zone of the auditorium 
and other areas of the theatre, without an effect 
of draft, outlets for duct systems should be of 
“aspirating” type, which mixes the conditioned 
air with the room air before it reaches the 
breathing zone. Such diffusers are available in 
circular flush-set or projecting ceiling types, 
flush wall types, and rectangular ceiling types 
(the latter are indicated particularly for inte 
gration with ceiling tiles). Each has readily 
adjustable dampers. 

For concealment of outlets that are merels 
jampered openings in ducts or in walls, con 
cealing dampers or blowers, ornamental grilles 
are available in various stock sizes and als« 
built to specifications in bronze, stainless steel 
aluminum or other metals, with finish to match 
other metal fittings or the decorative scheme 
of the room 


AIR CLEANSING 

Whether the theatre is air-conditioned or has 
only a simple ventilating system, the incoming 
air should pass through efficient filters to re 
move as much dust and pollen as possible 
Throw-away type filters are discarded when 
dirty ; permanent type, of which there are many 
kinds, are occasionally washed. 

Equipment for cleaning air of unpleasant 
“lors and of bacteria responsible for ma: 
air-borne diseases is available in electrical ar 
chemical types. 


} 





PRODUCT NEWS .. . . Page 
The department, "About Product 
for the Theatre,” begins imme- 
diately following The Buyers Index. 

0 eee 

Dealers in the United States are 

listed in the Theatre Supply Mart; 

those in Canada on page 67. 


ADVERTISERS INDEX . . . Page 











CONTROL EQUIPMENT 


An air-conditioning system can be designed 
for the simplest manual control or for automatic 
operation embracing a complex system of damp- 
ers and switches, safety valves, etc., all respond- 
ing, in fixed relation to each other, to changes 
in temperature and moisture 


AIR WASHERS 

— Blower  vemncuieensae 8111 Tireman Avenue, 
Detroit 32, ane 

Chelsea Fan 
Plainfield, N. 

National Engineering & Manufacturing Company, 519 
Wyandotte Street, Kansas City, Mo. 

United States Air Conditioning Corporation 
Como Avenue, S.E., Minneapolis, Minn 


639 South 


nd _ Company, Inc., 
J 


3310 


BLOWERS AND FAN»> 

American Blower Corporation, 8111 
Detroit 32, Mich 

lig Electric Ventilating Company, 2850 N. Crawtord 
Avenue, Chicago, IIL 

National Engineering & Manufacturing Company, 519 
Wyandotte Street, Kansas City, Mo. 

Reynolds Manufacturing Company, 412 Prospect Ave 
nue, N. E., Grand Rapids, Mich 

Typhoon Air Conditioning Co., Inc., 
Brooklyn, N 

United States Air Conditioning Corporation, 
Como Avenue, S.E., Minneapolis, Minn 

Westinghouse Electric Corporation, Sturtevant 
sion, Hyde Park, Boston, Mass. 


COILS 
McQuay, Inc., 
Minn. 


Tireman Avenue, 


794 Union Street, 
3310 
Divi- 


1600 Broadway, N. E., Minneapolis, 


CONDITIONERS, 

Airtemp Division, Chrysler Corporation, 
Avenue, Dayton 1, Ohio. 

Alton Manufacturing Company, 1112 Ross Avenue, 
Dallas, Tex 

Buensod-Stacey Air-Conditioning, Inc., 60 E. 42nd 
Street, New York City (integrated dry and wet bulb 
reader). 

Curtis Manufacturing Company, 
St. Louis 20, Mo. 

Carrier Corporation, Syracuse, mF. 

General | Company, 5 Lawrence Street, 
field, J 


UNIT (5-tons up) 
1600 Webster 


1998 Kienlen Street, 


Bloom 

Governair Corporation, 605 West Main Street, Okla- 
homa City, Okla 

Typhoon Air Conditioning Co., Inc., 
Brooklyn, 

United States Air 
Como Avenue, S.E., 

York Corporation, Roosevelt Avenue, York, Pa 

Westinghouse Electric Careceenen, Sturtevant Division, 
Hyde Park, Boston 36, Mass. 


794 Union Street, 
Conditioning giana 3310 
Minneapolis, Minn 


CONTROLS & INSTRUMENTS 

The Brown Instrument Company, sea etie e Pa 

Buensod-Stacey Air nditioning, Inc., 6 . 42nd 
Street, New York City (integrated dry and = bulb 
reader). 

Minneapolis - Honeywell Regulator Company, 2822 

ourth Avenue, S., Minneapolis, Minn. 

Monitor Controller Company, 51 S. Gay Street, Balti- 

more, 
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FILTERS 

Air Devices, Inc., 17 East 42nd Street, New York 17, 

Herman Nelson Division, American Air Filter Com- 
pany, First and Central Avenues, Louisville 8. Ky. 

Owens-Corning Fiberglas Corporation, Ohio Building, 
Toledo, Ohio. 

Research Products “gi, “Sas 1015 East Washington 
Street, Madison 3, 

Universal Air Filter Company, Duluth, Minn. 


GRILLES AND DIFFUSERS 


ne ye rices, Inc., 17 East 42nd Street, New York 17, 

i eaen an Blower Corporation, 5111 Tireman Avenue, 
Detroit 32, Mich, 

Anemostat Corp. of America, 
York City. 

hac Company, Rockford, Il. 

Ww Connor Engineering Corporation, 
aaron New York 16, . & 

Tuttle & Bailey, New Britain, Conn. 


REFRIGERATION MACHINES 

Airtemp Division, Chrysler Corporation, 
Avenue, Dayton 1, Ohio. 

American Blower Corporation, 
Detroit 32, Mich, 

Baker Refrigeration 
Maine 

Carrier Corporation, Syracuse, N 

Curtis Manufacutring Company, 
St. Louis, Mo 

Frigidaire Division, General Motors Sales Corporation, 
300 Taylor Street, Dayton, Ohio 

er Electric Company, 5 Lawrence Street, Bloom- 


fiel . 
General Refrigeration Shirland Avenue, 
Okla- 


10 E. 39th Street, New 


114 East 32nd 


1600 Webster 
8111 Tireman Avenue, 


Corporation, South Windham, 


« ¥s 
1998 Kienlen Avenue, 


Corporation, 
Beloit, Wis 
Governair Corporation, 
homa City 1, * 
Typhoon Air Conditioning Co., Inc., 794 Union Street, 
Brooklyn, N. Y 
United States Air Conditioning Corporation, 3310 
Como Avenue, S.E., inneapolis, inn. 
York Corporation, Roosevelt Avenue, York, Pa. 
Westinghouse Electric Corporation, Sturtevant 
sion, Hyde Park, Boston 36, Mass. 
Worthington Pump Machinery Corporation, 744 
Broad Street, Newark, f 


605 West Main Street, 


Divi- 


AMPLIFIERS AND 
AMPLIFYING TUBES 

AMPLIFIERS, which are 
an integral part of a theatre type sound 
system, may be classified in three groups 
—pre-amplifiers, power amplifiers, monitor 
amplifiers. 

Most power amplifiers today contain their 
own filament and plate supplies, needing only 
connection to a power line of suitable voltage 
and frequency and dispensing with all auxiliary 
batteries, generators or rectifiers. In addition 
they commonly supply polarizing voltage to 
photocells. They also provide filament and plate 
supplies to pre-amplifiers, and in many cases 
to monitor amplifiers, where such are incor- 
porated in the sound system. 

Pre-amplifiers, where used, are built into the 
soundheads themselves,or may be mounted on 
the front wall of the projection room. In gen- 
eral, sound systems use two pre-amplifiers (one 
for each reproducer), and a combination voltage 
and power amplifier of sufficient capacity to 
provide sound in a given theatre auditorium 
without distortion. Where additional power is 
required, it may be obtained by using a mul- 
tiplicity of power amplifiers to obtain the re- 
quired wattage, or by installing one large power 
amplifier of equal wattage. The method em- 
ployed is dependent upon the manufacturer’s 
specifications. 

Minimum limitations for amplifier wattage in 
comparison with seating capacity have been 
established by the Research Council of the 
Academy of Motion Picture Arts and Sciences, 
and it is strongly recommended that exhibitors 
consult these requirements before purchasing 
sound equipment. 

The main amplifier equipment is generally 
mounted on a rack, or in a steel cabinet, for 
mounting on the projection room wall or built 
into the wall dividing the projection room from 
an adjacent equipment room. 

The monitor amplifier, where used. is some- 
times installed as a separate unit in its own 
housing. 

The volume control and sound changeover 
equipment is today commonly associated with 
the photocell pre-amplifier. 


BETTER THEATRES SECTION 


Cabinets are usually available in either single- 
or dual-channel type, while panels may include 
provisions for non-sync and radio equipment 
with related switching means. 

Supplementary amplifiers in small wattage 
are available for cry-room as well as monitor 
speakers, group hearing aids, etc. 

For drive-in sound systems with in-car speak- 
ers, amplification may be built up to required 
output by the addition of main amplifiers or 
booster units according to the number of 
speakers. There are integrated systems of this 
kind designed specifically for drive-ins. 


AMPLIFIERS 

Altec-Lansing Corporation, 9356 Santa Monica Boule- 
vard, Beverly Hills, Calif. 

Amplifier Company of America, 398 Broadway, New 


York 13, N. Y. 
THE BALLANTYNE COMPANY, 1707-11 Daven- 


treet, Omaha, Neb. See page 49. 
CENTURY PROJECTOR CORPORATION, 729 Sev- 
enth Avenue, New York City. 
DeVry Corporation, 1111 Armitage Avenue, Chicago, 


INTERNATIONAL PROJECTOR ee 
55 LaFrance Avenue, Bloomfield, N 
MOTIOGRAPH, 4431 West Lake coun, Chicago, Ill. 
RCA Mabact Division of Radio Corporation of America, 
Cam 
J. E. ROBIN, iNC., Robin-Weber Division, 267 Rhode 
Island Avenue, East Orange, ph 
WENZEL Pevolarcghn CORPORATION, 2505-19 
South State eet, Chicago 16, IIL 
ESTREX CORPORATION, 111 Eighth Avenue, 
N. Y. (except in U. S. and Canada) 


TUBES 


Company, 


New York 11, 
AMPLIFYING 


Continental Electric 
Geneva, Ill 
General Electric Company, 


Gordos Corporation, 86 Shipman Street, Newark, N. J. 

RADIO CORPORATION OF AMERICA, Engineer 
ing Products Department, Camden, N. J. 

Radiant Lamp Corporation, 700 Jeliff Avenue, New- 
ark, N. 

Raytheon Manufacturing Company, Foundry Avenue, 
Waltham, Mass 

Westinghouse Electric Corporation. Bloomfield. N_ 1 

Western Electric Company, 195 Broadway, New York 
City. 


715 Hamilton Street, 


1, River Road, Schenectaay, 


ANCHORS FOR CHAIRS 

EXPANSION BOLTS suited 
to anchoring chairs in concrete flooring 
are available with metal jacket. A leading 
make of metal anchor consists of an especially 
long tapered fin head bolt, conical cup, lead 
sleeve, washer and hexagon nut. 
Chicago Expansion Bolt Company, 1338 West Concord 

Place, Chicago, IIL 


Fensin Seating Company, 
Chicago, Ill. 


1139 Wabash Ave., 


ARCHITECTURAL MATERIALS 
AND THEATRE DESIGN SERVICE 
THE NUMBER of archi- 

tectural materials especially applicable to 
the facing of the fronts and finishing of 
the interiors of theatres has been greatly aug- 
mented by modern industrial science. Following 
is an indication of the variety of these ma- 
terials for various purposes: 

Laminated (built-up) tiles and sheets with 
permanent baked plastic finish provide wall 
finishes in solid color, in patterns and natural 


woods with the practical advantage of re- 
sistance to scratching and repeated washing. 
Wood veneering (plywood) now makes the 
choicest grain available for woodwork finishes 
of relatively moderate cost. 

Architectural glass, which has many interior 
applications, is notably successful as a means 
of giving the theatre front rich color without 
gaudiness. Glass blocks are excellent for ex- 
terior panels (translucent window effect, etc.), 
interior partitions, illuminated standee rails, 
and so on, Mirrors may be considered architec- 
tural materials, too, when used in floor-to- 
ceiling panels. 

Some of the natural beauty of terra cotta 
has been imparted to the later type of porcelain 
enamel finishing of metallic forms designed for 
exterior facing; these are obtainable in shapes 
which, when assembled, give a rib pattern, 
and in a variety of colors with either glossy or 
dull finish. Aluminum structural members are 
available to facilitate erection of fronts em- 
ploying this porcelain enamel facing or struc- 
turally comparable materials. 

Modern glass products include clear-vision 
doors which allow a charming interior to be 
revealed to the pedestrian. For colorful doors 
of solid shade or designed in a multicolored 
pattern the laminated plastics have, in addition 
to the qualities cited above, the ability to seal 
the structure against weather. 

Ceramic tile is obtainable in types suited to 
many interior areas besides outer lobbies and 
toilet rooms, while tor rronts it facilitates the 
making of varicolored architectural forms and 
patterns. 

Fluted (corrugated) asbestos sheets can be 
shaped to an architectural form on the job 
Mineral and glass fibre tiles, solid or perforated 
for acoustical purposes may be laid in patterns 
of decorative effect 

Perforated metal plates, with baked finish, 
are applicable especially to ceilings of areas near 
the auditorium, with noise-control material 
above; also, clipping on, they permit easy ac- 
cess to electrical or other installations above. 

For other kinds of materials of related pur- 
pose see also Fabrics and Wall Paper. 


Adelhardt Construction Company, 53-15 74th Street, 
aspeth, N. Y. (structural engineering 
Arketex Ceramic Corporation, Brazil, Ind. 

tiles 
Armatrong Cork Company, Lancaster, Pa. 


(ceramic 
(wall lino- 


m). 
The Celotex Corporation, 120 8. LaSalle Street, Chi- 
cago, Ill. (mineral and vegetable fibre tiles). 
F & ¥Y BUILDING SERVICE, 319 E. Town Street, 
Columbus, Ohio (design and construction). 


page 43. 

Federal Seaboard Terra Cotta Corporation, 10 E. 40th 
Street, New York City 

The Formica Insulation Company, 4654 Spring Grove 

venue, Cincinnati, Ohio. (laminated plastic sheets) 

Hollobilt, 2081 Laura Avenue, Huntington Park, 
Calif. (doors) 

The Kawneer Niles, 
Mich. (steel front 
structures) 

Libbey Owens-Ford Glass Company, Vitrolite Division, 
Nicholas Building, Toledo, Ohio (architectural glass, 
glass doors). 

MARSH WALL PRODUCTS, INC., Dover, Ohio 

plastic and metai 


3203 Front 
porcelain 


Street, 
enamel 


Company, 
rame and 





mouldings). See page 6. 

Mosaic Tile Cofmpany, Zanesville, Onio. (ceramic tile) 

Parkwood Corporation, Wakefield, (wood 
veneer). 

Pittsburgh Plate Glass Company. 2200 Grant Building, 
Pittsburgh, Pa. (architectural glass, glass doors). 





319 East Town Street 





The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 


“The Buildings We Build Build Our Business” 


Columbus 15, Ohio 














BEING A 
CARBON 








WASTER 


THE CRON-O-MATIC 


Fully Automatic 


CARBON SAVER 


CUTS CARBON COSTS 25° 


SOLD BY 
ALBANY JACKSONVILLE 
National FLA 


Mm. ¥. 
Theatre 
Southeastern Theatre 
Equipment Co 
KANSAS CITY, MO 
Shreve Theatre 
Supply 
Stebbins Theatre 
Equipment 
MEMPHIS, TENN 
Monarch Theatre 
Supply Co., Inc 
National Theatre 
Supply 
NEW ORLEANS, LA 
Southeastern Theatre 
Equipment Co 
PITTSBURGH, PA 
Atlas Theatre 
Supply 
ee LAKE CITY, 
TAH 


Supply 
ATLANTA, GA 
pyres Theatre 
uvipment Co 
posTON MASS. 
Joe Cifre, Inc 
BUFFALO, N. Y 
Eastern a 
Suppl , Ine 
( — ESTON 
VA 
Gindeaes Theatre 
Supply 
CHARLOTTE, N. C 
Southeastern Theatre 
Equipment Co. 
CINCINNATI, 0. 
Midwest Theatre 
Supply Co 
DALLAS, TEX 
Hardin Theatre 
ai Service Theatre 
Theatre Equip- Supply Co 
ment Co. SAN FRANCISCO, 
DENVER, COLO. CALIF 
National Theatre Western 
Supply Supply 


If your theatre equipment dealer 
cannot supply you, order direct. 


PAYNE FReooucrs COMPANY 
RON-0-MATIC wie N 
245i Ww Stadine Biva Ann Arbor, Michigan 


Theatre 


O-Mat 


NAMI 
THEATRE 
STREF 


CITY & STATE 
Dealer Inquiries Invited 
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POBLOcK! & SONS COMPANY, 2159 Powe 


| {(Stainiess steel and porcelain enamel front 
Structures). See page 
Rigidized Metals Corporation, 658 Ohio Street, Buf- 
Y. (perforated metal plates). 
Gypsum 





States Company, 300 W. Adams 

| , Chicago, Ill. (mineral boards and tiles). 

| United States Plywood Company, 55 West 44th Street, 
New York City (wood and plastic veneers). 

| Westinghouse Electric Corporation, Micarta Division, 
East Pittsburgh, Pa. (Micarta for decorative pur- 
poses: U lywood Corporation, see above). 


e 
BASES—See Projectors and Accessories. 
an 


BEVERAGES—See_ Theatre 


Index on page 34 


Sales Buyers 


| “BLACK LIGHT” MATERIALS 
| AND LIGHTING EQUIPMENT 
“BLACK LIGHT” is the 

jterm popularly applied to the application 
lof near-ultraviolet light, to surfaces 
| treated with certain treated paints which this 
| energy causes to glow. 
| Fluorescent materials in paint form may be 
| readily applied with either brush or sprayer. 
A variety of colors are obtainable. 
| Filament ultraviolet lamps are provided in a 
250-watt size with a bulb of filter glass, hence 
no additional filter or ballast is required. How 
ever, the ultraviolet output of this lamp ( Pur- 
ple X) is relatively low. 

Fluorescent ultraviolet lamps, called 360 BL 

imps. are «vailable m the sizes and wattages 
of standard F-lamps. These are efficient gener- 
ators of near-ultraviolet, and the tubular shape 
lends itself readily to display work, and direc- 
tional and similar signs are available in stock 
models, or may be made up especially. Light 
| density filters are required since these lamps 
| produce some visible light also. 
| Mercury ultraviolet, or Type H lamps, ars 
concentrated sources of ultraviolet and visible 
| light; hence, they are particularly useful to ob- 
tain a spot beam of “black light” for spec- 
tacular effects. A relatively dense filter must 
be used to absorb the visible light and to 
create effective fluorescence. 

Murals painted with luminescent pigments 
| ready for mounting are obtainable in a number 
| of subjects well suited to theatres. They come 
| with complete framing materials and a ceiling 
| type black-light lamp and fixture. 
| General Electric Company, Lamp Dept., Nela Park. 
| Cleveland, Ohio. ( 
| GOLDE MANUFACTURING Ci COMPANY, =e w. 


xtu 
| KLIEGL BROS., 321 W. Sth Strest New York City 
(light sources). 


| Keese as Company, 7380 Santa Monica 
| Boulevard, Los Angeles, Calif. (paints, light sources) 
|The Stroblite Company, 35 West 52nd Street, New 

York City (paints, lamps 


| Switzer Brothers, 4732 St. Clair Avenue, Cleveland 3, 


10. 
estinghouse Electric Corporation, Lamp Division, 
>. 


Ww 
Bloomfield, N. J. (lamps 


BOX-OFFICES AND ACCESSORIES 
ISLAND BOX OFFICES, as 
| well as those built into one side of the 
| vestibule or lobby, are commonly built 
“on the job” from specifications of the architect 
jor other designer of the front and entrance 
|area; however, box offices may be obtained 
|ready for erection, in styles, colors and ma- 
|terials to harmonize with the vestibule or 
|lobby treatment. Architectural glass, glass 
| structural blocks (which may be interestingly 
| illuminated from behind), porcelain-enamelled 
metal, stainless steel (fluted or smooth) and 
laminated plastic are prominent among the 
facing materials. (Unless otherwise specified. 
| the companies listed below are sources only of 
material suited to box-offices; see these further 

under Architectural Materials.) 

Besides ticket issuing machines and coin 
changers (which see), box-office accessories in- 
clude speaking tubes and admission price and 


show time signs (see Signs, Directional), and 
safes (which see). 

Metallic speaking tubes covering an aperture 
in the box-office window to protect the cashier 
from cold and infection, are usually louvred, but 
are also available with a resonating disk. 

Also for protection against cold are shields 
of transparent plastic extending across the deal 
plate and opening to several fixed positions. 
Everbrite Electric Signs, Inc., 1440 North Fourth 

Street, ilwaukee 12, a (complete box-office 

structures, protective shields) 

Formica Insulation Company, 4620 Spring Grove 


ag 
B 0S. 3500 Walnut Street, Denver, 


-Owens-Ford Glass Company, 1310 Nicholas 


Building, Toledo, Ohio. 
MARSH WALL PRODUCTS, INC., Dover, Ohio 
laminated board). 
Pittsburgh Plate Glass Company, 2200 Grant Building, 


( 
Pittsburgh, Pa. 
POBLOCK! & SONS porate dF —? South 


Wis. (com- 
otek box-office structures). See Bh. 
Westinghouse Electric Corporation, Micarta Division, 
East Pittsburgh, Pa. (Micarta for decorative pur- 
poses: U. S. Plywood Corporation, see above). 


CABINETS FOR 
FILM AND CARBONS 

REALLY FIREPROOF cabi- 
nets for film storage are essential accesso- 
ries of the projection room if the protec- 
tion required either by law or theatre opera- 
tor’s responsibility is to be provided both pro- 
jectionists and patrons. With the 2,000-foot 
reel standard in the American film industry, film 
storage facilities should accommodate this size 
of reel in metal compartments that at least 
prevent the spread of fire from one compartment 
to another and reduce the effect of heat as a 
cause of combustion to a minimum. 

The desired safety is provided by a sectional 
cabinet of relatively thick (approximately | 
inches) steel walls insulated with fireproof ma- 
terial. Such cabinets are obtainable with or 
without vents (vents required by fire regula- 
tions in some communities) and with or without 
sprinkler heads inside. 

A cabinet for carbons (wherever no suitable 
compartment is otherwise provided) is a con- 
venient place to keep carbons. The carbons 
while drying out, are out of the way so that 
breakage tends to be reduced. One cabinet 
will hold several hundred carbons (according 
to trim) and also provides a handy compart- 
ment for small tools. 

Dieboit Manufacturing Company. Canton. Ohio. 
GOLDE MANUFACTURING COMPANY, 1214-22 W. 

Madison Street, Chicago, IIl. 

may BROS., 3500 Walnut Street, Denver, 
opposite page. 
Mosler Safe Company, 320 Fifth Avenue, New York. 





Neumade gy Corporation, 330 West 42nd Street, 


New York C 

WENZEL PROJECTOR COMPANY, 2509 South State 
Street, Chicago, Il. 

Edw. H. Wolk, 
Ill 


1241 South Wabash Avenue, Chicago, 
e 


CANDY—See. Theatres Sales Buyers Index on 
page 34 
© 
CARBONS, PROJECTION 
MOTION PICTURE projec- 
tion carbons are required for projection 
in most motion picture theatres (all ex- 
cept those using filament projection lamps). 

The type and size of carbons required depends 

upon the type of arc, and in this connection the 

reader is referred to the several articles in The 
3uyers’ Index on projection lamps. 

Carbons, Inc. (mfd. by Ringsdorff Werke, 

lem Rhein, Germany), 122 Washington Street, 
Bloomfield, N. 

LORRAINE-CARBONS, INC. (mfrd. by Societe 
le Garhene Lorraine, Pagny, France), Boon- 
ton, MN. J. See page 69. 

Ne TIONAL. “pgp are’. INC., 30 Eas: 
42nd Street, New 7, . See page 11. 


CARBON SAVING DEVICES 

MEANS OF using carbons 
to as much as a 1-inch stub are available 
in various forms. In one type the carbons 


[oe 
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themselves are processed for the purpose. In 

others the device may consist in a metal rod 

that is clamped to the carbon jaws of the lamp 

mechanism, one end of the rod being designed 

to hold short lengths of carbon. 

Best Devices Company, 2459 West 140th Street, Cleve- 
land, Ohio. 

CALI PRODUCTS COMPANY, 3721 Marjorie 
way, Sacramento 17, Calif. See page 71. 

DROLL THEATRE SUPPLY COMPANY, Y 


Chicago, Ill. See page 
THE GOLDE MANUFACTURING COMPANY, 
1214-22 West Madison Street, Chicago, Ill 
ROBERT HANOVER, 4035 Spruce Street, Phila- 
delphia 4, Pa. See page 68. 
Soles Picture Accessories Inc., 1678 W. 17th Place, 
Cal. 
re PRODUCTS, P.O. Box 28, Ann Arbor, 


RAYTONE SCR REEN cea aialae dag 165 Clermont 
Avenue, Brooklyn, N. Y. 
S. O. S. Cinema Supply Corporation, 602 West 52nd 


Street, New York City. 
Weaver — we , Ltd., 1639 E. 102nd 
eles, Calif. 


Street ng 
WENZEL PROJECTOR COMPANY, 2509 South State 


Street, i 
Edw. H. Wolk, 1241 S. Wabash Avenue, Chicago, Ill 


CARPETING 


TYPES OF carpeting suited 
to heavy-duty requirements of theatres 
are (to name them alphabetically) Ax- 
minster (only in the finest grades, except pos- 
sibly when used in small lounges), Broadloom, 
Chenille (an expensive weave feasible only in 
rare instances in which superior carpet of special 
shape is absolutely required), Patent-Back (a 
special type consisting in Broadloom sections 
cut into desired shapes and colors and cemented 
to a backing), Velvet (pattern dyed) and 
Wilton (pattern woven). The last two are the 
weaves most widely used in theatres because of 
their durability and relatively moderate price 
while providing a wide selection of interesting 
patterns and colors. 

Theatres are usually carpeted in a_ single 
pattern, but consideration should be given to 
the advisability of using another design, or a 
plain Broadloom, or the same design in a 
smaller scale, for areas like lounges, which differ 
greatly in size and function from foyers and 
standee areas; and also on stairs, where some 
patterns can be confusing 
Bigelow-Sanford Carpet Company, Inc., 140 Madison 

Avenue, New York City. (Line includes patent- 

back type). 
GOODALL FABRICS, 

New York City (patent-back). 

A. & M. Karagheusian, Inc., 295 Fifth Avenue, New 

York City. 
Thomas L. Leedom Company, Bristol, Pa. 

James Lees & Sons Company, Bridgeport, Pa. 

. H. MASLAND & SONS, Sg Fifth Avenue, 

lew York City. See page 1 

uchewk Carpet Mills. Inc.. a N. Y. 

Radio Corp. of America, Camd: en, a> 

ALEXANDER SMITH & SONS nntagget com- 
PANY, a Fifth Avenue, New City. 
(patent-back.) See page 12. 


INC., 525 Madison Avenue, 


CARPET LINING 


CARPET LINING or under- 
lay generally suited to theatres is made 
of hair and jute, or entirely of hair, or 
foam rubber (latex). Lining entirely of jute 
(vegetable fibre) does not retain uniform re- 
silience (it is not “waffled’’), and is otherwise 
not so serviceable as the other types. 

Foam rubber lining is available in ™%4-inch 
thickness and in widths of 36 and 53 inches, 
some types with “waffling” on both sides. Sec- 
tions can be joined with adhesive binding tape. 
American : ¥ & Felt Company, Merchandise Mart, 

Chicago, Ill. 
Bigslea Santora Carpet Company, Inc., 140 Madison 

Bae New York City. 

I. du Pont de Neues Company, Fairfield, Conn. 
AE Rub! Company. Fremont, Ohio. 
ALEXANDER SMITH & SONS CARPET COM- 

PANY 295 Fifth Avenue, New York C: 

Southbridge Plastics, Inc., 470 Fourth Teen New 

York 16, N. 

Sponge Rubber Products Co., 284 Derby Place, Shel- 
ton, Conn. 

United States Rubber Company, Mishawaka, Ind. 

Waite Carpet Company, Oshkosh, Wis. 


BETTER THEATRES SECTION 


One of the earliest of the so-called “art theatres 
in the United States is the former Studio theatre 
in Chicago, which was fashioned over twenty years 
ago from a stage theatre. Recently it was again 
remodeled. Above is shown the auditorium follow- 
ing the new refashi g, which included installa- 
tion of Kroehler push-back chairs and painting the 
interior predominantly grey. With the remodeling 
the theatre has been re-named the Ziegfeld. 


CHAIR FASTENING CEMENT 

THE METAL pieces to 
which theatre chairs are bolted are firmly 
fastened to the floor by special cement 
made for that purpose, which hardens in ap- 
proximately ten minutes. In reseating a thea- 
tre, the old chair bolts are removed from the 
floor, and new ones — and recemented 
(See Anchors for Chairs 
Fensin Seating Company, 1139 South Wabash Avenue, 


Chicago 25, IIL 
General Chair Company, 





1308 Elston Street, 
o 


CHAIR CUSHIONS 
OF FOAM RUBBER 


CUSHIONS FoR auditor- 
ium chair seats and backs (or lounge 
chairs, settees, etc.) are obtainable in 
foam rubber. Such cushions may take the place 
of padding and coil springs, the fabric being 
fitted over them; or be used as padding over the 
springs. § : 

This ‘material may be moulded to fit any chair 
dimensions or design formation. Except for 
hollow cores, the cushion appears solid, but 
actually has access to air throughout its struc- 
ture. : 

Foam rubber cushions are vermin-repellent. 
Dunlop Tire & Rubber Corporation “Dunlopillo” Divi- 

sion, Buffalo, 
Firestone Industrial Products Company, Foamex Div., 

Akron, Ohio. 

F. Goodrich Company, Akron, Ohio. 
Goodyear Tire & Rubber Company, ogame Division, 

1144 East Mark Street, Akron, Ohi 
Hewitt-Robins, Inc., Hewitt Ramioan ‘Division, Buf- 

falo 5, N. Y 
. §. Rubber Company, 
Mishawaka, Ind. 


Chicago 


Foam Sponge Division, 


CHAIR FABRIC PATCH KITS 


FOR REPAIRING simulated 
leather fabrics, kits of materials are avail- 
able, consisting in small amounts of 

“leatherette” in a color selected to match most 
closely the fabric to be repaired, and cement 
solvent with which to attach a section of it cut 
out in a size to cover the injury. Typical colors 
available are blue, black, brown, red, green and 
ivory. 

Eastern Seating Company, 
vard, Springfield Gardens. 
Fensin Seating Company, 1139 South Wabash Avenue, 

Chicago 25, Ill. 

Mystik Adhesive Products, 2635 North Kildare Avenue, 

Chicago 39, I 
Rosco Laboratories, Inc., 


138-13 Springfield Boule- 


367 Hudson Avenue, Brook- 


lyn, N. 
THEATRE SEAT SERVICE COMPANY, 160 Her- 
mitage Avenue, Nashville, Tenn. See page 67. 





The SUPER STAR Model 30 


Streamlined Griggs chairs add sparkling 
beauty to the finest auditorium. Seats 


are self-rising! Request catalog. 


: * 
E0u P ‘ EN r Beek 
COMPANY | perton, texas 


TABLES 
45" or 60" Long 
CABINETS 
Units of 2 to 
12 Sections 








Projection Booth 


TABLES & CABINETS 


| Made by GOLDBERG BROS., Denver, Colo. 
Ask Your Dealer 
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American Desk Manufacturing Company, P. O. Box 
416, Temple, Tex 

AMERICAN SEATING COMPANY, 901 Broad- 
way, Grand Rapids, Mich. See page 7. 

GRIGGS EQUIPMENT COMPANY, 
Belton, Tex. See page 45. 

ag gy pe a= COMPANY, Gardner, 

See opposite page. 

a SEATING COMPANY, 
Mich. See page 74. 

International Seat Corporation, Union City, Ind 


Box 630, 


Grand Rapids, 


Irwin Seating Waters Building, Grand 
Rapids, Mich 
KROEHLER MANUFACTURING COMPANY, 
Naperville, Ul. See page 20. 
RAYTONE SCREEN CORPORATION, 165 Clermont 
Avenue, Brooklyn, N. Y. (aisle lights.) 
Southern Desk Company, Hickory, N. C. 


Company, 


CHANGE-MAKERS 
CHANGE-MAKING ma- 
chines, which speed up ticket selling and 
prevent annoying errors are available with 
different degrees of facility, some issuing change 
amount, including pennies, upon depres- 
sion of single key; others delivering on depres- 
sing keys of admission price; some with split- 

keys (dimes, quarters, etc.) 

attachment to change makers 
provisions, where admission taxes in 
pennies are added to the regular price, a penny 
available. It is clamped to the side of 
he change-maker and holds about 150 pennies. 
ASSOCIATED TiCKET REGISTER CORPORA- 
TION, 346 West 44th Street, New York 18, N. Y. 


(chute). 

Brandt Automatic Cashier Company, Watertown, Wis. 

GOLDE MANUFACTURING COMPANY, 1214-22 W. 
Madison Street, Chicago, Ill. (chute). 

Johnson Fare Box Company, 4619 North Ravenswood 
Avenue, Chicago 40, Ill 

Ticketmaster, Inc., 30 East Adams Street, Chicago, Ill 


CHANGEOVERS AND 
CUEING DEVICES 
SWITCHING out one pic- 

ture projector while switching in the 
ther may be accomplished in various 
ways according to the several types of devices 
available. The electrical type in general, per 
iorming its functions at the touch of a switch 
(either foot or hand), cuts off the light by a 
shutter arrangement while opening and closing 
the alternative circuits. There is also a me- 
chanical device which merely cuts off the light 
at one projection port while opening the other 

One mechanism that employs the port cutoff 
method of light interruption, is electrically op- 
erated and includes circuit switching means. 
One of the electrical changeovers cutting off 
the light at the aperture also provides for clos- 
ing the speaker circuit, if this is desired. Yet 
another electrical device cuts off the light by 
a dissolving shutter mechanism in front of the 
projection lens. 

Several types of 


m any 


change 
For 


such 


without 


ute 1S 


changeover time indicators 


How a Super Cuts 
\ Your Operating Costs | 


With a Super one man gets more results than several employing 


Model M. A strear 


other less efficient types of cleaners. 
select the cleaner that exactly fits your needs. 


The Super line permits you to 
The specially de- 


signed Super Theatre Cleaning Tools can be used with all Supers. 





boxes, papers, 


They clean everything, everywhere in your theatre: walls, floors, box 
fronts, screen, air conditioning units, furniture, fabrics. 
is easily converted into a powerful blower which boosts popcorn 
other debris out from under seats and down front 


The Super 


for easy disposal. 


Model BP 
k ri 


4sk your supply dealer. 


He has a Super ready to bring to your 


theatre for a demonstration, Write for more complete information. 


@ See our exhibit, Booth 100, National Sanitary Supply 
Association Convention, Cleveland, June 3-6. 


NATIONAL SUPER SERVICE CO., INC. 


1941 N. 13th Street, Toledo 2, Ohio 


SUPER SUCTION 


SINCE 1911) 


“THE DRAFT HORSE OF POWER SUCTION cman 





are available, including reel-end alarm bells 

actuated by film tension. 

For making changeover cues on film effec- 
tively but without mutilating the film there are 
devices which make a neat ring in the emulsion 
The better ones are designed to mark four 
cues in one operation in accordance with 
Standard Release Print specifications. 

Ace Electric Manufacturing Company, 1458 Shake- 
speare Avenue, New York City (cueing device). 
American Theatre Supply, 2300 First Avenue, Seattle, 

ash. (reel end signal). 

Clint Phare Products, 282 E. 214th Street, 
Ohio. (cueing device). 
owser Manufacturing Company, 
Street, New York City (changeover) 

Essannay Electric Manufacturing Company, 1438 North 
Clark Street, Chicago, Ill. (changeover). 

Fontaine Manufacturing Corporation, 545 Fifth Avenue, 
New York City. 

GOLDE MANUFACTURING COMPANY, 1214-22 W. 
Madison Street, Chicago, Ill. (reel end alarm). 

* 


EMENT See 


Euclid, 
303 West 42nd 


FILM ( 


Cement 


and Film 


Splicers 
e 


CLEANING MECHANISMS 

THEATRES require heavy- 
duty vacuum cleaning equipment. Ordi- 
nary domestic type cleaners are useful as 
auxiliary equipment, but they have neither the 
endurance nor the suction demanded by theatre 
cleaning. 

Of the heavy-duty equipment, two types may 
be regarded as specifically adapted to theatre 
work. One is the central system, with pipes 
leading to outlets so placed as to provide ac- 
cess at least to all public areas of the theatre. 
The other is a portable type, with power plant, 
suction mechanism and dirt disposal equipment 
on rollers, to which equipment the hose is at- 
tached. Portable models are available 
motor and suction devices detachable, to be 
used as a hand unit. Theatres require a hose 
length in portable models of not less than 20 
feet, and this may be provided in two sections, 
if desired, 10-foot lengths being connected by a 
brass coupling. Portable heavy-duty vacuum 
equipment for theatres should have motors of at 
least 344-h.p. 

Nozzles and brush attachments are available 
with both central and portable types for every 
kind of dry pick-up, and also for wet pick-up. 

In portable units, the mechanism, with at- 
tached dust bag, should not weigh over 50 
pounds so as to be conveniently carried on stairs 
and in seating area. 

Blower type cleaning mechanisms are par- 
ticularly useful in blowing popcorn boxes and 
similar refuse from under auditorium seating, 
so that it may be conveniently removed, and 
hey are obtainable both in floor portable and 

and models. Some heavy-duty vacuum equip- 

uent has a blower attachment for this purpose. 

Floor machines are obtainable for general 
maintenance of terrazzo, composition, tile and 
other flooring materials. in models adapted to 
use by a theatre porter, and to compact storage 
ind convenient portability. Such floor machines 
scrub, wax, polish and remove stains. 

Breuer Electric Manufacturing Company, 5100 Ravens- 
wood Ave., Chicago 40, fi. abate ty and blower 


floor maintenance machines) 


equipment; 
6632 South Nar- 


Ciements Manufacturing Company, 
ragansett. Chicago, Ill 
General Electric Company 

Bridgeport, Conn. 

Holt Manufacturing Company, 651 20th Street, 
land 12, Calif. 
Ideal Industries, 
Chicago, Il} 
Invincible Vacuum Cleaner Memes Company. 

15 West 15th Street, Dover, ,. 
Lamson Company, Allen Bilkines Division, Syracuse. 
N. 


yo) ane Clean Products, 2277 Ford Parkway, St 


Min 
NATIONAL ‘SUPER SERVICE COMPANY, 1946 
3th es Toledo, Ohio. See this page. 
SPENCER URBIN COMPANY, Hartford, 
Conn. See - ge 5. 


Avenue, 


Oak- 


1285 Boston 


Inc., 307 North Michigan Avenue. 


Inc., 


CROWD CONTROL 
EQUIPMENT & SUPPLIES 

POSTS, BRACKETS and 
ropes for controlling patron traffic in lob- 
foyers, are available in types to 


bies, etc., 
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NEW VILLAGE THEATRE 
Confirms Profit Record of 
ROCKING CHAIR LOGES 


The New Village Theatre, Sacramento, California, ix 
seated throughout in Heywood-Wakefield comfort. 
This installation includes both TC 762 “‘Airflo”’ Rock- 
ing Chair Loges and TC 700 “Encore” chairs. 


HE consistently profitable occupancy of the New Village Theatre confirms the ex- 
perience of other houses with Heywood-Wakefield spring-base loge chairs. The 199 
“Airflo” Rocking Chair Loges are the first to fill for show after show—and at a 
premium admission which rapidly repays their cost. 


PROVED FAVORITE WITH LOGE 
PATRONS The patented spring-base 
provides true relaxation—makes Hey- 
wood-Wakefield “Airflo” Rocking Chair 
Loges a proved favorite with patrons. 
This is doubly profitable, because these 
chairs are first to fill at an admission pre- 
mium—and attract new steady patrons. 


BETTER THEATRES SECTION 


The main section is seated with 702 TC 
700 ‘‘Encore”’ chairs, with side banks set 
at an unusual angle to assure better sight 
lines for their occupants. This installation 
was handled by B. F. Shearer Company 
of California, West Coast distributor for 
Heywood -Wakefield. If you are inter- 
ested in further details of the seating plan 
of this modern, comfortable theatre, 
write: Heywood-Wakefield, Theatre Seat- 
ing Division, Menominee, Michigan. 


Ip eee 
WAKEFIELD 


Theatre Seating Division 
MENOMINEE, MICHIGAN 


“When we checked the records,” says 
J. A. Harvey, owner of the New Village 
Theatre, “we found house after house 
reporting that the ‘Airflo’ Rocking 
Chair Loges in their premium priced 
loge sections consistently average 80% 
occupancy week after week. Our own 
experience proves definitely that the- 
superb comfort of Heywood-Wakefield 
spring-base chairs brings profitable ex- 
tra business. At the same time, our 
patrons express full satisfaction with 
the comfort of Heywood-Wakefield 
‘Encore’ chairs in our main section.” 
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| Works Company, 1123 Broadway, New 
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Newman Brothers, Inc., 670 West Fourth Street, Cin- 


cinnati 3, Ohio 
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MARKERS See Changeovers and 


CURTAIN CONTROLS & TRACKS 


SMOOTH AND silent 
opening and closing of curtains are ef- 
fected, either from backstage or from the 
projection room, by automatic machines that op- 
erate at the touch of a button. The curtain 
may be stopped at any point along the stage, 
or its motion reversed as desired. Such equip- 
ment is available in heavy-duty (for large stage 
ypenings and heavy curtains) and in lightweight 
type (for relatively small stages, displays, etc.) 

uipment consists of electric control mech 
anism for controlling travel of curtain, and steel 


track with carriers 
Such equipment is 
tinuing the curtair 


available also for 
ravel on curved 


con- 
track 


around screen or along sides of stage, with turn 
of small radius. : 

Control equipment for contour curtain opera- 
tion is likewise available, some adapted to 
limited overhead space 
AUTOMATIC gi COMPANY, 116 North 

Eighth Street, Allentown, Pa. See page 48. 

R. Clancy, Inc., 1010 West Belden Avenue, Syra 

cuse, N Y. 
Vallen, Inc., 225 Bluff Street, 

track and contour curtain types 


track.) 


Akron, Ohio (curved 
as well as straight 


INTERIOR 

THE COMPLETE job of 
interior decoration, including designing, 
may be assigned to a studio specializing 
and similar buildings. Handling the 
“am on a contract basis, such a studio can 
supply all necessary decorative materials as 
well as the decorating talent and installation 
labor. 

Charles H. Kenney Studios, 


Malverne, N 
Knoxville Scenic Studios, Maryville Pike, P. O. Box 
L. 1. 


DECORATION, 


n theatres 


340 Hempstead Avenue. 


1029, Knoxville, Tenn 
a as. Studios, 178 Wellington Road, Elmont, 
z. 


NOVELTY SCENIC STUDIOS, INC., 28-34 West 
60th Street, New York City. See this page. 
Premier Studios, 414 West 45th Street, New York 
N. ¥. 
Street 


ce, 37 Beverly Road, Merrick, L. I., 
Rambusch Decorating Company, 40 West 13th 
New York City 


Rau Studios, Inc., 104 West 42nd Street, New York 
18, N. Y. 


DIMMERS 
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A NEW ADC PRODUCT 
settings are desired 
decreased at 
information 


regular and 


Section of 


Track Assembly 


Immediate Delivery on 
All ADC Products 


STEELITE CYCLORAMA 


particularly 
Recommended where size 
various 


fish 


116 N. 8th St. 


CURTAIN 
TRACK 


adaptable for stages where diversified 
of stage is to be increased or 


intervals. Write for specifications and price 





AUTOMATIC 
DEVICES COMPANY 


Allentown, Pa. 











WE SUPPORT THE MOST CELEBRATED CURTAINS IN THE WORLD 








BEAT THE HEAT! 


Order Your 


Blower and Air Washer 


NOW for prompt delivery 


AIR 
WASHER 
$184.00 


BLOWER 
WITH MOTOR 
$192.00 


SIZE 
5,500 CFM 
8.500 CFM 272.00 224.00 
11,000 CFM 382.50 260.00 
Larger sizes available @ Send for information 
Heavy Duty Bucket Blade Exhaust Fans 

Available at Last Year's Prices: 


12”—$25.50; 16”—$37.50; 18”—$45.50 


$.0.$. CINEMA SUPPLY CORP. 
Dept. A, 602 W. S2nd St., N. Y. 19 


























are also reactance (electronic) dimmers for in- 
stallations like the latter. 

Autotransiormer dimmers are adapted to 
simple auditorium house-lighting circuits; they 
may be installed for single-switch remote con- 
trol (as from the projection room), or be bank- 
mounted in various interlocking asemblies for 
flexible control of a number of circuits (as for 
illumination of different colors or locations). 
Due to transformer action, dimming is smooth 
regardless of lamp load 

Transiormer type dimmer equipment is also 
available in a “packaged” portable unit with 
circuit capacities for very small auditoriums 
and minor stage application 

Dimming of cathode type light sources 
(“neon” and fluorescent lamp) is _ possible 

ith equipment especially installed for this pur- 
according to the characteristics of the 
installation (with regular dimming 
flicker effect occurs just before 


pa 

lighting 

equipment, a 

the blackout ) 

Frank Adam Electric 
St. Louis, 

Capitol Stage Lighting py Onn. $27 
treet, New York 19, _f 

Cutler-Hammer, Inc., 
is. 

7 Electric Company, 1 River Road, Schenectady, 


Company, 3650 Windsor Place, 


West 45th 


315 ra 12th Street, Milwaukee, 


Hub Electrical Corporation, 2227 West Grand Avenue, 
Chicago, I 

KLIEGL BROS., 351 West 50th Street, New York 
19, N. Y. See page 56. 

Superior Electric Company, Bristol, Conn. 

Ward-Leonard Electric Company, 91 South Street, Mt 
Vernon, Y 


Westinghouse Electric Corporation, East Pittsburgh, 
Pa 


DISINFECTANTS 
AND DEODORANTS 
THE SOURCE of a dis- 

agreeable odor in a theatre is almost 
always putrefaction of some organic sub- 
This is due bacteria. For clean- 
toilet lavatories and all surfaces 
they are free of bacteria as well as of 
dust, stains, etc., a really effective disinfectant 
must be used in the cleaning water or mixed 
with water to form a disinfecting solution of 
proper strength for the specific purpose 

Absolute cleanliness is the only way to pre- 
vent odors not arising from air-borne sub- 
stances and the persons of people in the theatre, 
and a disinfectant of sufficient strength to de- 
stroy all bacteria rapidly must be used regu- 
larly in the cleaning routine, and additionally 
as conditions indicate 

Some disinfectants, particularly those of 
types widely offered for general household use, 
are too limited in their bacteria-killing action 
to meet all requirements of a theatre; some, 
moreover, give off a persistent penetrating 
odor which, even though it may not be dis- 
agreeable to every patron, nevertheless is ob- 
jectionable because it suggests that extreme 
measures have been necessitated by an especially 
unwholesome condition. Disinfectants are avail- 
able which quickly destroy practically all bac- 
teria, yet do not themselves introduce an odor. 

There are also a variety of spray compounds, 
perfume pellets, etc., for introducing a pleasant 
odor. These are sometimes used to conceal an 
bjectionab le smell, but such applications prop 
erly represent only emergency measures. “Para’ 
lorobenzene) crystals and cakes, 
e commonly placed in and around pub- 
sometimes used in theatres 
Ingle Street, Evansville, 


Stance 
in bowls, 
so that 


(paradich 
which ar 
lic urinals, are 


Bromm Chemical Co., Inc., 2 
Ind 


Fort-a-Cide Corporation, 160 East Illinois Street, Chi- 
cago, Il 
Avenue, Cleveland, 


Hadco Corporation, 2705 Detroit 


hio 


Hospital Specialty Company, 1991 East 66th Street, 


Cleveland, Ohio 

Mitchell-White Corporation, 
York City. 

West Disinfecting pom 42-16 West Street, 
Island City, N. 

Woodlets, Inc., 


12 East 22nd Street, New 
Long 
Portland, Pa 
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DISPENSERS FOR SOAP, 
TOWELS AND TISSUES 


DISPENSERS of liquid soap 
are available in concealed wall types and 
wall-mounting models. Only the spout of 
the concealed type is visible, while it is entirely 
theft-proof. It has the further advantage over 
mounted glass bowls in exposing nothing that is 
breakable 

However, wall-mounted dispensers are avail- 
able with a shatter-proof translucent bowl, con- 
cealed means of attachment to the wall, and 
filler cap removable only by a special key. 
American Dispenser Company, 215 Fourth Avenue, 

New York City. 

Bobrick eae ee Corporation, 1839 Blake Ave- 
nue, Los Angeles, Calif. 
West Disinfecting Company, 42-16 West Street, 

Island City, N. Y. 

Wyandotte Chemical Corp., Wyandotte, Mich. 


Long 


DISPLAY FRAMES, POSTER 


POSTER CASES with frames 
of extruded aluminum and of stainless 
steel are fabricated in sizes for single one- 
sheets, while the frame units may be adapted 
also to long lobby displays, usually set flush in 
the wall. Standard cases, with glazed doors 
that swing on hinges and lock, are available for 
mounting against a wall as well as recessed; 
also with or without lighting provisions (sources 
may be all around, or along longest sides, and 
are regularly fluorescent tubular lamps concealed 
behind the edge of the frame). They are also 
available in models adapted to black-light 
sources for luminescent displays. 

Easel frames of either aluminum or stainless 
steel construction are also on the market. 

Standard poster size frames are also available 
in Kalamein mouldings (metal on wood), fin- 
ished in stainless steel, chromium, aluminum or 
bronze. 

Extruded aluminum insert frames are obtain- 
able in a variety of sizes for single or multiple 
still displays. 

Alto Manufoctming Company, 1647 Wolfram Street, 

Chicago Tl. 

Ames Pa "Moulding Company, Inc., 

Street, New York City. 

gg pei gr Company, 

Broadway, St. Louis, Mo. 

Champion Moulding Manufacturing Company, 234 

East 15ist Street, New York 

al 1240 North Fourth 
Lobby Display Corporation, 
New York City. 


Peoples Display Frame Company, 
ontebello, Calif. 
POBLOCKI & SONS, INC., 2159 §. Kinnickinnic 
Avenue, Milwaukee 7, Wis. See page 
— Corporation, 6710 Denton Avenue, Dallas, 
‘ex. 


22 East 144th 
1408 North 


551 West 52nd Street, 
1515 Olympic Bivd., 


DRIVE-IN EQUIPMENT, 
SUPPLIES AND SERVICES 


[For Refreshment Service, Supplies and Equip- 
ment, see Theatre Sales Buyers Index, P. 34] 
MUCH OF THE equipment 
of drive-in theatres is the same as that of 
regular theatres. Noted here are the kinds 
specifically associated with this type of opera- 
tion. (Accordingly, for projectors, sound equip- 
ment, projection lamps, motor-generators, recti 
fiers, and projection accessories such as splicers, 
rewinders, etc., reference should be made to the 
classifications in The Buyers Index that deal 
with these individually.) 
Items applying specifically to drive-in theatres 
are as follows: 


ADMISSION CONTROL 


Equipment especially devised to record drive- 
in admissions is available in various types, some 
eliminating the use of tickets, others printing a 
ticket, while others are modifications of ticket 
issuing systems used in regular theatres. 

Systems eliminating tickets may also provide 
for registration of the car by trip of a treadle 
when the car passes over it; and for registration 
of the entire transaction on an overhead indi- 
cator visible at considerable distance. 


BETTER THEATRES SECTION 


Some admission registration equipment may 
be installed for remote registration, as in the 
manager’s office. 
The Electronic Si 

Williston Park, 
General Register Corporatoin, 43-01 22nd Street, Long 

Island City, N. 

Perey Turnstile Company, 101 

York City. (turnstiles). 
bis el Cooper, ot 75 Front Street, Brooklyn 1, 


“mony, 483 Willis Avenue, 


Park Avenue, New 


ATTRACTION ADVERTISING 
Changeable letter frames with lighted glass 
panels, and using aluminum and plastic letters. 
as installed on the marquees and fronts of 
regular theatres, are variously adapted to drive- 
ins. Where a screen tower or other facility 
structure is near the highway, the attraction 
advertising equipment may be mounted thereon. 
Otherwise special sign structures are indicated, 
with the name of the theatre and attraction 
frames integrated in an attractive pattern with 
suitable illumination. Designs for such struc- 
tures, from simple to elaborate. are available 
with complete blueprints for local fabrication. 
Changeable letter frames are also available 
for front illumination by reflector lamps, de- 
signed to be readily attached to walls, posts or 
similar supports. These are made in standard 
units for convenient erection on the job to any 
size of panel. Besides use as attraction boards 
at the drive-in, they are effective for remote 
exploitation, as along the highway, at nearby 
gasoline stations, etc. 
ADLER by ony the LETTER COMPANY, 
3021 West 36th Street, Chicago, Ill. See page 55. 
POBLOCK!I & SONS, 2159 South Cnateesaais 
Avenue, Milwaukee 7, Wis. page 
WAGNER SIGN SERVICE, INC., 218 _ tem 
Hoyne Avenue, Chicago, tll. See page 74. 


DESIGN AND CONSTRUCTION 


Professional designers experienced in ramp 
grade requirements, drainage, traffic plans, etc., 
as well as structural needs and the operating 
peculiarities of drive-ins, are availale for plans 
and construction supervision. 

Such service may also include actual con- 
struction of the project. 


Street, . 
dol Sey Ra Service Company, 840 Cooper Street, 
Cam: N. J. (design and construction). 
F& Y ‘BUILDING SERVICE, 319 East Town Street, 
Columbus 15, Ohio (design and constructien). 
Griffing- Laskey Construction Company, 25 Hunting- 
ton Avenue, Boston. Mass. (design and onstruction) 
Radio week par iar of America, Theatre Equipment, 
Camden, J. (design and construction). 


DIRECTIONAL SIGNS 
These include electrically lighted ramp mark- 

ers, with manual means of indicating when 

ramp is full; stop-and-go, exit signs, etc. 

ASSOCIATED TICKET & REGISTER COM- 
PANY, 354 West 44th Street, New York City. 
See page 61. 

BALLANTYNE COMPANY, 1767-11 Davenport Street, 
Omaha 2, Nebr. 

Radio Corp. of America, 
partment, Camden, N. J 

Revere Electric Manufacturing Co., 
Chicago 40, ; 

Stone Manufacturing Company, 
Elizabeth, N. J. 


IN-CAR SPEAKERS AND HEATERS 

Two in-car speakers are hung suspended for 
convenient removal by patrons, from the ter- 
minal, or junction, box attached to a fixed pipe, 
which is located between each pair of auto- 
mobile positions, making one speaker readily 
available to each car. The speaker unit is 
equipped for attachment to a car door or other 
suitable portion of the interior, with a control 
for regulation of the volume according to the 
wishes of the car occupants. 

Such equipment is available in a variety of 
models, with speaker units ranging from 3 to 6 
inches. There are also speaker-heater models 
with a heating coil and fan incorporated in the 
design for heating car interiors; also models 
with means of functioning as a microphone for 
communication with the concession building. 

In-car speaker equipment can be obtained with 
or without lights for illuminating post and ramp, 
and for signaling refreshment vendors. 

Heating units separate from the speaker are 
also available; they suspend from the speaker 
post and are electrically supplied through the 
speaker junction box. 

A protective device for in-car speakers pre- 
vents a car from being driven from the ramp 
until the speaker is replaced in a box, which is 
substituted on the post for the regular attach- 
ment. The rest of the device consists in a wood 
platform flush in the ramp, with front wheel 
guards actuated by the speaker box cover 

Following manufacture in-car speakers only 
unless otherwise specified 
ag ta — Davenport 

CENTURY PROJECTOR — 729 Sev- 


enth Avenue, New 
DeVry Corporation, 1111 Araltues Avenue, Chicago, 


Engineering Products De- 
f 6020 Broadway, 
489 Henry Street, 


1707-11 


Company, Inc., 2110 
Ohio (with talk- 


Equipment 
Cleveland 14, 


Drive-In Theatre 
Superior Avenue, 
back system) 


MEMO: To the Hundreds of Drive-in Theatres 
using BALLANTYNE’S 
MX AMPLIFIER SYSTEMS 


Because of their high fidelity and almost com- 
plete absence of distortion, these MX-24 Power 
Amplifiers, as used in your Amplifier Systems, 
have been selected by the research division of 
the Atomic Energy Commission for use in their 


testing laboratories. 


Your MX-24 amplifier and 


your complete amplifier system is built to give 


you more power, 
many more years of trouble-free service. 
why it is America’s number one drive-in am- 
plification system. 


Send for complete cata 
logs on both indoor and 
drive-in theatre sound 
and projection equip 
ment 


more quality of sound, and 
That's 





THE BALLANTYNE CO., 1707-17 DAVENPORT ST., OMAHA 2, NEBRASKA 





Electronics Dept., Syra- 


General 

cuse, N 

INTERNATIONAL PROJECTOR CORPORATION, 
J 


Electric Company 
55 LaFrance Avenue, Bloomfield, N 
LOIZEAUX LUMBER COMPANY, 561 South 
pase Sip Plainfield, N. J. (rainproof speaker 
See 40. 
MOTIOGRAPH’ inc. 4431 W. Lake Street, Chi- 
cago. — See page 5. 
Nationa cers, | 1647 Victory Boulevard, Glen- 


erica, Engineering Products 


en, N 
EEN CORPORATION, 165 Cler- 
speaker guard) 


ag ig ag ey lilt Eighth Avenue, 


WESTRE 4 
(except in U. S. and Canada) 


New Yor Y 


INSECTICIDE FOGGING AND SPRAYING 
small truck is 
tion of insecticides by the 
uist carried by air over broad 
rly to discourage mos- 
from entering drive-in 
s designed also for 
hin buildings, on foli 
Other uses include 
tire inflation. (See also 

below.) 

Corporation, Combustion Equipment 
45th Avenue, Elmhurst, L. I., N. ¥ 
224 S. Michigan Avenue, 


Todd Shipyards 
Division. -16 

Welch od can Inc 
Chicago 4, Ill 


DRIVE AND RAMP OILING 


yment (see above) 
achment for uniform 
Tt vad oil over 

serving surfacing and 
veed growth 
South Michigan 


drives 


Avenue 


poles 
various 
wnlights 


ASSOCIATED TICKET & REGISTER COMPANY, 
354 West 44th St, New York City 

General Electric Company, Nela Park, Cleveland, O 

Revere Electric anufacturing Company, 6020 Broad 
way, Chicago 40, Ill 


PLAYGROUND EQUIPMENT 
playgr yund the y 
s teeter-totters, and 
available in many designs, 
assure safety and painted in lively 
But the playground may be made more 
the addition of other pastimes, 
Ride equipment includes small 
and miniature trains; also “thrill” 
h as “airplanes” swung from a pole, a 
safe version of “The Whip,” etc. These 
motors of around 1 h.p 
Ahrens Manufacturing Company, Inc., Grinnell, 
American Playground Devices, Anderson, Ind. 
“mic AMUSEMENT COMPANY, Mt. Clemens, 
page 


ich. 
2863 West 8th Street, 


unger chil 


slides 


ace aperatel be 


Towa 


Mangels Company, 
Brooklyn 24, N 
Miniature Train C Rensselaer, Ind 
National Amusement Device Co., Dayton 7, Ohio 
PEDAL PLANE MANUFACTURING COM- 
PANY, South Beloit, Wis. See 
Playground Equipment Company, 1227 
nue, Brooklyn, N 
Play-Way Company, 3227 
ey 


page 6. 
Rockaway Ave- 
Louis 

34, Fla. 


Indiana Avenue, St 


Avenue, Miami 


PREFABRICATED FENCING 
Prefabricated fencing of durable timber (such 
as white cedar) is available in styles particularly 
suited to drive-in theatres, for defining the limits 
of the theatre with visual isolation from high- 
ways and adjoining property, and to accomplish 
this in a rustically decorative manner. It may be 
had in heights from 4 to 8 feet, in natural bark 
or pealed palings, in straight-top or escalloped 
fencin g comes in sections ready for 
iding gates and hardware 

Arnold-Dain Corp., Mahopac, N 
Fence Company of America, 


Street, Chicago, Ill 
Habitant Shops, Inc., Bay City, Mich 


= 
608 South Dearborn 


50 


SCREEN TOWERS 

Prefabricated screen towers are 
with steel framing designed to withstand pres- 
sures equivalent to wind of 90 miles per hour. 
Some types are designed for convenient en- 
closure of the frame with wood or other 
materials, also for attachment of a stage. The 
members come complete for erection by local 
labor, including materials for the screen itself. 
The structures are designed in several sizes, 
for screen widths from 40 to 60 feet. 

Paint is available especially prepared for 
drive-in screens and applicable to surfaces of 
metal, transite, etc Drive-in screens usually 
are integral parts of the structure; however, 
types of vinyl plastic screen materials 
which are water-proof, are regarded as suited 
to such outdoor use and may be had in large 
sizes witl obscure seams 
Drive-In Theatre Equipment 25g EC Fag Company, 

729 Baltimore Avenue, Kansas City 
Works, Green 


some 


Elizabeth Iron Lane, Elizabeth, N. J 


(steel 
George L. Mesker 


Ind. (steel) 


Steel Corporation, Evansville 8, 


SPEAKER AND UNDERGROUND CABLE 


1 system, a type of 
available which 


conduit and 


For wiring an in-car s 
(neoprene-covered }) 1s 
underground without 


ence to frost line 


cable 
be laid 
out refer 
connection of in-cat pe ake 
at provided by mr dinary cable, 
| Leading makes of 
obtainable with self-coiling 
t type 
General Electric Company. Bridgeport, 
KOILED-KORDS, '!NC., Hamden, 
Page 41. 
Western Insulated Wire compeny. 


Street, Los Angeles 1, Ca 

THE WHITNEY-BLAKE COMPANY, 
Haven, Conn. See page 

STADIUM SEATING 
For situations that 

the first automobile 


to view screen periormance 


s to the 

is avail 
1~Car speakers are 
cords instead of the straigl 
Conn. 


Conn. See 


1001 East 62nd 


advise chairs in front of 
persons preferring 

I trom such posi 
vaudeville or other special attrac- 
at the structure, standard 
1 type chairs serve the require- 
metal frames, 
designed 
; others 
Broadway, 


ramp, for 


ti tage screen 
hardwood on 
types, and 
to wood or concrete 

AMERICAN war ge COMPANY, 901 


Grand 


Rapids, 
= EQUIPMENT COMPANY, Box 630, Belton, 


models 


IDEAL. “SEATING COMPANY, Grand Rapids, Mich 


EMERGENCY LIGHTING AND 
ELECTRIC POWER EQUIPMENT 


AUTHORITIES IN some 
localities require, and all theatres should 
have, equipment which safely illuminates 
at least the auditorium and exit areas in the 
event of power line failure, going into opera- 
tion automatically. Storage battery systems are 
available for this purpose. Small portable flood 
lights that merely plug into an electric outlet 
and automatically go on when line power fails, 
taking their power from a dry cell battery, 
are also marketed for this purpose. 

Plants capable of supplying current for con- 
tinued operation of the theatre in case of line 
power failure, or where there is no public util- 
ity service, are obtainable with either gasoline 
or Diesel engine power in motor-generator 
units readily portable on trucks as well as for 
stationary installation. Such units are made in 
capacities approximately from 15 to 35 kilo- 
watts. There are also water turbine types. In 
all cases, for emergencies, switching is automatic. 
Chatham Products Company, 15 East Runyon Street, 

Newark 5, N. J. 

Consolidated Diesel Electric Corporation, 230 East 

Eighth Street, Mt. Vernon, N (power plants). 
Electric Storage Battery Company. Allegheny Avenue 

and 19th Street, Philadelphia, Pa. (storage battery 

lighting systems) 
Fairbanks, Morse & Company, 600 South Michigan 

Avenue, Chicago, Ill. (power plants) 
pagar vonved Electric Company, Schenectady, N. Y. 

nian 
Kohler imshiias Kohler. Wis. 
Lamplighter Products Cc Inc., 

Brooklyn 2 Y 


(power 


95 Atlantic Avenue, 


available 


D. W. Onan & Sons, University Avenue, §.E., at 
25th, Minneapolis 14, Minn. (power plants). 

Portable Light Company, 216 Williams Street, 
York, N. 

Ready- Power Company, Kales Building, Detroit, 
(power plants). 

U-C Lite Manufacturing Com 1050 i Hubbard 
Street, Chicago, IIL (portable Sicodla 
S. Motors Corporation, 584 Nebraska Panel, Osh- 
‘kosh, Wis. (power plants). 

Westinghouse Electric Corporation, 
Pa. (power plants). 


New 


Mich, 


East Pittsburgh, 


EXPLOITATION MECHANISMS 

FOR QUICK and easy cut- 
ting of figures, settings, etc., out of com- 
position or wooden board, in making 


atmospheric lobby displays, etc., electric saws 
are available designed especially for such 


Posters can be quickly and conveniently made, 
often by persons of little or no training in 
poster art, with the aid of a poster projector. 

Slide projectors that plug into electric light 
outlets are available in small models adapted to 
projecting advertising on a screen in the lobby 
or elsewhere. | r 

A motor-driven revolving tree holder is avail- 
able for Christmas decoration and mounting 
large exploitation material 
AUTOMATIC DEVICES COMPANY, 116 North 

Eighth Street, Allentown, Pa. (revolving Christmas 

tree holder). 

Best Devices Company, 3459 West 140th 
land, Ohio (slide projector). 

Gale Dorothea Mechanisms, 37-61 85th Street, Jackson 
Heights, New York City (continuous automatic slide 
projector). 

General Die & Stamping Company. 262-272 Mott 
Street, New York 12, N. Y. (revolving stand). 

GOLDE MANUFACTURING COMPANY, 1214 West 
Madison Street, Chicago, Ill. (revolving stand). 

International Register Company, 2620 West Washing- 
ton Street, Chicago, Ill. (cutout machines). 

K & W Automatic Stand Company, Muskegon, Mich. 
Christmas tree stand) 

F. D. Kees Manufacturing Company, P. O. Box 105, 
Beatrice, Neb. (slide projector) 


Street, Cleve- 


FABRICS FOR WALLS, 
CURTAINS & STAGE DRAPES 
FABRICS ADAPTED to most 
requirements of motion picture 
theatres are of four general types: cotton- 
rayon damask; fabric woven of glass filament; 
bining and cotton; also glass 
abrics woven of plastic fila- 


drapery 


glass 


weaves Corr 
and asbestos; and f 
ment 

Fabr of these types are suited to stage 
and curté to auditorium walls, either 
for covering acoustical materials or for purely 
decorative purposes, and for the decoration of 
all other public wall coverings, door 
and inde drapes, ete 

Cotton-rayon abric should be 
be) flame-proofed before erection and 
sary thereafter to maintain adequate 
to fire. Fiberglas, plastic woven and glass- 
asbestos fabrics are non-combustible. The cotton 
f Fiberglas-cc fabric is flame-proofed 
weaving 


drapes 


areas as 
must 
as neces- 
resistance 


(usually 


petore 

CHICOPEE MANUFACTURING CORP. OF 
GEORGIA, Lumite Div., 4@ Worth Street, New York 
City (plastic). 

Dazian’s, Inc., 142 West — Street, New York 18, 
N (cotton-rayon damasks) 

GOODALL FABRICS, INC., 525 Madison Avenue, 
New York City (cotton and wool). 

Maharam Fabric Corporation. 130 West 46th Street, 
New i oe (cotton- rayon demacke). 

Nes w Y t epr “ ‘omy “ae 


Piymouth ‘Fabrics, ‘pall River, Mass. (Fibergias-cotton). 

Thortel Fireproof Fabrics, Inc., 101 Park Avenue, 
New York Citv (Fiberelas) 

United States Rubber Company 
New York City (glass-asbestos). 


Christopher 


1230 Sixth Avenue, 


FABRICS stering 
Materials 
© 
FANS (theatre ventilation)—See Air-Condi- 
tioning & Ventilation 
e 
FENCING FOR DRIVE-INS—See Drive-In 
Equipment and Supplies 
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FIRE EXTINGUISHERS 

FIRE EXTINGUISHING 
materials available for putting out small 
fires by means of personally portable 
equipment are of four basic types—liquids using 
carbon tetrachloride or comparable compound 
(not injurious to fabrics), soda-acid, foam, and 
carbon dioxide. There are extinguishers of va- 
rious designs for applying them. 

\ guide in selection of the required pre- 
ferred type is supplied by the Underwriters’ 
Laboratories, which classifies fires as follows: 

Class A—Wood, paper, textiles, rubbish. etc., 
with which quenching and cooling effect is of 
first importance. 

Class B—Oil, grease, inflammable liquids, etc., 
which require smothering effect. 

Class C—Electrical equipment, with wh.ch 
fire cxtleneiaiian material must be a non-con- 
ductor for protection of person applying it. 

Some compounds are for more or less general 
use. Carbon dioxide, however, is specific in its 
efficiency for Class B fires and is effective at 
temperatures as low as 40° below zero. 

Besides such pressure or pump equipment, 
small extinguishing “bombs” are available. 
Containing a material of general purpose, they 
are thrown into the fire; the container is shat- 
tered, releasing the extinguishing medium. 
American LaFrance & Foamite Industries, 100 East 

LaFrance Street, Elmira, N. 

Bostwick Laboratories, 706 Bostwick Avenue, Bridge- 
port, Conn. 
General Detroit Corporation, 2272 East Jefferson Street, 

Detroit, Mich 
Pyrene Manufacturing Company, 560 Belmont Avenue, 

Newark, N. J 

. 


FIRE SHUTTERS, 
PROJECTION ROOM 

FIREPROOF SHUTTERS 
for projection room ports to isolate the 
projection room in an emergency, operate 
either —— (by melting of fusible links 
in case of fire), or manually. 

A special switch is available for tripping the 
port shutters by electro-mechanical action, in- 
stead of by means of fusible links, and at the 
same time actuating an exhaust fan to draw the 
fumes into a projection room ventilation duct. 
Best Devices Company, 3459 West 140th Street, Cleve- 

land, Ohio. 

Murch Electric Company, Franklin, Me. 
RAYTONE SCREEN CORPORATION, 

Avenue, Brooklyn, N. 

The Trumbull Electric Manufacturing Company, Wood- 
ford Avenue, Plainville, Oh 


165 Clermont 


FLASHLIGHTS 

AMONG STANDARD general 
purpose models, there are flashlights well 
adapted to the duties of regular theatre 
ushers and to those of drive-in attendants. 
These are usually of plastic for light weight and 
coolness. Some models have belt clips, and 
there is an electric flare type with suction cup 
for outdoor use. 
a Star Battery Company, 200-A Crooks Avenue, 

lifton 
LAVEZZI MACHINE WORKS, 4635 West Lake 
t, Chicago 44, Ill. 

NATIONAL CARBON rT INC., 30 East 
42nd Street, New York 17, 


FLOOR SURFACING 
MATERIALS, COMPOSITION 


COMPOSITION floor cover- 
ings of roll or tile type are available for 
colorful pattern effects as well as solid 
tones in heavy-duty qualities adapted to non- 
public areas of theatres, and to certain sections 
of public areas, such as lobbies, in front of re- 
freshment counters and drinking fountains, and 
toilet rooms (not below grade) where terrazzo 
or ceramic tiles would be too expensive relative 
to hours of operation. 

Besides attractive appearance, composition 


BETTER THEATRES SECTION 


The Fun-Lan Drive-In theatre at Tampa, Fla., 


has this promotion display on the highway at the 


approach to entrance of the theatre. The structure mounts Adler attraction advertising frames, 


on which are used 17- and 10-inch plastic letters. 


floor coverings in public areas should be highly 
durable, preferably without waxing, which may 
render it slippery (although there are waxes 
said to have non-slip characteristics). The base 
of the composition are cork or an equivalent 
compound (linoleum), rubber or asphalt, and 
there are also plastic varieties. There is also a 
type with a foam rubber underlay. 

Such materials make serviceable baseboards, 
and composition bases of cowled type are avail- 
able for this purpose. 

Composition flooring of heavy-duty grade, 
without design, is recommended for projection 
rooms. 

American Floor Products £8 rel 

N. .. Washington 5, D. C. 
AMERICAN MAT CORPORATION, 

Street, Toledo 2, Ohio. 

Armstrong Cork Company, La eg a Pa. 
Congoleum-Nairn, Inc. 

Fremont Rubber Company, eee ‘Ohi 
Goodyear Tire & Rubber Company, 1144 E. Market 

Street, Akron, Ohio. 

R. C. Musson Rubber Company, 

Street, Akron 8, Ohio. 
Tile-Tex Company, 1232 McKinley Avenue, Chicago 

Height, Ill. 
ps Rubber Company, 1230 Sixth Avenue, New York 

ity. 


1526 M Street. 


1722, Adams 


10 South College 


FURNITURE FOR 
FOYERS AND LOUNGES 

FURNITURE DURABLE 
enough to be practicable for theatre foyer 
and lounge areas is obtainable today in a 
variety of styles, in either metal or wood, and 
in metal-wood combination (steel frame). 

Metal furniture, which is markedly durable, 
is available in chromium, stainless steel and 
aluminum. 

Wood furniture may of course be selected 
from the better-built pieces adapted to home 
living rooms, but to be most practicable these 
should be of wood or metal-wood construction, 
with the frame fully covered in durable fabric 
(eliminating arm rests, feet, etc., of wood). 

Moderately priced wood furniture of sturdy 
construction, without upholstering or with only 
seat or back cushions, is available in novel 
“modern” designs, and also in rustic or Early 
American styles, with “wheat” (pale yellow) 
or the darker maple finish. 

(For foyer and lounge furniture fabrics, see 
Upholstering Materials.) 

Admiral Chrome Purvitere, Company, Inc., 

Street. New 
Art Chrome Pristine "of ‘‘giades (Div. of American 

Table Manufacturing Company) Melrose, Mass 
Doehler Metal Furniture Company, Inc., 192 Lexing- 

ton Avenue, New Yor Es 
HEYWOOD- WAKEFIELD CO., Gardner, Mass. 


KROEHLER MANUFACTURING COMPANY, Naper- 
ville, Ml. 

Lloyd Manufacturing Company, Menominee, Mich. 

Royal Metal Manufacturing Company, 175 North 
Michigan Avenue, Chicago, It 


213 Greene 


GLASS FABRICS—See Fabrics for Walls, 


Curtains and Stage Drapery. 


HAND DRIERS, ELECTRIC 

ELECTRIC DRIERS for 
hands, and of course applicable also to the 
face, eliminate .owels, which practically 
always are of the paper variety in theatre wash 
rooms ; hence, they remove the menace to clean 
toilet rooms of paper wads on the floor, and the 
danger to plumbing of wads thrown into water 
closets; and additionally, the fire hazard of 
matches tossed into used towel receptacles. 

Such driers are available with heating units, 
and related fans, capable of drying hands in 
about 20 seconds, or less than the time required 
for comparably thorough drying with paper 
towels. 

They can be had in either pedestal or wall 
model, the former operated by a foot pedal, 
the latter by either foot or hand control; and in 
black, brown, gray or ivory as well as white 
enamel finish 
CHICAGO HARDWARE FOUNDRY COMPANY, 

North Chicago, Ill. See page 8. 
Electric-Aire Engineering 

Street, Chicago, Ill. 
Electronic Towel Corporation, 57 

York 5 Y 
National Dryer Corporation, 

Chicago, Ill. 


Company, 135 S. LaSalle 


William Street, New 


1125 West Lake Street, 


HEARING AIDS 

THERE ARE two distinct 
types of group hearing aid systems on the 
market of interest in motion picture ex- 
hibition. 

The latest development in this field is a sys- 
tem which is distinguished from the original type 
by the availability of the sound to persons in any 
seat of the auditorium. Using the principle of 
audio induction, this method consists physically 
in a series of loops of suitable electrical con- 
ductors. concealed beneath aisle carpeting, in 
baseboards, etc. This network is tapped into the 
theatre sound system amplifier through the hear- 
ing aid system amplifier. The deafened patron 
procures from the management a small “receiv- 
ing set” which rests inconspicuously in the lap 
and is equipped with a lorgnette type earphone 
and volume regulator. 

By the other general method, certain seats 
(usually from five to ten, each outlet serving 
two adjoining seats) are wired to the theatre 
sound system either directly or through a hear- 
ing aid system amplifier. 

cow > 

Ine, $08 Flite Ateaus, tee You Gn, ee 
Audivox, Inc. (subsidiary of Western Electric Com- 

pany), 259 West 14th Street, New York City 
Radio Corporation of America, Engineering Products 

Department, Camden, N 


5! 





Sonotone Corporation, Elmsford, N. Y. 

Telesonic oa a Ra Company, 3 East 48th Street, 
New Yor N. Y. (audio induction method). 
WESTREX CORPORATION, 111 Eighth Avenue, 

New York 11, N. Y. (except in U. S. and Canada). 


. 
IN-CAR SPEAKERS- 


ment and Supplies 


-See Drive-In Equip- 
« 


LADDERS, SAFETY 
THE SAFETY ladder min- 
the risk of accident and of law 
arising from accidents occurring 
lamps are being replaced, attraction board 
Sizes range from 3 to 16 
constructed of wood with 
there are ladders of 


imizes 
suits 
while 
letters changed, et 
feet. Besides those 
steel reinforcement, 
aluminum construction 
American Ladder Company, 3700 West 38th Street, 
Chicago, 
= Industries Corporation, 849 39th Street, Brook- 
cAYTON ‘SAFETY LADDER COMPANY, 2337 
Gilbert Avenue, Cincinnati, Ohio. See page 10. 
Goshen Manufacturing Company Goshen, Ind. 
M&M anufacturing Company, 7517 
Avenue, Pittsburgh, Pa 
Reynolds Corporation, 1400 Wabansis Avenue, Chi- 
cago, Ill 


Hamilton 


LAMPS, A.C. PROJECTION ARC 
CARPON ARC projection 
reflector lamps are available for the use 
of alternating instead of direct current. 
A component of the equipment is a rotary trans- 
whict t line current to a 
frequency of 96 (twice that of shutter) for suy 
trim is 7-mm. x 14 suprex 
positive tated 
c. S&S ASHCRAFT MANUFACTURING COMPANY, 
36-32 Thirty-eighth Street, Long Island City, N. Y. 


former alters 60-cycle 
plying the arc. The 
carbon, unr« 


LAMPS, D.C. PROJECTION ARC 
PROJECTION ARCS of 
high-intensity characteristics for 35 mm. 
film for operation on direct current are 
of two general classes—condenser and reflector 
types 
Condenser type high intensity tion arc 
ifically adapted to tt 


120 to 170 amperes, 


projec 
atres are 
and 68 to 78 


lar spec those 
operating at 
volts 

Condenser lamps in some models may be 
fitted with a water-cooled jaw assembly (which 
includes a special electromagnet unit) ; a similar 
device is available also for operation of re- 
— lamps at the higher amperages 

ic ctor - type high-intensity carbon arc lamps 
may be divided into three general groups, pro- 
viding a capacity range embracing the require- 
ments of theatres from small to large and in- 
cluding what appears to be the practical re- 
quirements of drive-in theatres 

The smallest capacity is that of the so-called 
“one-kilowatt” arc, which employs a cored nega- 
tive carbon of composition designed to give 
smooth operation at very low current densities, 
w'th operation at 40 amperes, 27% volts, or 
about 1 kw at the arc. 

In the middle capacity range, the arc is oper 
ated at currents from 42 to 65 amperes, and 
31 to 40 volts at the arc. Carbon combinations 
are 7mm oottive with 6mm or 7mm negative 
for 42-45 amperes ; and 8mm positive, with 7mm 
negative for 56-65 amperes. 

Lamps t availab f use ot 9mn 

amperage, as 

ire sizes of the smaller 
larger regular tl 
9mm _ uncoated 
approximately 

re fle ctor and wa 
It is —_ ed for ready 
positive car 
a 14-inch reflector 

wil acket 
The k large ect type arc (16-inch mirror) 
usually uses an uncoated 9mmx20-inch positive 


(lamp may be adaptable to larger diameters), 


f 8mm coated 
peres with 


r { 
water-cooled 


52 


for operation at an average of 85 amperes and 

58 volts. The lamps are designed for filters or 

other means of protecting the aperture from 

heat produced at this wattage, and also may 
have a water-cooling system to protect the 
carbon contact assembly 

There is also a model for rotating positive 
carbons that is adjustable to sizes from 7mm to 

9mm. * . . . . . 
For arc illumination in 16mm_ projection, 

lamps are available for high-intensity carbon 

trims of 6mm positive with 5.5mm negative oper- 
ated at 30 amperes and 28 volts. A 46-ampere 
size is also available- 

c. & ASHCRAFT MANUFACTURING COM- 
eany, 36-32 Thirty-eighth Street, Long Island 
City, N. Y. page 3. 

THE GALLANT Yin COMPANY, 1707-11 Daven- 
port Street, Omaha, Nebr. See 49. 

Plant-RCA Victor Division, 

Detroit 2. Mich 


Brenkert 6545 St. An- 
toine Street, 

Forest 
Street, Bloomfield, N. 

J. E. McAuley es Company, 554 West 
Adams Street, Chicag: 

Mereine Co. Ine., 600 “west S7th Street, New York 


Cit; 

MOTIOGRAPH, INC., 4431 Lake Street, Chicago, 
lll. See page 

THE STRONG ELECTRIC CORPORAT' nel ad 


City Park Avenue, Toledo, Ohio. See o 
page 


122 Washington 


Manufacturing Corporation, 
J. 


LAMPS, FILAMENT 
FOR PROJECTION 

FILAMENT (“mazda”) 
lamps for theatre motion picture projec- 
tion are characterized by a high degree of 
source concentration and relatively high wattage. 
The most effective lamp for this purpose—the 
2,100-watt, 60-volt T-24 bulb—is designed for 
lower voltage to secure additional source con- 
centration. Hence a transformer with voltage- 
regulating characteristics is required. 

There are also available, 1,000-watt prefocus 
base, and 1,500-watt bipost base, 100-120 volt, 
T-20 bulb lamps employing the biplane filament 
construction. This construction makes possible 
relatively high source concentration for lamne 
operating at ordinary circuit voltages. 

For portable 35-mm. motion picture projectors 
there are the 500-watt monoplane-filament, and 
the 750-watt and 1,000-watt biplane filament 
lamps in T-20 bulbs with medium-prefocus 
bases he 750-watt and 1,000-watt require 
orced ventilation 

Another type of 
designed to burn base 
greater output of light, 
inclusion of anti-blackening 
ternally 

For stereopticon projectors there area 500. 
watt short T-20, medium-prefocus base projec- 
tion lamp, and a 1,000-watt long T-20 bulb, 
mogul-prefocus base lamp. Both are of the 100 
120 volt type and employ monoplane filaments 


1,000-watt projection lamp 
down gives considerably 
and does not require the 
electric grids in 


Company, Incandescent Lamp De 
Park, Cleveland, Ohio. 
Corporation, Lamp 


Electric 

Nela 

Electric 
J 


General 
partment, 

Westinghouse 
Bloomfield 


Division, 
a 


LAMPS FOR GENERAL 
THEATRE ILLUMINATION 
GENERAL SERVICE lamps 
available in sizes from 15 to 1000 watts 
the majority of lighting applica- 
around theatres. Except for the 
tubular bulb bipost lamps, all are designed for 
burning in any position; all are available with 
inside-frosted finish up to 1000 watts, and in 
clear lamps from 100 to 1000 watts (also a 
10-watt). The frosting absorbs little light—in 
fact, inside-frosted and clear lamps (clear lamps 
are regularly available in sizes above 100 watts) 
have the same rating in light output 


serve 
tions in and 


Inside-colored lamps for sign and decorative 
service: The general service lamps mentioned 
luminous displays where protected from rain and 
snow. For outdoor exposed applications, a line 
of vacuum lamps from 6 to 40 watts is avail- 
able in frosted and inside-colored types 


Outside-colored lamps: Several sizes of out- 
side-colored lamps are also listed in round and 
flame-shaped bulbs. 


a tubular filament type 
straw and white; 30 and 
600 watts (17% inches long), 40 watts (1134 
inches long). Other colors red, orange, blue, 
green, surprise pink. These tubular lamps have, 
by their physical shape, introduced new con- 
cepts of decorative lighting design. They may 
be used exposed or in narrow reflecting and 
shielding equipment. 


Lumiline lamps are 
in clear, inside frosted, 


Fluorescent lamps (often referred to as F- 
lamps) are now available in straight tubes of 
the following sizes: 

Length 
9 inches 
12 inches 
21 inches 
15 inches 
18 inches 
24 inches 
36 inches 
48 inches 1% inches 
60 inches 2% inches 


This new light source operates on different 
principles from those of the familiar filament 
lamp. The luminous element is not a glowing 
filament, but rather a glowing phosphor, a 
chemical coated to the inside wall of the glass 
tube, glowing under the bombardment of short 
wavelength ultraviolet radiation from the mer- 
cury arc discharge. Electric energy is fed in- 
to the arc through two electrodes in the form 
of coated wire filaments. This construction 
permits lower starting voltages by heating these 
filaments. After starting, this filament heating 
current is not required, as the filaments are 
heated by the action of the arc. 

The high efficiency of fluorescent lamps in 
producing colored light has opened entirely new 
vistas in theatre lighting. The following 
“whites” and colors are currently available in 
most sizes: 3500° white, 4500° white, 6500° 
daylight white, soft white, pink, gold, blue, 
green, red. 


Slimline fluorescent lamps are a later type, 
similar to the F-lamps, but with instant start- 
ing made possible by a new cathode which does 
not require preheating. In addition, the Slim- 
line ballasts are offered in two currents, 0.12, 0.2 
and 0.3 amperes; thus giving a choice of three 
brightnesses for each of these lamps. The same 
colors will be made available as noted above 
for F-lamps. The sizes of Slimline currently 
available are: 

Ballast 


Wattage Amperage 
0.12 
0.2 


Diameter 
% inch 
% inch 
% inch 
1% inches 
1 or 1% inches 
1% inches 
1 inch 


Wattage 


Diameter 
% inch 


Length 
42 inches 


S 
we 


64 inches M% inch 


72 inches 1 inch 


96 inches 1 inch 


eosesssss 
Ne wWine wine 


S 
be 


Circline lamps, fluorescent lamps of circular 
shape, are useful for decorative effects, such as 
mirror lighting in the lounge. Only white lamps 
of 12 inches diameter in 1% inches size tubing 
are available. Another form of fluorescent lamp 
of similar application is the Circlare of semi- 
circular shape 

Projector lamps are of filament type with 
spot and flood lens cover glasses for narrow or 
wide beams. These lamps differ from the usual 
type filament lamps in that they contain their 
own reflecting surface, which is hermetically 
sealed within the lamp, providing a_ high- 
intensity beam of light for supplementary light- 
ing. They are made of rugged, heat resisting 
glass and are suitable for service inside and 
outdoors. They are equipped with medium 
screw bases to fit regular sockets and are avail- 
able 150 watts (PAR 38), 200 watts (PAR 46), 
300 watts (PAR 56). The latter two are nar- 
row-beam spots 
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*No 


LAMP 


for projecting the most 





light to any screen— 
regardless of how large 
—and the No. 1 lamp 


for saving you money. 


At 90 amperes it pro- 


jects 21,000 lumens at 


far less cost than any 


other types of big lamps. 
= 


THE STRONG 


MIGHTY 90" 


75 TO 130 AMPERE REFLECTOR ARC LAMP 


Write today for free literature 


The Strong Electric Corporation 
@ city Park Avenue 5 Toledo 2, Ohio 
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LAMPS, P. E. CELL EXCITER 


THESE LAMPS _ provide 


varied 
he photoelectric 


sound repro- 


Genera Depart 
ment 2 

Radio Corporat f Americz eee g Pro 
Department, Camder i. J 

Westinghouse Electric Corporation, 
Bloomfield, N. J 


can descen t Lamp 
Ot 
jucts 


Lamp Division 


LENSES, PROJECTION 

THERE ARE two general 

lenser lens, which focuses 

it on the aperture (see 

objectives. The latter 

to as the projection 

light upon the screen 

our standard diameters, and 


factors, the supply dealer or 
manufacturer readily determines the 
focal length required. In ordering projection 
lenses, one should also name the type of light 
source, projection angle and the make and model 
of the projector 

Speeds of £/1.9 and £/2.0 are available in focal 
engths from 2 inches (or 3% inches, depending 
on type) to 5 inches, in %4-inch steps; and 
slower speeds from 5% to 7 or 9 inches all in 
19 and £/2.0 


Rnb from 5 


Knowing these 


« ens 


standard diameter. Speeds of 
are available also in focal 

rough 7 inches in 4-inch diameter. The 
taster lenses are regularly coated; others may 
be had either coated or uncoated. Coated lenses 
are standard in theatre projection. 

Coated as well as uncoated lenses are also 
available for portable model projectors, in focal 
lengths 3 to 6 inches, speeds £/2.5 to £/3.4. 
BAUSCH & LOMB OPTICAL COMPANY, 679 St. 

Paul Street, Rochester, N. Y. See below. 
Fish-Schurman Corporation, 230 E. 45th Street, New 

York, _ 

Gundlach Manufacturing Company. Fairport, N. Y 
Ilex Optical 7 ing Company, 726 Portland 


Avenue, Rochester, 

KOLLMORGEN OPTICAL COMPANY, 3 ‘aoeee 
lin Avenue, Brooklyn, N. Y. page 7 

Par Products Corporation, 926 North Citrus , SR 


Hollywood 38, Calif. 
PROJECTION OPTICS COMPANY, INC., 334 
See page 73. 


Lyell Avenue, Rochester, N. Y. 
oF 


LENS ASSEMBLIES, SOUND 

OPTICAL UNITS are com- 
posed of lenses or lenses and prisms, and 
include either a slit opening or a wedge- 
shaped prism, by means of which the exciting 
light of the sound system is focused on the 
sound track, and reduced to the height deter 
mined by the smallest frequency to be repro- 
Juce 
aucec 


BAUSCH & LOMB OPTICAL 
Paul Street, Rochester, N. Y 


COMPANY, 679 St. 


KOLLMORGEN 
Avenue, Brooklyn. 

Projection 2 9 Inc., 
Rochester, 

WESTREX CORPORATION, ll Eighth Avenue, 
New York 11, N. Y. (except in U. S. and Canada). 


OPTICAL COMPANY, 2 Franklin 
334 Lyell Avenue, 


LETTERS AND FRAMES FOR 
ATTRACTION ADVERTISING 


CHANGEABLE letter equip- 
ment is available in frame design and in 
styles and sizes of letters and accessories 
that allow forceful as well as highly legible 
announcemetits of current attractions at the 
front of the theatre (usually on a marquee) 
and of coming attractions in the lobby, as 
above entrance doors, facing the interior. (Als« 
see Marquees; and Attraction Advertising 
under Drive-In Equipment.) 

Standard practice employs lighted white back- 
grounds with black aluminum silhouette or 
translucent colored plastic letters 

Frames designed to fit into marquee or com- 
parable structures, with white translucent glass 
panels, variously provide for convenient serv- 
icing of the lamp box and for attachment of 
letters. In all, however, bars for letter attach- 
ment are spaced 7 inches and all letters (above 
4-inch types) are designed to fit interchange- 
ably. Regular sizes (though plastic letters have 
not yet been produced in all of them) are 8, 10, 
12, 16 or 17, 24 and 30 inches. Four-inch letters 
are attached by means of a special interlinear 
irame, Plastic letters are obtainable in red, blue 
and green, and other colors may be had to 
der. Aluminum silhouette letters in color are 
ilso available 

Frames of similar letter provisions are also 
available for single attachment to a wall or 
other structure, with illumination by shielded 
lamps placed in front (see Drive-In Equip- 
ment). 


Advertising accessories include pictorial trans- 


NOW, more than ever 


HOLD your patronage with the 
WORLD’S FINEST SCREEN IMAGE! 


Replace NOW... for steady patronage... steady 
profits ... with B&L Super Cinephor Lenses 


Get large, vivid screen images! They’re your best 
competitive advantage over any other type of enter- 
tainment. Your patrons will keep coming back to 
see the sharp, brilliant images of today’s fine films 
... the edge-to-edge contrast and definition .. . the 


superb image quality.. 


.that you get with B&L lenses. 


ws 
om, 
me 
2a 


ile for complete information to Bausch & Lomb Optical Co., 
679-5 St. Paul Street, Rochester 2, N.Y. 


Bausch & Lomb 


y Cpe Z (dat 
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—are Perfect for Helping You 
Increase Your Business Fven 
Under Today's Conditions! 


ADLER 
LOW COST 
“SECTIONAD” 


DISPLAYS 
Bring Costs Down 
Under Limitations! 


Sunset Drive-In Theatre, Factoria, Wash., showing “SECTIONAD” 
Display with 12” Adler Letters on Stainless Steel Letter Bars. 





For inst ach ble letter display 4 lines high x 20‘ long lists as low as $240. “SECTIONAD” 
comes in Porcelain Enamel or Baked Enamel Steel Backgrounds with ADLER “THIRD DIMENSION” 
PLASTIC or CAST ALUMINUM LETTERS held on Underwriters approved Stainless Steel Letter 


Bar 
Construction. Ask for Circular showing application to Drive-In Theatre Displays. 


ADLER 
GLASS-IN- © NS 
FRAME | jenk FEATURE 


a gee WOT WALK: ALONE” i Adler Stainless Steel 


UNITS AND ; Bis ee | = Glass-in- Frame equip- 


5 ment has been stand- 

e ck a woe ard for over 15 years 
Excluswe = ee: ; for theatre marquees, 
? “ti : Driveln Theatres, 

; ek Tk es : " and approach boards. 

” REMOVA- Pas Sa ‘ : eee Used with ADLER 
“THIRD DIMENSION” 


" = - . PLASTIC AND CAST 
PANEL 3 : ALUMINUM LETTERS. 


== 
me 


3 ; i ; WRITE FOR 
FRAMES Sky-Vue Drive-In Theatre, Lancaster, Pa., with 17" and 10” Adler “Third FREE CATALOG 


Dimension” Plastic Letters used interchangeably on Adler Glass-in-Frame Units, 
(Patented) 


ADLER SILHOUETTE LETTER CO. 


3021b West 36th St., Chicago 32 1451b Broadway, New York 18 
CHICAGO . . NEW YORK . . TORONTO, CANADA . . LONDON, ENGLAND 
Also Other Adler Products Covered by Many Patents Granted and Pending, and Approved by Underwriters’ Lab., Inc. 
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parencies (such as star portraits) and clip-on the gas tube sources generally referred to as 
I are more flexibly adapted to theatre 
illumination, and also have maintenance 
jecting *s or film advz ges, neon has its interior applications, 

t > att panel from inside the conf i largely to cove and trough lighting. 
uee structure (see Marquees). 


plastic colored letter or interior signs (such € 
is coming tl avs); yrojectors Ih 


ae eiitene (See also Lamps for General Theatre Illumi- 
— SILMOUETTE LETTER C Y; sation, “Black ht” Hl 7 i 
an Ey nny iby A aay . tia 2 _ Lig Materials and Lighting 
POBLOCKI & SONS, 2159 South Kinnickinnic Avenue, quipment. 
Milwaukee 7, Wis. Adams Lighting, Inc., 48 W. 27th Street, N 
Polyplastic Forms. Inc., 255 Conover Street, Brooklyn, ‘City. ete me a oie 
. Ze f ° 1 
arr oe Inc., 1615 Cordova Street, Los oe ee TING OMPORY, : SER TAEe FIOM. 
ngeles. c Lig! Inc., 521 West 43rd Street, N 
WAGNER SIGN SERVICE, INC., 218 S. Hoyne ee ee ee ee 
Avenue, Chicago, Ill. See page 74. Curtis Lighting, Inc., 6135 West 65th Street, Chicago 
Tih 


° = Eel Company, Inc., 29 West 17th Street, New 

ork City. 
LIGHTING, ARCHITECTURAL Gruber Brothers, 72-78 Spring Street, New York City 
AND FOR PUBLIC AREAS Edwin F. Guth Company, 2615 Washington Bivd. 


_ St. Louis, Mo. 
IN ADDITION to the part = BROTHERS, 321 W. S@th Street, New York 
marquee play on the archi- McFadden Sem | Company, Inc., 2308 South Sev- 
. - * en Ouls. . 
» theatre facade, light Noveity Lighting Corporation, Emmaus, Pa 
t _ Revere Electrical Manufacturing Company, 6009 
oe ee Broadway, Chicago, IIL 
alter dark, OF Westinghouse Electric Corp i East P 
oding the entire Pa. 
s of reflecto Charles J. Winston & Company, Inc., 41 East 
: Street New York City 


ront design 





by mear 
mar¢ 


LIGHTS, SPOT AND FLOOD 


SPOTLIGHTS AND flood- 
lights are available in many sizes and 
ves and troughs. ight capacities, and in both lamp bulb 
ae > grrr | and arc types—the former for use on and near 
; nes, Ancrigee } age, for display and architectural lighting 
‘acca glass with (see roiector and Reflector I ps under 
and s »-called down- umbs for General Theatre Illumination) « the 
aes arc sources tage lighting from the pro- 
moe : jection room 
ted pedi te ee aaa Filament lamp spot- and floodlights (most 
gis , spotlights are adapted to flood applications) are 
res are available in stock de-  decioned for wattages of from 75 to 2,000. Arc 
ariety—bracket or pylon lumin- equipment is available in capacities of from 25 
> ceiling drums and boxes, sus- to 170 amperes 
: bo s, lu > : s ~ 
owl wal — etc., Best Devices Company, 3459 West 140th Street, Cleve- 
or glass or both, variously land. Ohio 
ame materials, in direct, —— caene. Inc., 521 West 43rd Street, New 
lire nes ork 
ESE 7 _— with light Genarco, Inc., 36-56 34th St., Long Island City, N. Y 
ative louvres gpa tO General Electric Company. Schenectady, N 
at prices to make mod- GoLDE MANUFACTURING COMPANY, 1214-22 W. 
e to theatres of the most Madison Street, Chic i. 
fesigned luminaries Killark Electric Manufacturing Company, panaeres 
Se te ese ter & Easton Aven St. Louis 13, 
moderate cost. KLIEGL BROTHERS, 32 W. Soth ‘Street, New 
as distinguished from York City. See below 


USEFUL IN FORMATION. 
ON STAGE LIGHTING 


Kleiglights » oor? F Stage Illusions Plug Gonnectors 
Borderlights Downlights \ Dimmer Units Plugging Boxes 
Bridge Lights Spotlights Control Boards Floor Pockets 
Floodlights i 2 Cloud Projectors Wall Pockets 
Musicians Lights Pipe Clamps 
Color Accessories Cable Supports 


EGL BR 


Sa 


aneiiaed: ELectric STAGE LIGHTING CO.. Inc 


ESTABLISHEC B9E 


THEATRICAL - DECORATIVE - SPECTACULAR 


LIGHTING 


321 West 50th Street 
NEW YORKII_.N Y 





Footlights 


Proscenium Lights 
Tower Lights Scropticons 


Front Lights Scene Projectors 


ORIGINATORS and MANUFACTURERS of ‘“*KLIBGLIGHTS”’ 














Major Equipment Company, Inc., 4603 Fullerton Ave 
nue, Chicago, Ill 

Neumade Products Corporation, 330 West 42nd Street, 
New York City. 

Stroblite Company, 35 West 52nd Street. New York 


City. 
STRONG ELECTRIC CORPORATION, 87 City Park 
venue, Ohio. 
Westinghouse Electric Corporation, Lamp Division, 
Bloomfield, J. 
o 


LOBBY POSTS AND ROPES—See Crowd 
Control Equipment. 


MAGAZINES—See Projectors and Acces- 
Sortes. 


MARQUEES 
MARQUEES have become 

more closely associated with the general 
architectural form of the theatre front 
than they originally were. They are usually 
constructed according to specifications supplied 
by an architect who has designed the marquee 
itself, along with other display and sign ele- 
ments of the front, as a part of the facade; or 
by the design department of the fabricator. 

Marquees are generally of sheet metal con- 
struction, painted, or with porcelain enamel 
finish in desired colors, with soffits of metal 
or glass illuminated by exposed filament or 
fluorescent lamps. There are, of course, many 
variations in pattern and illumination; however, 
the design ordinarily should provide for attrac- 
tion advertising panels with changeable letters 
(see Letters, Attraction Board) as integral 
parts of the structure 

An inside service type marquee is available 
with a room for storage of letters, lamps, etc., 
from which sign copy and lamps, which are 
mounted in prismatic reflectors, can be changed. 
The panel bars accommodate standard letters. 


American Sign Company, 1940 Riverside Drive, Cin- 
Corporation, 820 Twelfth Ave 


Continental Signs, Inc., 550 E. 170th Street, New 
or’ ity 

Everbrite Electric Signs, “eg 1440 North Fourth 
Street, Milwaukee 1 

ee Sign Danebanean: * 464 Main Street, Buffalo 
9, N. 


pomseon & SONS COMPANY, 2159 S. Kin- 
nickinnic Avenue, Milwaukee, Wis. (in 
service type). See page 40. 

Textile, Inc., 2900 Factory Street, Dallas, Texas. 

White Way Sign & Maintenance Company, 1850 W. 
Fulton Street, "Chicago, mm 


MATS FOR LOBBIES 
RUNNERS, SPACE UNITS 
LOBBY MATS (specifically 

for vestibule and similar outer lobby areas 
preceding carpeted space) are available in 
heavy-duty rubber and thickness in link-belt and 
perforated types required for scuffing off grit 
and dirt so that it won’t be tracked in upon the 
carpeting 

Lighter mats, with corrugated surface, are 
available in’ runner widths (usually 36 inches) 
for spreading over carpeting in traffic lanes dur- 
ing stormy weather, laying behind or in front of 
refreshment counters, etc.; and in various indi- 
vidual mat sizes for placing in front of fountains, 
vending machines, etc. There are also ribbed 
types for placing behind refreshment counters, 
with a variety that may be readily cut to fit the 
space 

Mats of any of these qualities can be obtained 
on special order in most any practicable dimen- 
sions, and in color, including special patterns. 

There are also space mats and runners of 
other materials than rubber, such as cocoa and 
sisal fiber. 

‘The following manufacurers make rubber 
mats, unless otherwise specified 
American Floor Products Company, 1526 M Street 

N.W., Washington 5, D. C. 


AMERICAN MAT CORPORATION, 1722 Adams 
si » Toledo, Ohio. ite page. : 

American Tile & Rubber Company, Foot of Perrine 
Avenue, Trenton, N. J. 

A. N. Brabrook, 424 Madison ‘Avenue, New York City. 

Firestone Industrial Products, Inc., Akron, Ohio. 

Fremont Rubber Company, Fremont, Ohio 
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woodyear Tire & Rubber Company, 1144 E. Market 


Street, Akron, Ohio 


Goodrich Company, 500 South Main Street, | 


‘Akron 18, Ohio. 
HEYWOOD. 


-WAKEFIELD COMPANY, Gardner, | 


Mass. (cocoa 


mats). 
O. W. Jackson & Company, 290 Fifth Avenue, New 


York City. 

Lorraine Rubber Engineering Company, 286 Fifth Ave 
nue, New York City. 

R. C. Musson Rubber Company, 10 South College 
Street, Akron, Ohio, 


National Mat Company, 106 Kingsley Street, Buffalo | 
Perfo Mat & Rubber Company, Inc., 281 Fifth | 


Avenue, New York 


ity 
United States Rubber Gimoaiy, 1230 Sixth Avenue, | 


ew York City. 
& 


MICROPHONES 


THE THEATRE has many | 


uses for microphones, from ballyhoo 
work on a sound truck, or in connection 
with the front display, to reinforcement of stage 
performances, announcements of election returns 
and sporting events, or emergency talks to 
pacify an audience in time of trouble. Micro- 
phones can be used with separate amplifying 
and loudspeaker equipment, or can in most cases 
be operated through the existing picture sound 
installation. 

Crystal magnetic velocity, dynamic and 
cardioid are the type of microphones recom- 
mended. Where loudspeakers and microphones 
are closely associated, the cardioid principle 
greatly reduces the danger of feedback. 
Altec-Lansing Corporation, 9356 Santa Monica Boule- 

vard, Beverly Hills, Calif. < 
American Microphone Company, 370 South Fair Oaks 

Avenue, Pasddena 1, Calif 
Amperite Company, 561 proaeaey New York City. 
Electro-Voice, Inc., South Ben 
Operadio Manufacturing Company, "st. Charles, Ill. 
Racon Electric Company, Inc., 52 East 19th Street, 

New York City. 

Radio Corporation of America, Engineering Products 

Department, Camden, N. 

WESTREX CORPORATION, Ill —— Avenue, 

New York 11, N. Y. (except in U. S. and Canada). 


MOTOR-GENERATOR SETS 
FOR D.C. ARC SUPPLY 
MOTOR - GENERATOR sets 

are made in models specifically designed 
for motion picture and related direct cur- 
rent carbon arc light sources of all outputs. 
Capacity provides for operation of two lamps 
simultaneously during changeover. 

Close-regulation sets for large theatres are 
available up to 400 amperes at 100 volts for con- 
tinuous operation, or about 600 amperes at 
changeover. The larger sets have structura: 
steel bases and vibration dampeners. 

Sets of lower voltage for 6mm to 8mm suprex 
carbon trims have double overload capacity for 
the changeover period. They are obtainable 


with vibration dampeners if installation con- | 


ditions require them. 


The type and capacity needed depends on the | 


type of arc and amount of light it must produce 
(see Lamps, D.C. Projection Arc). 


AUTOMATIC {salman COMPANY, 116 North 8th | 


Street, 


Cosme stiectrie Company, 1806 Pine Street, St. Louis, | 


Crocker-Wheeler Division, Elliott Company, Jeanette, 


Pa. 
Caw Electric Company, 1 River Road, Schenectady, 


Hertner Electric Company, 12690 Elmwood Avenue, 
Cleveland, Ohio. 


Imperial Electric Company, Inc., 64 Ira Avenue, | 


Akron, io. 

MOTIOGRAPH, INC., 4431 West Lake Street, 
Chicago 24, Ill. See page 3. 

ROBIN-ESCO DIVISION, ELECTRIC SPECIAL- 
TY COMPANY, 267 Rhode Island Avenue, 
East Orange, N. J. See this page. 

Seas Electric Corp ion, East Pittsburgh 

a. 


PHOTOELECTRIC CELLS 

ALTHOUGH IT has a 
number of applications in many fields, in 
the theatre the photoelectric cell functions 
the sound system, to transform the light of the 
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_THE KIDS WON’T DRIVE YOU 


lien 


ogle IF ) 
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Comes in rolls 20'5” long, comprised of 
35” x 35" units of four 17-inch square 
sections. Easily cut to any desired size. 


Ideal for entrance, lobby and foyer. 


4 MOTTLED COLORS ® 
\ 


@ Venetian Red @ Erin Green 
@ Delft Blue ___ .@ Mosaic _ 


fe ——<—— Se ee eI 


| AMERICAN MAT CORPORATION, 


1722 ADAMS ST., TOLEDO 2, OHIO 





| Please send free folder “A Mat for Every Purpose”. 

| J, Please send prices on Do-All All-Purpose Rubber and Cord Matting. 

| Please send information and prices on Ezy-Rug Matting; |_| Troffic- 
| Tred Matting; |_| American Counter-Tred Matting; 
| 

| 

| 

| 


NAME 
THEATRE 
| STREET 


a‘) CITY & STATE 
{ OFFICES: American Mat Corp., ltd. Canada Trust Bidg., Windsor, Ontario 
Hl IN CANADA | EacTORY: West Lorne, Ontario 

















t 


5. & 
‘oro’ ROBIN-ESCO 
“Super-power” 


MODERN . . . DEPENDABLE AND 
UNFALTERING POWER SOURCE 
Write for Information 
and Literature 


J. €. ROBIN, INC. 
267 RHODE ISLAND AVENUE 
EAST ORANGE, N. J. 























Good Box Office! 


They make projectors run smoother, qui- 





eter — and present pictures that please 
patrons! Specify LoVezzi Super-Service 
ports for all your replacements — ond 
you'll be doing your box office a favor 
Your Theatre Supply Dealer has them. 


La VEZZi MACHINE WORKS 
4635 W. Lake St. © Chicago 44, Ill. 





EFFICIENT « DEPENDABLE 


RECTIFIERS 


for Every Type Projection Lamp 


2-Tube 
4-Tube 
6-Tube 


Single and 
Three Phase 
Models for 


@ Rotating Feed 
Angular Trim 
High Intensity 
@ Copper Coat- 
ed Coaxial 
High Intensity 
@ 1 K.W. High Intensity 
@ Low Intensity 
Smooth Output Current Long Life 
Low Operating Temperature 
Flexibility in Control 


Write today for literature or 
free demonstration. 








1 CITY PARK AVENUE 
TOLEDO 2, OHIO 


PROJECTION LAMPS + RECTIFIERS 





SPOTLIGHTS - REFLECTORS 








after it has passed through the 
the film, into the electrical 
amplified, actuates the loud- 


exciter lamp, 
sound track of 
energy which, 
»peakers. 

Continental Electric Company, Geneva, Ill. 
DeVry Corporauon, 1111 Armitage Avenue, 


General Electric Company, Schenectady, N. Y. 

Gordos Corporation, 86 Shipman St.. Newark, N 

Radio Corporation of America, Engineering Products 
Department, Camden, J 


Chicago, 


Radiant Lamp Corporation, Newark, N. J. 
Westinghouse Electric Corporation, East Pittsburgh, 
Pa. 
e 
POPCORN—See Theatres Sales Buyers Index 
m page 34 


PROJECTION PORT COVERS 

OPTICAL GLASS covers for 
projection ports (indicated especially where 
the auditorium had better be acoustically 
isolated from the projection room) are available 
in metallic frame units ready for mounting m 
existing projection room walls as well as in 
new construction. They may be had in round 
or square shape, and in sizes suited to observa- 
tion as well as projection ports. In some mod- 
els, the glass is of coated type to increase light 
transmission, glass-holding frame is adjustable 
to varying projection angles, and the cover is 
hinged to permit opening for convenience in 
cleaning. In others the glass frame is fixed in 
position by lock nuts. Metallic parts are either 
lacquered alloy or aluminum. 
Best Devices Company, 3459 West 140th Street, Cleve- 


land 14, Ohio. 
Murch Electric Corp., Franklin, Me 


s 
PROJECTION LAMPS: 


Projection Arc. 


See Lamps, D. ( 


PROJECTOR REPLACEMENT PARTS 

REPLACEMENT PARTS for 
a projector (provided the model has no, 
been too long obsolete) are of course 
available from its manufacturer, while some 
parts are obtainable from other manufacturers 
for certain makes. When a projector head 
must be removed for overhauling at the factory, 
it is usually possible to replace it meanwhile 
with « head borrowed from the manutacturer 
or his dealer. 

In selecting replacement parts it is highly 
important to be assured that the new part is 
precision-tooled for the projector to which it is 
to be applied. 
BALLANTYNE 

Street, Omaha 2, ! 
Brenkert Plant- RCA Victor Division, 

toine Street, Detroit 2, Mich 
CENTURY PROJECTOR CORPORATION, 729 

7th Avenue, New York City. 
DeVry Corporation, 1111 Armitage Avenue, Chicago, 
in 


INTERNATIONAL PROJECTOR CORPORATION, 
SS LaFrance Avenue, B 

LAVEZZ! MACHINE WORKS, 4635 West Lake 
Street, oe 44, ll. See page 58. 

MOTIOGRAPH, 1 West Lake Street, Chicago, Ill 

WENZEL PROJECTOR COMPANY, 23909 South State 
Street, Ch m 

Edw. H 


COMPANY, 1707-11 Davenport 


6545 St. An 


Wolk, 1241 Wabash Avenue, Chicago, I! 


PROJECTORS & ACCESSORIES: 
STANDARD 35-MM., THEATRE 


PROJECTOR mechanisms 
for theatrical and comparable professional 
projection of 35mm motion picture film 
are available in both heavy-duty and light-duty 
Heavy-duty equipment is usually in 
dicated even for theatres not operating on a 
daily continuous policy, but the lighter equip 
ment may suffice for small theatres presenting 
only a few performances a week. Such light 
duty equipment is “portable” in a limited sense 

Even within the classification of heavy-duty 
there are models which, while adapted to large 
as well as small theatres, are of somewhat sim 
plified design suggested by the requirements of 
theatres not operating on a contimuous policy. 


model 


Heavy-duty mechanisms are available with 
various types of shutters, but all with rear shut- 
ters either exclusively or optionally. Some may 
be had with rear shutters of single or double 
type; or with single rear and front shutter. 

For reduction of film gate heat, a water- 
cooled gate assembly may be procured for some 
models of projectors. li a lamp with water- 
cooled carbon jaw assembly is used, the film 
gate device and jaw assembly may use the 
same water supply. 

Made by the manufacturer of the projector 
head and designed in integration with it, the 
necessary bases and magazines are separate 
items of purchase. Bases are adapted to any 
standard carbon arc lamp, and are adapted to, 
or include models designed for, tilting upwards 
as required by drive-in theatres. The takeup 
for the lower magazine is also a separate item. 
BALLANTYNE COMPANY, 1707-11 Davenport 

Street, Omaha Nebr. See page 49. 

Plant-RCA ee Napa 

toine Street, Detroit 2 
CENTURY PROJECTOR. (CORPORATION, 723 

pagel Avenue, New York City. oppo- 

si 


page 
DeVry Corporation, 


6545 St. An- 


1111 Armitage Avenue, Chicago, 


Holmes x eageree Corporation, 1815 Orchard Street, 
Chic 

INTERNATIONAL PROJECTOR CORPORA- 
tapi: ee vieweag Avenue, Bloomfield, N. J. 

MOTIOGRAPH,. INc., a gy West Lake Street, 


Chicago, Ill. See 
ROBIN-WEBER DIVISION, Weber Machine Cor- 


poration, 267 Rhode Island Avenue, East Orange, 
WENZEL PROJECTOR ag ye —_ Seuth 
State Street, Chicago, Ill. See p 
@ 


PROJECTORS, 16-MM. 
HEAVY-DUTY TYPE 

PROJECTORS FOR 16-mm. 
film, incorporating soundheads and with 
complete sound reproducing system avail- 
able, are obtainable in heavy-duty models 
adopted to regular theatres as auxiliary equip- 
ment for such purposes as the presentation of 
local newsreels, educational subjects, etc. Either 
low-intensity or high-intensity carbon arc lamps 
are obtainable for such equipment (see listing 
under Lamps, D.C. Projection Arc) 
Ampro Corporation, 2851 North Western Avenue, Chi- 


cago, Ill. 
sai Corporation, 1111 Armitage Avenue, Chicago, 
Eastman Kodak Company, Rochester, N 
Holmes Projector Corporation, 1815 Orchard Street, 

Chicago, IIL 
Mitchell Camera Corporation, 666 W. Harvard Street, 

Glendale 4, Calif. 

Radio Corporation of America, 

Department, Camden, N 
Victor Animatograph Corporation, 


Engineering Products 


Davenport, Iowa 


PUBLIC ADDRESS SYSTEMS 
PUBLIC ADDRESS = and 

sound re-enforcement systems may pro- 
vide any one or all of various services. 
They can be utilized for amplifying stage sound, 
ior manager s’ announcements, etc 

In the theatre the public address system may 
consist of microphones suitably connected to the 
standard sound installation, or an_ entirely 
separate system, with its own amplification. 

Separate reco rd playi ng devices for reproduc- 
tion of standard phonograph discs, through the 
sound or public address system, are available 
for exit music, pre-show or lobby entertainment, 
or attraction music outside the box office. (See 
Speaker and Horns.) Such a system can be 
incorporated in the sound installation with 
record-player and radio pickup included in the 
complete amplifier panel 
Altec-Lansing Corporation, 9356 Santa Monica Boule- 


vard, Beverly Hills, Calif 
DeVry Corporation, 1111 Armitage Avenue, Chicago, 
I 


General Electric Company, Electronics Dept., Syracuse, 
N. Y. 


INTERNATIONAL PROJECTOR a 
5S LaFrance Street, Bloomfield, N. 

MOTIOGRAPH, INC., 4431 West  gclg ‘Street, Chi- 
cA 

Radio” Corporation of America, 
Division, Camden, N 

Western Electric Company, 195 Broadway, New York 
ity. 


Engineering Products 
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RECTIFIER TUBES u 


LINES OF Tungar tubes 
made by the manufacturers listed below 
embrace types and amperages for exciter 
lamp and for field supply required by some 
speaker systems, as well as those for projection 
arc supply rectifiers. These gas-filled tubes are 
not of the mercury type, but some may contain 
a small amount of mercury. Amperages run 
from 2 to 15. (See Rectifiers.) 

Baldor Electric Company, 4353 Duncan Avenue, St. 
Louis, Mo. 

Continental Electric Company, Geneva, Il 

General Electric 





1285 Boston Avenue, ng Conn. 
Gordos Corporation, 86 Shipman Street, Newark, Sy 
Radiant Lamp Corporation, F300 Jeiliff Avenue, Newar! 
Strickland Electric Company, 1427 East 18th Avenue. 


City. 
Woenthintioee Electric Corporation, Bloomfield, N. J. 
e 
RECTIFIERS AND POWER UNITS 
RECTIFIERS for changing 
the alternating current supply to direct cur- 
rent, for operation of the projection arc, 
are available in either Tungar tube or dry type 
employing, according to the various makes, 
copper oxide, magnesium-sulphide or selenium 
as the rectifying agent. Regular models are de- 
signed for single- or three-phase operation up to 
four-tube capacities, inclusively; higher capaci- 
ties are three-phase. Capacities range from 20 
to 80 amperes in most makes, and higher in 
some, 
Sound system rectifiers also are made in tube 
and disc types. 
c. 3. nen RAFT MANUFACTURING a 3-32 
Thirty-Eighth Street, Long Island City, N. 
Baldor Beet Company, 4353 Duncan PRM St. 
uis, oO. 
BALLANTYNE COMPANY, 1707-11 Davenport Street, 
Omaha 2, Nebr. 
as 92) Linze Company, 
Louis, Mo. 
CENTURY PROJECTOR oo Seugabdento 729 Sev- 


enth Avenue, New York City. 
DeVry Corporation, 1111 Armitage Avenue, Chicago, 


1815 Locust Street, St. 


Ti. 

Forest Manufacturing Corporation, 122 Washington 
Street, Bloomfield, J 

Garver Electric Company, Union City, Ind. 

General Electric Company, Merchandise Department, 
1285 Boston Avenue, Bridgeport, Conn. 

Kneisley Electric Corporation, 2509 Lagrange Street, 
Toledo, Ohio. 
ic Christie Corporation, Ltd., 4922 S. Figueroa, 
Los Angeles 37, Calif. 

aa Te INC., 4431 West Lake Street, Chi- 
cago 24, 

a oy Allen Corporation, 15 West 20th Street, 


k City 
J. E. ROBIN, INC., 267 Rhode Island Avenue, East 


The *SrnoNG ELECTRIC conrenas tan 
87 MR, Park Avenue, Toledo, Ohio. See 
Westhaghouse Electric Corp i 
Pa. 
® 
REEL END ALARMS 
WHILE APPROVED practice 
in the projection of American pictures 
(Standard Release Prints of the Academy 
of Motion Pictures Arts & Sciences) calls for 
observation of the screen to note the signal pro- 
vided for changeover in the standard print, reel 
end alarms supply a changeover signal for other 
prints. They are also sometimes regarded as 
helpful in projection rooms having but one pro- 
jectionist. Attached to the upper magazines, 
they indicate, by bell or other audible signal, 
according to the particular design of the device, 
the approach of the end of the reel being pro 
jected. 

Ace Electric Manufacturing Company, Inc., 
Shakespeare Avenue, New York City. 
American Theatre Supply Company, Inc., 

Avenue, Seattle 1, Wash. 
Essannay_ Electric Manufacturing Company, 
Clark Street, Chicago, IIl. 


E. W. Hulett Manufacturing — 4602 Finley 
Avenue, Los Angeles 27, Calif 


% 
REELS 


East P 





1458 
2300 First 
1438 N. 


REELS NECESSARY for 
takeup magazines of projectors (and in 
best practice, also in place of the film 
exchange reel in the upper magazine), and 
otherwise constantly utilized in the projection 
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room, are available in a number of sizes and 
types of construction. The standard reel in the 
United States takes 2000 feet of 35-mm. film. 
Original specifications provided for a diameter 
of 14% inches with a 4%-inch hub, but reel 
manufacturers regularly supply two diameters— 
15 inches with 5-inch hub, and 14 inches with 
4-inch hub. Cast aluminum or stamped steel is 
used for the grades best able to provide maxi- 
mum protection to the film. Reels of less pro- 
tective design and cheaper construction are also 
available and may be practicable for purposes 
other than regular program projection in 
theatres. 

Reels are also obtainable in 1000-foot sizes, 
having diameters of 10 inches and 2-inch hubs. 
DeVry Corporation, 1111 Armitage Avenue, Chicago, 
mig = ay BROTHERS, 3506 Walnut Street, Den- 


330 West 42nd Street, New 


Roch- 


Noamede Products, Inc., 
York City. 

Tayloreel Corporation, 
ester, N. 


WENZEL PROJECTOR COMPANY, 2509 South State 
Street, Chicago, Ill. 


2 Commercial Street, 


REFLECTORS, PROJECTION ARC 


MIRRORS FOR reflector 
type projection arc lamps are available in 
the diameters required by the various 
models of lamps in either glass or metal (see 
Lamps, D.C. Projection Arc). 

Glass shields, called mirror guards, are ob- 
tainable for protection of glass reflectors against 
pitting. The guards themselves are pitted in 
time, but are much less expensive than the re- 
flectors. 


CENTURY’S water-cooled aperture gives 
as much light with a 90 ampere arc as 
other projectors using a 180 ampere arc 
and heat filtersi—Reduce power cost—Get 
sharper pictures—Save film. 

CENTURY’S sealed, oil-less bearings and 
glass-hard gears reduce maintenance 
costse No oil sprays or baths to mess up 
film or projection room, 


DIECTORS 


WAVE EVERYTHING 


CENTURY’S high-efficiency projector with 
the NEW 4-inch diam. lens provides pic- 
tures of increased brightness and appeal— 
for even the largest drive-in screens. 


aauecm & LOMB OPTICAL COMPANY, 679 St. 
Paul Rochester, N. Y. 


Brenkert Plant-RCA Victor Seti 6545 St. An- 
toine Street, Detroit 2, Mic 
HEYVER-SHULTZ, INC., ‘Cedar a sae NN. J. 


i re 
INTERN. ATIONAL ‘PROJ ecToR wc CORPORATION, 


rance Avenue, Bloomfield, N. J. 

KOLLMORGEN OPTICAL CORPORATION, 2 Frank- 
lin Avenue, m, N. Y. 

J. E. McAuley Manufacturi Company, 552 West 
Adams Street, Chicago 6, Ti 

a -Guard Company, 837 Eleventh 

ork 

THE STRONG a ge agama 

Park Avenue, Toledo, 


Avenue, New 


87 City 


REFRESHMENT SE RVICE—See 
Buyers Index a page 34 


Theatre 


Sales 


REWINDERS, FILM 

FILM REWINDERS are 
available in two general types, open and 
fireproof enclosed. The open type is of- 
fered in a number of different models, either as 
a single unit or as two separate units that are 
clamped to the rewind table, or bolted in place 
The enclosed type is a single unit. 

Both open and enclosed types may be hand- 
driven or motor-driven, may have sleeve bear- 
ings or ball bearings, may accommodate either 
1,000- or 2,000-foot reels, or both, and may have 
either one or several driving speeds. 

Some of the motor-driven types incorporate 
accessories by means of which the same motor 
can be used for general machine work, such as 
grinding and polishing 

Rewind tables of metal provide a fireproof 
work bench especially adapted to projection 
room needs and are available with tool drawer, 





You can SEE and HEAR the 








HEYER— 


AU Metal 


REFLECTORS 


|___ They are GUARANTEED 5years! —__ 


HEYER - SHULTZ, INC. cevar crove w “—s 


SHULITZ 








rack for film binet, and clamping blo 
commodating any typ« rewinder 
31-45 ibbett Avenue, 


Armatage Avenue, Chicage 


Il 

GOLDBERG BROTHERS, 3500 Wainut Street, 
Denver, Colo. pose $7. 

GOL _- MANUFACTURING COMPANY, 
Maa Street, Chicago, itl 

INTERN INATION AL yom CORPORATION, 


S LaFrance Avena, 5 


1214-22 W. 


1298 Hathaway 
330 West 42nd 
, 2585 South State 


Wabash Avenue, Chicago, 


safes and wall 
enerally used by business 
are safes especially 
rements of theatre box 

) provide safe storage 

i to make change available 
| having a separate 


models 
"s change supply 


BESIDES 


ton 2, Ohio 

Proof Equipment Company, 6219 
Cleveland, Ohio 
Safe Company, 


320 Fifth Avenue 


c c 
Burgla 
Avenue, 

Marvin 


i Hamilton, Ohic 
+ Safe Company 


New York, 


Buffalo. N. Y 


SAND URNS 

THESE RECEPTACLES spe- 
for cigarette butts and used 
usually needed at entrances, are 
in either metal or ceramic, plain or 
types, and in a number of sizes from 
2 to 18 inches hig 
9257 


cifically 
matches, 


Atlas ‘Selects Cc aw South Houston Street, 
South Chicago, 
Compco Corporation 
Chicago 47 
GOLDBERG ‘BROTHERS, 
Denver, Colo. See page. 
Ex-Cell Products Corporation, 457 
Avenue, Chicago, Ill 

Glaro Machine Products Co., Inc., 
Avenue, Far Rockaway, N. Y 

GOLDE MANUFACTURING COMPANY, 
West Madison Street, Chicago, Ill. 


West St. Paul 
3500 Wainut Street, 
ite 

North 


2257 Avenue, 


Racine 
3711 Edgemere 


1214-22 


SCREENS, PROJECTION 
BASICALLY, motion pic- 
e of om general types: 
1 iums having a ratio 
h of approximately 3% 
Diffusive, for auditoriums 


widtl 


to 5: Semi 


watcn 
for iT 


tending toward the narrow; and Specular, for 
auditoriums definitely elongated. Another type 
is Translucent, used with rear projection. 

In surface treatment (which is more or less 
associated with the critical materials used in 
general fabrication) screens are “white,” “silver” 
(metallic) or “beaded” (glass.) Specular 
screens are either “silver” or “beaded.” 

Diffusive screens are variously fabricated, be- 
ing available in (1) cotton or comparable ma- 
terial having the front surface treated with a 
suitable pigment-carrying coating in several 
layers; (2) in cotton or comparable synthetic 
woven fabric, of which there may be several 
layers; (3) in plastic; and (4) in fabric woven 
f glass filaments 

For transmission of sound, non-porous screens 
(Types 1 and 3) are perforated. A _ plastic 
screen is available either uniformly perforated, 
or with perforations graduated recessively from 
the center. (These types can also be procured 
without perforations for installation where 
speakers are not placed behind.) 

A specialized type of screer 
from other types basically in its form, which 
is effected by a metallic structure. This frame 
form the screen in a convex shape 
according to seating plan 
angles. The screen 

filament type, but 


is one differing 


is designed to 
with 
limensions and pri 
is regularly of glass 
be of 


curvature 
jection 


may plasti 
Da-Lite Screen Company, 272 
Chicago, Ill. 
Hurley Screen Company, Inc., 
vard, Corona, Y 
Nu-Screen Corporation, 1501 Broadway, New York 8, 
N. Y. (glass filament fabric) 
Pola-Ray Screen Corporation, 
North Hollywood, Calif 
Radiant Manufacturing Corporation, 2627 West Roose- 
velt Road, Chicago 8, Ill 
Raven Screen ey peaemtans 124 West 124th Street, 
New York Cit 
RAYTONE SCREEN Sonrangtren, 165 Cler- 
mont Avenue, Brooklyn, See page 73. 
8. F. SHEARER COMPANY, 2318 Second Ave- 
nue, Seattie 1. Wash. 
Inc., 
See 


3 North Pulaski Road, 


96-17 Northern Boule- 


5401 Cahuenga Bivd., 


See page 70. 
TRANS-COLOR SCREEN COMPNAY, 
Kings Mountain, N. C. (curved screen). 


page 68. 

VOCALITE SCREEN CORPORATION, 19 Dehe- 
voise Avenue, Roosevelt, N. Y. See le 7 
WILLIAMS SCREEN COMPANY, 1620 mmit 
Lake Boul jevard, ane Ohio. see Page 61. 

800 Street, 





SCREEN PAINT 
THE RELATIVELY rapid 
leterioration of the reflection characteris- 
tics of coated motion picture screens (see 
Diffusive type under Screens, Projection) 
advises either replacement of the screen or 
resurfacing of it within eighteen months after 
its installation, and subsequently at somewhat 


amas FINEST "=" 


Space and letters for a variety of copy is provided by the changeable letter panels mounted on 


the sign structure of the El Rancho Drive-in at San Hose, 


Calif. 


The double-faced sign mounts 


Wagner panels 78 inches high by 24 inches long, and Wagner 17- and 10-inch plastic letters are 


used 


60 


n red, and 4-inch plastic letters in green. 


mofe frequent intervals so long as resurfacing 
is practicable. For better standards of projec 
tion, resurfacing should take place at intervals 
of from nine to twelve months. 

For this purpose various coating materials 
are available already made up into a paint of 
proper consistency for spraying without serious 
filling of the sound-transmission perforations, 
provided it is skillfully applied. Such resurfac 
ing paint is available from screen manufacturers 
(see list under Screens, Projection), and from 
the following 
Gillespie Varnish 

Streets, Jersey City, N 
NATIONAL THEATRE SCREEN REFINISHING 

COMPANY, 129 Zenner Street, Buffalo, N. Y. 

See page 40. 
RAYTON SCREEN CORPORATION, 165 Clermont 

Avenue, Brooklyn, N. Y. 


Company, Inc., Day & Howell 


SCREEN TOWERS—See Drive-In 
Equipment. 


Theatre 


Chairs, Auditorium 


SEATING—Se 
* 
SIGNS (ELECTRIC) 
FOR THEATRE NAME 
ELECTRIC SIGNS (metal) 
framework with illumination provisions, 
are available in a wide variety of designs 
more or less closely associated with the archi- 
tecture of the theatre front. While they are 
commonly especially designed by the architect 
or sign construction company, there are also 
standardized designs adaptable to the theatre 
front. (See also Attraction Advertising under 
Drive-In Theatre Equipment.) 
Artkraft-Strauss Corporation, 820 Twelfth 
New York City 
Everbrite Electric 


treet, Milwaukee, Wis 
Flexlume Sign Corporation, 
N. Y 


Avenue, 
Inc., 1440 North Fourth 


1464 Main Street, Buffalo, 


Signs, 


Long Sign Company, 61 West Hubbard Street, Chi- 
cago, I 
POBLOCK! & SONS _  <-s 


SIGNS: DIRECTIONAL, 
BOX-OFFICE, IDENTIFICATON 

SIGNS FoR all the pur- 
poses of theatres are available in a variety 
of materials and modern styles that effi- 
ciently perform their function while lending at 
the same time a detail of decorative interest, and 
at such low relative cost that ordinary box and 
painted signs are never warranted. 

They can be had either in stock or readily 
made-up models to indicate exits, location of 
balcony stairs, toilet rooms, etc., fabricated of 
decorative metal, etched glass and plastic, and 
there are types with free-standing luminescent 
plastic letters lighted by a concealed black-light 
lamp, still others of plastic with letters so en- 
graved as to be defined by edge lighting. 

Signs of engraved plastic are available for 
such copy as “No Admittance,” “Information. ’ 
etc., and as poster date strips; and for the box- 
office there are admission price signs available 
with or without show time clocks of the same 
material. 

Art Metal Manufacturing Company, 1408 North Broad- 
way, St. Louis, Mo. 
go eg TICKET REGISTER CO., 354 


t, New Yok City. See page 61. 
West 45th 


2159 South 
Wis. See 





page 40. 


Lighting eee 527 
New York 19 Y 

aa. 123 West Canton Street, Boston 
21st Street, New York 


Edgar S.  heddsan, 124 West 


1440 North Fourth 


3110 Park 


Everbrite Electric Signs, Inc., 
Street. Milwaukee, Wis 

International Metal Products 
Avenue, St. Louis 4, Mo 


KLIEGL BROTHERS, 321 W. Sth Street, New York 
Gi 
2308 South Sev- 


Company, 


i . 

McFadden Lighting Company, Inc., 
enth Boulevard, St. Louis, Mo. 

Novelty Lighting, 2480 East 22nd Street, 
15, Ohio. 

POBLOCKI & SONS COMPANY, 2159 South Kin- 
ickinnic Avenue, Milwaukee, Wis. 

255 Conover Street, Brook- 


Cleveland 


Polyplastic Forms, Inc., 
lyn, N. Y. 
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Posterioid Corporation, 693 Broadway, New York 
12, N. Y. 


The Tablet & Ticket Company, 1021 West Adams 
Street, Chicago 7, IIL 

Vio-Glo Plastics Corporation, 249 West 34th Street, 
New York City. (black-light signs). 


e 
SLIDES—See Stereopticons 


SOUNDHEADS 

HOWEVER MUCH sound- 
heads may be of comparable design in 
principle, different models may accomplish 
their purpose by substantiallv different methods. 
This is true even within the lines of some manu- 
facturers, particularly those wiio include a sim- 
plified type, possibly eliminating certain com- 
ponents of their most refined model, for instal- 
lations of relatively moderate requirements. 

Critical points of design in any case are the 
provisions for filtering out flutter, and for assur- 
ing constant accuracy of the optical system. 

Not all, but most models are adapted to inte- 
gration with various makes and types of pro- 
jector mechanisms 
THE BALLANTYNE COMPANY, ae Daven- 

port Street, Omaha, Neb. See 49. 


CENTURY PROJECTOR CORPORATION, og 
7th Avenue, New York 19, N. Y. See pag 


DeVry Corporation, 1111 Armitage Avenue, yr een 
Ii. 


INTERNATIONAL PROJECTOR CORPORA- 

TION, 5S LaFrance Avenue, Bloomfield, N. J. 
Fourth Cover. 

MOTIOGRAPH, 4431 West Lake Street, Chicago, 
il. See e 3. 

Radio Corporation oe America, Engineering Products 
Department, C 

ROBIN-WEBER DIVISION, pl a MACHINE 
CORPORATION, 267 Rhode Island Avenue, East 
_ Orange, 
0. S$ Cinema Supply Corporation, 602 West 52nd 
"Street, New York City 

WENZEL PROJECTOR CORPORATION, 2509-19 
— South State Street, Chicago 16, lil. See page 

WESTREX CORPORATION, 111 Eighth Avenue, 
New York 11, N. Y. (except in U. S. and 


Canada. See page 67. 
e 


SOUND SYSTEMS, COMPLETE 


ALL OF THE components 
of a sound reproducing installation may 
be purchased as an integrated system of a 
single manufacturer, with some of his own fabri- 
cation and the rest (notably speakers) the 
products of other manufacturers on which he 
has standardized. Thus are offered complete 
systems for regular theatres of different seating 
capacities, and also for large outdoor instal- 
lations such as in drive-in theatres. 

(See Amplifiers and Amplifying Tubes; Sound- 

heads, Speakers and Horns.) 

THE BALLANTYNE COMPANY, 1707-11 Daven- 
port Street, Omaha, Nebr. See page 49. 

CENTURY PROJECTION CORPORATION, 729 
Seventh Avenue, New York City. See page 

DeVry Corporation, 1111 Armitage Avenue, Chicago, 


INTERNATIONAL PROJECTOR CORPORA- 
TION, SS LaFrance Avenue, Bloomfield, N. J. 
See Fourth Cover. 


MOTIOGRAPH, 4431 West Lake Street, Chicago, 
il, See page 3. 
Radio Corporation of America, Engineering Products 


Department, Camden, 


WESTREX CORPORATION, 111 Eighth Avenue, 
New York City (except in U. S. and Canada). 
See page 67. 


° 
SPEAKERS AND HORNS 
SPEAKER EQUIPMENT 
usually recommended for : the picture 
sound system of indoor theatres is a horn 
system consisting in a low-frequency speaker 
housed in a suitable horn baffle, and a high-fre- 
quency speaker attached to a multicellular horn. 
Speaker systems are available in many models 
for the various seating capacities of theatres. 
(Also see Drive-In Theatre Equipment and 
Supplies.) 

In large theatres these Speaker systems may 
incorporate as many as six low-frequency, 
four high-frequency units. An integral part of 
such a system is a dividing network which may, 
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or may not, incorporate means for high-free SPLICERS AND FILM CEMENT 
ee anne. DEVICES FOR splicing film 


Altec-Lansing Corporation, 9356 S. M Boul : : : : : 
vard, eae Hills, Calli anta Monica owe are available in various models, including 


THE BALLANTYNE COMPANY, 1707-11 Davenport those which supply heat for creating a 
Street, Omaha, Nebr. : iene hie $s . . 

G Electri i weld in the shortest possible time; however, 
eneral lectric Company, Electronics Dept. Syra-  splicers used in theatre projection rooms are 

usually of the pressure type, depending on me- 

TT Ee pee et eee os aimee chanical force to effect a firm splice 

Radio Corporation of America, Engineering Products Pressure types can be had in either perforated 
Department, Camden, N. J. or non-perforated models, and these for 1/10- 

WESTREX CORPORATION, 111 Eighth Avenue, and 5/32-inch splice. There are 16mm splicers 
New York 11, N. Y. (except in U. S. and Canada). which also splice 35mm film. 


WILLIAMS 


Tear-Proof 


SCREENS 


WILLIAMS SCREEN CO. 
1675 Summit Lake Blvd. Akron 7, Ohio 





DRIVE-IN SICNS 

——— ILLUMINATED ——— 

MODEL F-20 $ MODEL F-20 H 

Standing Type Hanging Type 
20 INCH LUCITE PLATE 


9 
Plastic Admission and Directional Signs —* 25! 
At Dealers Everywhere. Send for Brochure CHILDREN |4 { 


Write Today 
GRD Associated T. & R. Co., 354 W. 44th St., New York 18, N.Y. 














: 5 FIRST 223, THEAT RES | . 


FOR OVER 35 YEARS 








DENVER, COLO. 
j A 
PATENTEE, ORIGINAL AND SOLE MANUFAC- pale 
TURERS OF GENUINE GRISWOLD SPLICERS - 


EFILM SPLICERS 


| The Projectionist's Choice 
For Further Details Contact 
g National Distributors 


a NEUMADE PRODUCTS Red, Yellow, Blue and Green 


330 W. 42nd St., New York 18, N. Y. m Chrome trim, Chromium plated top 
seen ee eee 





Film cement generally recommended for 
theatre use is of the weld, rather than the ad- 
hesive, type, and is classified as all-purpose. It 
is adapted to the splicing of acetate (safety) as 
well as nitrate film. With acetate, however, the 
splice should be kept under pressure in the 
splicer for at least 15 minutes, and it should not 
be pulled until at least 5 minutes afterward. 
Ace Electric ee Company, Inc., 1458 

venue, New York City (splicers) 
GriswoLD mm MACHINE WORKS, Port Jefferson, 

N. Y. (splicers). See page 61. 

Lake oo Company, 6576 Oleatha Avenue, St 

Louis Mo. (cement) 

NATIONAL THEATRE SUPPLY, % 

New York 38, N. Y. (cement). 
Neumade Products Corporation, 

New York City (splicers, cement). 

Prestoseal Manufacturing 7 Bicorsare Weg 38-01 Queens 

Bivd., Long Island City, N. Y. (splicers) 


Gold Street, 
— W. 42nd Street, 


. 
SPOTLIGHTS—See Lights, Spot and Flood. 
© 
STAGE DRAPES AND 
Fabrics for Walls, Cwrtains 
Drapes. 


CURTAINS—See 
and Stage 


STAGE LIGHTING EQUIPMENT 
EQUIPMENT FOR lighting 
the stage in its use for live-talent perform- 
ances basically requires such permanent 
installations as footlights, borderlights and strip- 
lights. What is additionally required depends 
on the kind of stage productions to be offered; 
these may need a variety of portable flood and 
spotlights equipped for color effects. 
Most productions, even of home talent, advise 
the availability of at least one small spotlight for 
projection room installation or comparable loca- 
tion. 
According to these factors of scale, control 
equipment may be of the simpler dimmer types 
indicated in the Buyer’s INDEX under Dimmers, 
or elaborate preset interlocking switchboards of 
resistance, autotransformer or electronic type. 
Companies listed below manufacture complete 
lines of stage lighting equipment (except pos- 
sibly actual switchboard units); others limited 
to certain items, are so indicated 
Capit ol Stage Lighting Company, 527-529 West 45th 
New York City 
Lighting Boloment, Inc., 
New York City 

GOL DE MANUFACTURING COMPANY, 1214-22 W. 

Madison Street, Chicago, Ill. (spot and floodlights) 
we BROTHERS, 321 W. SOth Street, New 

i See page 
STRONG ECTRIC CORPORATION, 87 City Park 

Avenue, To io (spot lights). 
Ward-Le rd Electric Company, 91 
Mt. Vernon, N. Y¥ 


419 West 55th 


South Street 


° 
STAGE RIGGING AND HARDWARE 
INCLUDE 
arbors, be- 


THESE blocks 
ys, counterweights, 
curtain tracks, 
sand bags, 

s, trim lamps, carriers, 
and contour curtains 
Curtains and Stage Drapes, and Cur- 


key- 


cleats, 
! manila 


wire 
pe, rope lock 


Steei curtains 


AUTOMATIC DEVICES COMPANY, 116 North &th 
Street, Allentown, Pa. (curtain controls) 

J. R. Clancy, Inc., 1010 West Belden Avenue, 
cuse, N. Y 

Vallen, Inc., 225 


is 


Syra 


Bluff Street, Akron, Ohio (curtain 


STEREOPTICONS 

LIGHT PROJECTORS for 
advertising copy, pictorial and effect slides 
are available in single, double and triple 
i issolvin ng types that permit striking effects and 
_Light sources are typically filament 
h reflectors, but carbon arc models 
le. The simpler models, some with 
olor wheels, can be obtained at moderate prices. 
Slides for the projection of song lyrics, adver- 
sin B and effects are avai lable made up on glass 
| on which a message 

theatre 


The 4500-seat Fox theatre in Atlanta now has a 
Cycloramic screen 42-feet, 3-inches wide. It was 
shipped by B. F. Shearer Company, the manufac- 
turers, within three days after receipt of the order. 
Shown above is B. F. Shearer, Jr., delivering the 
screen at Seattle for shipment by plane to Atlanta. 


American Optical Corporation, Buffalo, N. Y. 
BAUSCH & LOMB OPTICAL COMPANY, 679 St. 
Paul Street, Rochester, 
Charles Beseler Company, 

York City. 
Best Devices Company, 3459 West 140th Street, Cleve 


Company, 6545 St. Antoine 


GOLDE MANUFACTURING SOE ARE, 1214-22 W. 
Madison Street, Chica, 


N. ° 
131 East 23rd Street, New 


SLIDES 
NATIONAL STUDIOS, Ss — 45th St. New 
York 19, N. Y. See page 6 
* 
See Projectors and Accessories 
TELEVISION SETS FOR 
FOYERS AND LOUNGES 
TECHNICALLY, _ television 
equipment for theatres includes apparatus 
of instantaneous (direct projection of the 
televised image) and of intermediate type 
photographing of the televised image on film 
for almost immediate motion picture projec- 
ion) Instantaneous equipment, with the re- 
ceiver-projector mounted not more than 65 feet 
rom the screen (possibly at the front of a bal- 
ded from the auditorium ceiling), 
an image up to 15x20 feet. 
cial considerations, however, affect- 
ing this class of television equipment at the 
present stage of the art, make it of less prac- 
tical significance for the present than apparatus 
for foyer and lounge installation, to pick up gen- 
ral broadcasts for incidental entertainment. 
While conventional home type television sets 
n the larger sizes are sometimes used for this 
purpose, there is equipment specifically designed 
’r such requirements. Two models incorporate 
the screen and speaker in the set, one with an 
mage 36 x 48 inches, the other with an image 


TAKEUPS- 


r suspenc 


an repre luce 


GOLDE 


TICKET BOX 


Handsome, long last- 


ing, economical too! 


Mar-proof, streamlined to fit any lobby. 

Sturdy construction of 20 gauge steel 

Cast aluminum top. Steel ticket hopper. 

Piano hinged door. Cylinder lock. Man- 

dorin Red, Burnt Orange. Special 

colors available. * Free bulietin No. 453. 
At better dealers everywhere. 


GOLDE MANUFACTURING CO. 
1220-D W. Madison St., Chicago 7 





27 x 36 inches. Another is essentially com- 
parable to auditorium equipment, with a receiver- 
projector on a stand or suspended from the 
ceiling to beam the image to a screen, and with 
a speaker placed near the screen. Such equip- 
ment can reproduce an image up to 6 x 8 ft. 
General Precision Corporation, Pleasantville, N. Y. 
Hertner Electric Division, National- “i ae Blud- 
worth, 92 Gold Street, New York 7, 
Radio Corporation of America, Camden, N "9 
Trad Television Corporation, 337 Fourth Avenue, 
New York 16, N 


TICKET BOXES AND 
ADMISSION CONTROL SYSTEMS 

TICKET collection equip- 
ment ranges from simple receptacles for 
the tickets or stubs, and similar boxes 
with knives for chopping the tickets to prevent 
further use, to collection and filing mechanisms 
designed to effect a record of ticket sequence to 
prevent collusion 

Simplex boxes are typically of steel construc- 
tion on an iron base of weight to resist tipping, 
finished attractively, usually in color, with a 
bowled hinged top of aluminum or comparable 
metal 

Chopper boxes are of similar construction and 
design, plus knives actuated manually by an 
outer wheel. 

Collection and filing systems consist in a 
receptacle of regular ticket box dimensions and 
comparably attractive in external finish, with 
means of cutting the ticket in two and filing the 
stub. One system files the stubs so that they 
are removable in the sequence of collection on 
a string. Another files the stubs in a trans- 
parent container wherein the tickets, which have 
been imprinted for the purpose, form a criss- 
pattern, alteration of which indicates a 
break in the sequence of collection. The latter 
system is automatic; the other is available for 
either manual or automatic operation 
43-01 22nd 

(admission 


cross 


Street, 
control 


General 
Long 
systems 

GOLDE MANUFACTURING COMPANY, 1214-22 
W. Madison Street, Chicago, Ill. See this page. 

Ticketmaster, 30 East Adam Street, Chicago 3, II. 


Register Corporation 
Island City Y 


TICKET ISSUING MACHINES 
AUTOMATICALLY regis- 

tering ticket dispensers facilitate the han- 
dling of box office peaks, and impart the 
cleanliness and busi- 
nesslike methods; they eliminate all excuses for 
errors on the of the cashier type 
of dispensers make the usual errors impossible) ; 
and they may be regarded as necessary to any 
assurance that box losses are not 
occurring through cashier-doorman collusion. 
Ihey are obtainable in motor-driven and manu- 
ally operated types 

licket 
vith the 
channel of tickets built as 
any unit gets out ot order, it is promptly re- 
placed without disturbing the rest of the equip- 
ment. Housings are available to accommodate 
up to three, and up to five units 


npression of efficiency, 


part (some 


real office 


machines are also available 
mechanism for the ejection of each 
a complete unit. If 


issuing 


General Register Corporation, 43-01 22nd _ Street, 
Long Island City, N. Y 

GOLDE MANUFACTURING COMPANY, 
Madison Street, Chicago, Ill. 

National Cash Register Corporation, Dayton, Ohio. 

— or Industries, 218 South Wabash Avenue, 

hicago, 

WENZEL PROJECTOR CORPORATION, 2565-19 

South State Street, Chicago 16, Ill. (manual type). 


1214-22 W. 


€ 
TOILET ROOM ACCESSORIES—See 


dispensers, soap and towels 


land 


Driers; also 


UNIFORMS 

WHILE LEADING uniform 
manufacturers can readily meet special 
design specifications, their catalog models 


MOTION PICTURE HERALD, MAY 5, 195! 





THEATRES SPECIFY MONEY-SAVING REDO IN 


Goodall Quality Plastic 





For Durability os Goodall Plastics’ superior performance and handsome good 


looks are based on outstanding quality! They save you money 

e , . . . . . 
Easy Cleaning ae because they’re blended with top quality ingredients; built 
to last...to minimize repairs and replacements... to cut 


Lasting Beauty maintenance costs. 


EASY CLEANING SAVES TIME—MONEY 


Goodall Quality Plastics require little care. Just a regular 
wiping with a clean, dry cloth...and one monthly washing 
with mild, soapy water, and soft, clean cloths. That’s all! 
No expensive cleaning preparations, no insecticide sprays! 


CUTS SEAT UPKEEP DRASTICALLY 


Shed Stains: Grease, alcohol, perspiration, candy-smeared 
fingers don’t mean lasting damage. A simple washing 
whisks away signs of soil. A descriptive pamphlet on the 
care of plastic-upholstered theatre seats is yours for the 
asking. 

Non-sagging: Wonderful flexibility “gives” for resilient, 
cushioning comfort...resists sagging. 


FOR DECORATIVE LOUNGES 


Beautiful: Designs and colors are planned in cooperation 
with the Goodall decorator staff—famous for its color 
and design sense. You get the luxury of top-flight, custom- 
like-styling plus the long-lasting durability inherent in 
Goodall Quality Plastics. 

Colorful: Colors range from black to warm pastels —har- 
monize with any decoration scheme. And even the lightest 
colors are practical because they wash in a jiffy. 





REDO IN THE RIGHT WEIGHT FOR THE JOB 


Goodall Quality Plastics come in sturdy, extra-heavy 27 oz. 
supported plastic recommended especially for theatre seats 
Goodall plastics are the most widely used plastic seat cover- 
ing in the theatre field. 


GOODALL FABRICS, INC. 

Plastics Division, 525 Madison Ave., New York 22, N.Y. 
Please let me know how to save money on theatre 

seats and lounges. Send me samples of Goodall Plastics, 

descriptive material, and the name of the nearest jobber 

equipped to handle my plastics needs 


MY NAME (print) 


ee) 
© 1950, Goodall Fabrics, Inc PRaulehered. Teede Waris 
Subsidiary, Goodall-Sanford, Inc.) Sole Makers of World-Famous PALM BEACH® Cloth 


GOODALL FABRICS, INC. NEW YORK + BOSTON + CHICAGO ; ZONE NO._____ STATE 
DETROIT + SAN FRANCISCO + LOS ANGELES 


ACDRESS 


_— eee ae ee ee eee 


| 
| 
| 
| 
| 
| 
| 
I 
| 
| 
| 
| 
I 
I 
| 
| 
l 
| 
| 
| 
| 
uw 


BETTER THEATRES SECTION 








provide a variety of styles that have proved 
etfective in distinguishing the functions of 
ushers, doormen, porters and other attendants. 

These can be had in such materials as regular 
weight worsted, tropical worsted, serge and 
gabardine, with caps to match. Some lines also 
include such accessories as gloves, hoods and 
capes, shoulder knots, etc E 

Usher uniforms are av ailable in women’s 
styles, while cashier " jackets are obtainable with 
or without matching 

For concessit f drive-in theatres, 
and comparable vent services, women’s 
uniforms of wa tyle are av ailable in nylon, 
parable dura- 


pot 
weight, and 


t 
ugntness ¢ 
colors 
or ushers are obtainable in reversible 
1en one side gets dirty the col 
i other side out, thus 
a single collar may be 
used bef re 
Angelica Uniforn mpany, 1471 Olive Street, St 
Louis, Mo. 
S. Appel & Company 
Brooks Uniform Company, 
York City 
Delta Uniform Division, Highway 
pany, 3 East 28th Street, New York 
Maier-Lava ty ompany 2141 Lincoln 


Il 

MARCUS RUBEN, Inc., 625 South State Street, 
Chicago, tll. See this page. 

Plastic Enterprises, Inc., 71 Borden Street, Boston 28, 
Mass dickies 

Reversible Collar Company, 111 Putnam Avenue, 
Cambridge, Mass. (dickies only) 

Russell] Uniform Company, 192 
New York 


840 Broadway, New York City 
75 West 45th Street, New 


Sarragm eae ,Com 
1 


ister Chi- 


Lexington Avenue, 
+ 


UPHOLSTERING MATERIALS 
UPHOLSTERING materials 

are of ance in theatre operation, 
first in relation to auditorium seating, 
ond as coverir for foyer and lounge furniture 
They may be two general kinds 
(1) woven ics, and (2) coated fabrics 

f ics regarded as suited to motion 


auditorium cl r 


impor 
sec- 
i into 


vided 


airs are mohair 


@ SPRING 
® and 

g SUMMER 
y WEIGHT 
B Creators of 
@ Distinctive 
B Uniforms 
B@ for Every 
@ Purpose 


# Write for full 


information 


Samples and 
illustrations 
will follow. 


Mace Ruben, Inc. 


a Dept. S, 625 Ss State St., ‘Gieme 5. I. 
BESS ESBS eee ee 


64 


wool flat fabrics (certain high grades), cordu- 
roy and plastic-filament. : ; 

Fabrics are now being woven of plastic fibres, 
in a variety of patterns and colors. They are 
washable and fire-resistant. 

There are two general classes of coated 
fabrics, that having a pyroxylin-base, and that 
with a vinyl-plastic base. Each is available in 
different grades and in various leather-grains 
as well as smooth finish 

The vinyl-plastic base type is the most ex- 
pensive, but it is also regarded more durabie 
under stress of flexing, while it is not affected 
by perspiration, hair oil, grease, etc. 

The coated fabrics are suited to foyer and 
lounge furniture. Here, however, and particu- 
larly in women’s lounges, soft fabrics are often 
preferred for their suggestion of luxurious com- 
fort, and also for the colorful patterns available. 
Because of their patterns as well as washability, 
woven plastic fabrics are also indicated for 
lounge and foyer furniture. 

Athol Manufacturing Company, Athol, 
Bolta Product Sales, Inc., Lawrence. 
CHICOPEE MANUFACTURING 

TION, 40 Worth Street, New York C 

fabric). See page 19. 
Columbus Coated Fabrics 

Ohio. k 
Cotan Corporation, 
Crompton-Richmond, Inc., 

York City 20 
E. I. du Pont de Nemours & Company, Inc., 

Division, Fairfield, Conn 
ae agg Industrial Products Co., Velon Div., Akron, 


GOODALL FABRICS, INC., 525 Madison — 
nue, New York City (simulated leather). See 


Mass. 
CORPORA- 
ity (plastic 
Corporation, Columbus, 
331-359 Oliver St., Newark, N. J 
1270 Sixth Avenue, New 


Fabrics 


Page 

A.D Julliard & Company, Inc., 40 West 40th Street, 
New York Ci 

MANKO FABRICS COMPANY, 220 Fifth Avenue, 
New York City. See page 

Masland Duraleather Company, Amber Street at Wil- 
lard, Philadelphia, Pa. 

The Pantasote Corporation of N. J., 
Avenue, New York City 

The Textileather Gorparniton: 
‘oledo, Ohio. 

United States Rubber Company, Coated Fabrics Divi- 
sion, Mishawaka, Ind. 

Zapon-Keratol Division of Atlas 
Stamford, Conn 


444 Madison 


607 Madison Avenue, 


Powder Company, 
e 


EANERS—See Cleaning Mech 


Theatre Sales 


DING EQUIPMENT—See 
n page 34 


s naex 


VOLTAGE REGULATORS 


WHILE ELECTRIC power 
companies are supposed to maintain their 
lines at approximately established volt- 
age, they cannot be depended on to do so in 
mmunities. This is true of some indus 
trial areas, but the condition is most often found 
in small cities and villages 

Voltage regulators of inexpensive type, but 
ully automatic, are available for the control 
of such line fluctuations. For stabilizing current 
t ll the sound system except the motors 

d the motors do not ordinarily need to be 
inchided), capacities of from 500 to 1,000 watts 
cover theatre requirements 


Allis-Chalmers 


some 


Manufacturing Company, Milwaukee, 


1 River Road, Schenectady, 


is 
General Electric Company, 
N 


Raytgon Manufacturing Company, Foundry Avenue, 
am, Mass 


Sola Electric Company, 2525 Clybourn Avenue, Chi- 


cago, 
Superior Electric Company, Bristol, Conn 


Westinghouse Electric Corporation, East Pittsburgh. 
Pa. 


WALLPAPERS AND OTHER 
FLEXIBLE WALL MATERIALS 
WALLPAPER of far more 
than ordinary domestic 
papers are available in a large variety of 
patterns that include both large- and small 
scale designs and color schemes that make wall 
paper entirely practicable for theatre foyers 
and lounges generally, and for some sizes and 
7 


serviceable type 


styles of auditoriums. Wall paper is particu- 
larly advantageous for the smaller auditoriums, 
or for balcony areas, in locations where com- 
petent interior decorating service is not locally 
available. There are heavy-duty papers which 
can be cleaned repeatedly with soap and water, 
with even ink stains being removed in this way. 
These papers also have shown considerable re- 
sistance to fire 

Besides papers of printed patterns, there are 
those with embossed patterns in rib and weave 
effects. Varnished over with clear plastic paint, 
they provide a durable surface that gives a 
wall a decorative texture. 

For such wall coverings as damask, 
glas and woven plastic, see Fabrics. 

Other flexible coverings for theatre walls 
that are comparably applied are linoleum, 
asphalt-base and plastic sheets, and coated 
fabrics. The coated fabrics are available in a 
variety of wall paper-like patterns, and also 
in leather-like types. The leather-like coated 
fabrics, which come in many different colors, 
give an especially luxurious effect when tufted 
with ornament-headed nails Linoleum and 
asphalt-base coverings are particularly appli- 
cable to standee, stadium and cross-aisle rails 
where utilitarian rather than decorative values 
are emphasized. Plastic sheets are available in 
solid colors and wood grains. 


Fiber- 


Armstrong Cork Company, Lancaster, Pa. (linoleum). 
Frederick Blank & Company, Inc.. 230 Park Avenue, 
New York City (wall paper) 
Bolta Products Saies, Inc., 151 
ence, Mass. 

Congoleum-Nairn, Inc., Kearny, N. J. (linoleum). 

Goodyear Tire & Rubber Company, 1144 East Market 
Street, Akron, Ohio (simulated leather). 

GOODALL FABRICS, INC., 525 Madison Avenue, 
New York City. 

Katzenback & Warren, 49 East 53rd Street, New York 
City (wall paper). 

Masland Duraleather Company, Amber Street at Wil- 
lard, Philadelphia, Pa. (simulated leather). 

The Pantasote Corp. of New Jersey, 444 Madison 
Avenue. New York City (simulated leather). 

Textileather Corporation, 607 Madison Avenue, Toledo, 
Ohio (simulated leather). 

United States e~y> ong? Si Division, 


Canal Street, Lawr- 





United Wallp: paper, Inc., Varlar Division, Merchandise 
Mart, Chicago 54, Ill. (wall paper). 

Wall Trends, Inc., 390 Rockaway Avenue 
12, N. Y. (wall paper and wall canvas) 


Brooklyn 


WASTE CANS, FOR 
PROJECTION ROOMS 
COVERED METAL’ waste 

cans for the disposal of scraps of film, 
rags and other inflammable material, are 
essential for safety in the projection room, also 
in any separate rewind room. The can should 
be of self-closing type, opened by a foot lever 
so that both hands are free. 
Bennett Manufacturing Company, Alden, N. Y. 
GOLDBERG BROTHERS, Denver, Colo. 

LDE MANUFACTURING COMPANY, 1214-22 W. 

ison Street, jicago, II. 

Neumade Products Corporation, 330 W. 42nd 
New York City 
Poloron Corporation, 

N. Y 


Box 
Y 


Street, 


55 Avenue E, New Rochelle, 


United Metal Company, 168 Seventh Street, 


Brooklyn, N. 





The Most Simplified 
Theatre Bookkeeping 
System Yet Devised 


Every exhibitor will appreciate the com- 
pleteness and convenience of this easy 
accounting system. Enables you to keep an 
accurate and up-to-the-minute record of 
every phase of the business of your theatre. 


$2.00 postpaid 


QUIGLEY BOOKSHOP 


ROCKEFELLER CENTER NEW YORK 
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NEWS AND VIEWS OF THE MARKET AND 


ITS SOURCES OF SUPPLY 





Improved Spring Unit 
On International Chairs 


ALL REGULAR auditorium 
chairs manufactured by the International 
Seat Corporation, Union City, Ind., now 
are equipped with the spring seat unit re- 
cently introduced, according to the RCA 
Engineering Products Department, dis- 
tributors of International chairs. The new 
cushion is made of sixteen cone-type coils, 
each of which is fabricated of 12-gauge 
wire assembled with new type clips. The 
same gauge of wire and type of coils are 
used throughout, and the manufacturer re- 
ports tests showing that a 250-pound per- 


son compresses the spring unit only 2% 


New International all-veneer chair. 


inches. It is also stated that avoidance of 
overlapped coils results in quieter spring 
action. 

Other developments announced in In- 
ternational chairs include moving the 
cushion pan assembly of the Model 2000, 
forward a_ half-inch greater 
depth of seat. Also, a new heavy steel up- 
lift has been made available for all models, 
and heavier rubber bumpers are being used 


to provide 


to cushion the impact of the seat as it is 
lowered. 

Additionally, in both Models 2000 and 
401, backs are available with ‘““Tuflex” 
foam rubber padding. 

A new all-veneer chair has also been 
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added to the line. Marketed as Model 50, 
it has both back and seat fabricated from 
one-piece face veneer of five-ply construc- 
tion and 7/16-inch thick. Armrests are 
solid hardwood. Two styles of end stand- 
ards are available. 


Drive-In Masking Paint 
And Screen Caulking 


TWO NEW screen materials 
for drive-ins have been added to the line of 
the National Theatre Screen Refinishing 
Company, “Arctic 
Blanch” screen paints for both indoor and 
outdoor theatres. One of the new items is 
a non-reflecting flat black masking paint. 
According to the manufacturer, the form- 
ula is such that the paint will not run or 
powder down into the white screen area, 
and will remain non-reflecting under all 


manufacturers of 


weather conditions. 

The other item is a white caulking com- 
pound, marketed under the trade name of 
“Arctic Blanch,” which does not have to be 
sealed off to prevent bleeding through into 
the white. It is of zinc oxide type with 
titanium oxide impregnated into the base. 
The manufacturer states that the compound 
can be applied after the first coat of screen 
paint, and will the second 
without being sealed off. 


receive coat 


Curved Curtain Track 
With Jam-Proof Feature 


track 


CURVED CURTAIN 
has been added to the line of curtain con- 
trol equipment manufactured by the Auto- 
matic Devices Company, Allentown, Pa. 
Marketed as the “‘Steelite Cyclorama,”’ it is 
designed with a “‘cored-in-track” feature for 
the purpose of allowing the curtain carriers 
to operate freely around the curves, avoid- 
ing jams. 

Another feature pointed out by the man- 
ufacturer is provision for hand-operating 
the curtain in one direction from either side 
of the stage, thus avoiding “walking’’ the 
track throughout length of travel. 

“Steelite Cyclorama” track is shaped as a 
slotted tube and is fully enclosed except for 
the slot in the bottom, according to the 
specifications. It is available in any amount 
of curvature up to 90° and with a 12-inch 
radius. 


Real Boat Ride Among 
Nine Playground Devices 


NINE 
rides adapted to drive-in playgrounds, man- 
ufactured by B. A. Schiff & 
Miami, Fla., have been added to the line of 
drive-in equipment distributed by National 


Types of children’s 


Ass« ciates, 


The watertank type boat ride. Each boat, made of 
marine plywood, seats five, and there are five 
boats to the outfit. The tank is 18 feet in diameter 
and 20 inches deep. A 20-foot tank is also avail- 
able, with six boats. Boats are actuated from a 
central point with power by a I-h.p. motor with 
push-button control 


Theatre Supply. The ride devices consist 
in a waterless ‘“‘boat’’ ride, boat ride in 
water tank, pony-and-cart ride, roller coast- 
er, fire engine ride, two styles of airplane 
swing a junior ferris wheel, and a whirl- 
over wheel. 

General construction is of steel and alumi- 
num, except for boats, which are of ply- 
wood. Power is by 34- to 1%4-h.p. motors, 
according to requirements, and design pro- 
vides for compactness in haulage, and easy 


erection and dismantling. 


A PRICE SIGN 
FOR DRIVE-INS 
New illuminated admis- 
price sign on a 
especially de- 


sion 

stand, 
signed for drive-in toll 
gates, which has been 
marketed by the Asso- 
ciated Ticket & Regis- 
ter Company, New 
York. The entire unit is 
4 feet high. The sign 
itself is 24 inches wide, 
and is available also 
without the stand, for 
box-offices of 





use in 
regular theatres. 








New Permanent Jaw Carbon Saver 


Illustrating installation and operation of a new 
permanent type, developed by 
Hanover of Philadelphia (4035 Spruce 
The device replaces the existing positive 
aw of reflector arc lamps. A special rest 
aw provides for such replacement. In the 
the installation directly above, the holder 


carbon saver of 
Robert 

Street} 

carbon 

for the j 
view of 
is shown as a carbon is burning to a short stub, 
with the new carbon ready to drop into position. 
In the view at upper right, the stub has fallen out 
of operation, while the fresh carbon moves into 
trim. The photo at right was taken at the conclu- 
sion of twenty minutes of burning time, and with, 
the manufacturer points out, a safe margin of ten 
more minutes of burning time. 


SCRAPER FOR SAFETY FILM 


\ new scraper blade device to facilitate 
film has been marketed 
Products, New York. The 
blade “Neu Zip,” combines the 
conventional scraper blade with a stiff wire 
emulsion and the 
film. Remo- 


“fogs” the 


plicing of satety 
by Neumade 


called the 


rush to both 


remove 


special binder used on acetate 


binder, the wire brush 


illow penetration of the cement for 


ing the 
pase To 
i 


a tight weld 


DISTRIBUTORS ADDED 


Additional theatre supply dealers 
peen named Dy the Payne Products Com- 
wv, Ann Arbor, Mich., as distributors of 
Cron-O- Matic” 

It is also announced 
ire on the device has been published 


have 


automatic carbon 


that a new 
nd is now available from the manufacturer 
2451 West Stadium Boulevard). 

The new distributors are the Midwest 
Theatre ic Company, Cincinnati; 
" 1 Theatre Theatre Supply Company, 

uft ale »; Joe Cifre, Inc., Boston; Western 
San Francisco; Southwest 
Company and 


heatre Supply, 
ern Theatre 
Hardin Theat 
National Theatre Supply, 
Denve Memphis ; 
atre Equipment (¢ 
Orleans, Atlanta and Jac 


NEeTvice 


Equipment 
re Supply Company, 
Albany, N. Y., 
Southeastern The 
ompany, Charlotte, New 
Supply, Salt Lake 


Pittsburgh ; 


Thestre 
Atlas The Mon 
ch Theatre Supply Company, Inc., Mem 


Charles 


Supply 


; Charleston Theatre Supply, 


Dallas ; 


ksonville, Fla.; 
City; 


ton, W. Va.; John F. Filbert Company, 
Los Angeles; Stebbins Theatre Equipment 
and Shreve Theatre Supply of Kansas City. 


NON-SLIP DRESSING FOR TILE 


Applying a new asphalt tile dressing developed by 
Multi-Clean Products, Inc., St. Paul, Minn. Accord- 
ing to the manufacturers, a single treatment ap- 
plied four times a year is sufficient to keep the 
floor in a durable condition, without slipperiness, 
for no wax is used. The dressing is applied with a 
floor machine of the Multi-Clean type shown. 
Preceding the application, floors are scrubbed with 
No. 0 steel wool under a Multi-Clean all-purpose 
floor machine. Maintenance is said to consist in 
dry dust mopping daily and damp mopping every 
three or four days, followed by machine buffing. 


Ad-Of ferings 





Special information and catalogs are offered 
free by advertisers in this issue, as listed 
below. Write for them direct—or use the 
Theatre Supply Mart Postcard (page 25) 
with reference numbers as given in Index of 
Advertisers on same page. 





Adter orgie on Letter atid 
sys 3 4 
andi ‘Mat Corporation: f 


Foadk (anil Caicos. Tra t 
C. S. Ashcraft Manufacturing Company: free 
atenitan wh Seenee Link ear 


Hydr Ar 
fenealiied Ticket & Register Pet k 
piast sar sna € 3 
Automatic Bovioes Company: pe 
rama urt 
<<: Ballantye Company atalog 
j n at J and or 
The. Chicaae Hardware prota or aptig br 
ode 
Chicopee Manufacturing Corporation ‘Lumite oie. 
ision: free fat ame 1 name f ar 
upply dealer 
Ouyice Safety Ladder Company: 
tenance ,o0Ger 
Droll Theatre foci Company: 
ed carbor 
Goldé Manufacturing Company: Bulletin No. 
453 on ticket box 
Goodall Fabrics, Inc.: 


money on theatre 


t save 
furniture; 


- 


amples of Gooda and name 
of nearest jobbe 

Griggs Equipment Sieaiiins g on ne d. 
wine ably hair 

Klieg! Brothers: booklet on sta ighting 

Kollmorgen Optical Corporation: Bulletin 207 and 
209 on projection 

Manko aorta Giasaien, Inc.: 

bled Wall Posies: Inc.: 
seo aes ie aber 

Payne Products Company: 
Mat arbon saver 

Pedal Plane Manufacturing Company: folder on 
Ee Ee PORE eS aay a 


RCA Service Company: booklet 


samples of uphol 
Marlite 


iterature on 


Cron-O 


erature n 


drive-ins. 


"Pa tormaace Se- 


generator 


fabric 


J. E. Robin, Inc.: bulletin on motor 


— Baten, foe.s amples of uniform 
Spencer “Turbine Rotates 
Strong Electric Corporation: 
Wagner Sign Service, Inc.: 


frame 





NEW LITERATURE 


Vacuum Cleaning Equipment: A 
(No. 114-E) has been issued by 
Turbine Company, Hartford, 
Conn., on heavy-duty vacuum cleaners of 
I-h.p., 34-h.p., and “%-h.p. The eight-page 
brochure describes and pictures each model, 
and is illustrated with many photos show- 
ing their application. Also described and 
pictured are the many attachments with 
which the equipment can be used on bare 


new 


bulletin 
the Spencer 
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floors as well as carpeting, on draperies, 
furniture and walls, venetian blinds and 
radiators, and hard-to-reach places, such as 
tops of pipes. There are also attachments 
for wet pickup. 

° 


Electric Hand Dryers: The “Sani-Dry” | 


line of electric hand dryers manufactured 
by the Chicago Hardware Foundry Com- 
pany, North Chicago, is illustrated and 
described in a new catalog. Among types 
presented are a new, semi-recessed wall 
model, new pedestal model, and faster-dry- 
ing portable model. 


Projection, Sound and Lamp Equipment: 
A booklet outlining the line of projection, 
sound, are lamp, seating and curtain equip- 
ment, has been issued by G-B Kalee, Ltd., 
London, England; while new catalogs de- 
scribing these kinds of equipment in detail, 
has been issued for each. 





CANADIAN DEALERS 

Adamson, M. L., 105 Strand Theatre Bidg., 
Edmonton, Atla. 

Dominion Sound Equipment, Ltd., 76 Hollis 
Street, Halifax, N. S.; 4040 St. Catherine 
Street, West Montreal, Que.; 114 Bond 
couver, B. C.; 712 Eighth Avenue, West, 
Phat. sak Alta. 

Theatre Equipment Company, 847 
“oO Street, Vancouver, B. C. 

Empire Agencies, Ltd., 573 Hornby Street, 
Vancouver, B. C. 

Gaumont-Kalee, Ltd., 43! Yonge Street, 
Toronto, Ont. 

General Theatre Supply Company, Ltd., 104 
Bond Street, Toronto, Ont.; 288 St. Cath- 
erine Street, Montreal, Que.; 916 Davie 
Street, Vaucouver, B.C.; 185 Portage, 
Winnipeg, Man. 

Hutton & Sons, Inc., Charles, 222 Water 
Street, St. John's, Newfoundland. 

LaSalle Recreations, Ltd., 945 Granville 
Street, Vancouver, B. C. 

Motion Picture Supplies, Ltd., 22 Prescott 
Street, St. John's, Newfoundland. 

Perkins Electric Co., Ltd., 2027 Bleury St., 
Montreal, Que.; 277 Victoria Street, 
Toronto, Ont. 

Rice & Company, J. M., 202 Canada Bldg., 
Winnipeg, Man. 

Sharp's Theatre Supplies, Ltd., Film Ex- 
change Bldg., Calgary, Atla. 

Theatre Equipment Supply Company, 906 
Davie Street, Vancouver, Cc. 

United Electric Company, 847 Davie Street, 
Vancouver, Cc. 








e 

EXPORT DISTRIBUTORS 

Frazar & Hansen, Export Division, 301 Clay 
Street, San Francisco 11, Calif. 

National Theatre Supply, Export Division, 92 
Gold Street, New York 7, N. Y. 

Norpat Sales, Inc., 45 West 45th Street, 
New York, N. Y 

Radio Corporation of America, RCA Inter- 
national mets 1260 Sixth Avenue, New 
York, N. 

Robin, Inc., % E., 267 Rhode Island Avenue, 
East Orange, N. J. 

5. O. S. Cinema Supply Corporation, Export 
Division, 303 West 42nd Street, New York 
18, N.Y. 

K. Streuber & La Chicotte, 1819 Broadway, 
New York 23, N. Y. 

Westrex Corp., II! Eighth Avenue, New 
York 11, N.Y. 











BETTER THEATRES SECTION 


and Western Electric 
RECORDINGS 


go together 


When “Ali About Eve” won the 1950 Oscar for the 
best achievement in sound recording, it marked the 18th 
time that a Western Electric recorded film has earned 
this award in the 21 years since it was established 


The industry's first sound motion picture was recorded 
on Western Electric equipment in 1926 . . . and ever 
since that time “Western Electric Recording” has been 
the exhibitor's guarantee that he is offering his audiences 
the finest in motion picture sound. For an evening out... go to the movies! 


Research, Distribution and Service for the Motion Picture Industry 


Westrex Corporation 





LET US PUT NEW LIFE 
into YOUR OLD CHAIRS 


We have serviced hundreds of theatres and 
welcome your inquiry. Our staff of trained 
repairmen will put new'life and new beauty 
into your old theatre chairs without any 
interruption to your daily show. 


We rehabilitate or supply new cushions, 
replace parts and reupholster any style or 
make of theatre chairs. 


Make your seating problem our problem. 


Write today and outline your needs. 


THEATRE SEAT SERVICE CO. 


160 HERMITAGE AVENUE » NASHVILLE, TENNESSEE 





145 W. 45 ST., N. Y. C. | SPORTSERVICE CORP 


RISERVICE Ot aur 

















ARE YOU 


| SAVING ANY MONEY? 


YOU WILL 


if you latch on to the 


HANOVER CONTINUOUS 
CARBON BURNER 


Watch for the COOD NEWS 





in our next issue 




















Every Seat Is a Perfect Seat 
with the New TRANS-COLOR 


Polarized Convex 
PROJECTION SCREEN 


Sole Sales Agent 


EJ NORPAT SALES, INC. 
SCREEN 45 W. 45th St., N. Y. 19 
Tel. LUxemburg 2-4994 


TRANS-COLOR SCREEN CO., Inc 


KINGS MOUNTAIN, N. C 


guiermnersmtesst 
= ARE YOU PLANNING TO BUY ANY 
UPHOLSTERY MATERIALS SOON? 


Let MANKO FABRICS show you how 
to save. 


+} 





largest selections of 
: its alwa 
TYPICAL VALUE: 
Strong Upholstery Leatherette 52-54 Wide 
$1.20 per yd. Popular Colors 
Our drapery department can supply you with 
velours, reps, flame-proof masking cloth, etc. 


Reasonably priced. § 1 and q 
on request. 


MANKO FABRICS Co.., INC. 


247-13 Jamaica Avenue Bellerose 6, N. Y. 
N. Y. Office: 220 Fifth Avenue 








Train Rides Bring ‘Em in Early 


The “Hitching Post Southerner” ready to make a run, illustrating the appeal of miniature replicas of 
modern streamlined trains as rides for the youngsters. As part of the drive-in playground equipment, 
they are particularly effective in attracting early attendance, which is especially significant where day- 
light saving prevails. The installation above is at the Hitching Post drive-in at Salisbury, N. C. The 
train is Model G-16 of the Miniature Train Company of Rensselaer, Ind. 


At the Preston drive-in, Louisville, Ky., a Miniature Train Model G-i2 operates on two systems of 


| track, one inside near the refreshment stand, and one outside along the highway. The train can be 
| switched from one to the other or operated on only one. Here it is shown on the outside track, 


halting on a trestle. Operated from early evening until showtime, the installation is reported to stimu- 
late early patronage of the refreshment stand, which can serve as a starting point. 











YOUR QUESTIONS ARE INVITED. If you have a 
problem of design or maintenance, the editors of 
BETTER THEATRES will be glad to offer sugges- 
tions. Please be as specific as possible so that 
questions may be answered most helpfully. Address 
your letters to BETTER THEATRES SERVICE DE- 
PARTMENT, Rockefeller Center, New York. 


68 











TUNNEL AND STORAGE 
LOADING PLATFORM 























PLAYGROUND AREA 
Two general track plans for drive-in train rides. MERRY -GO- ROUND 
These are the arrangements for Miniature Train SWINGS * SLIDES 
installations at the Starlite, Medford, Ore. HORSESHOE PiTs 
(above) and the Motor-In, Malaga, Calif. At 

the Starlite, the train runs in front of the 

screen tower through a fence to the outside of 

the tower and then through a tunnel on its 

return. The tunnel serves as covering for the 

train in bad weather. The Starlite charges 9c a 

ride. At the Motor-In the train operates from 

in front of the screen to the box-office and 

back again. Cost of operation is placed by 

Motor-In Theatres, Inc., at $1.50 a night, cov- 

ering operator and gasoline. Each child is given 

a ticket for a free ride on entering the drive- i 

in; for additional rides a charge of 5c each | y Se DRIVE WAY 
is made. 


AISLE 


SLE 
THEATRE FENCE 


BOx OFFICE 
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NEVER HAS 


She Needles Eye 


A DEPARTMENT ON PROJECTION & SOUND REPRODUCTION EQUIPMENT | 
& METHODS FOR THEATRE OWNERS, MANAGERS and PROJECTIONISTS | 


BEEN SO 
im ESSENTIAL AS NOW! 


"No other art or industry in the world narrows down its success to quite such a needle's eye as that | 
through which the motion picture has to pass—an optical aperture—in the continuous miracle of the 


TERRY RAMSAYE 





screen by a man and his machine, the projectionist and his projector." 





Reducing Operating Cost by 
The Use of New Equipment 


By GIO GAGLIARDI 


Assistant Chief Engineer of 
Sound, Projection and Maintenance, 
Warner Theatres, Newark Zone 


IN CONSIDERING the use 
use of motion picture projection systems, 
the aim of this department has always been 

to propose ways and 
means to increase their 
efficiency, and at the 
same time to decrease 
the costs of operation 
wherever possible. 
During the last ten 
years a large number 
of theatres, perhaps a 
majority, have installed 
GIO GAGLIARDI: ‘Modern arc lamps, pro- 
jectors and lenses, and 
very likely are operating them at their peak 
effectiveness. However, it is possible that 
there are instances with 
proper and selection of carbon 
sizes, arc currents, lenses and screens, con- 


many where 


judicial 


siderable savings in operating costs may be 
realized. 

Efficiency of projection and 
sound equipment generally was discussed 


modern 


in the January issue, while operation of 
projection light systems for peak efficiency 
has been dealt with in numerous articles in 
this department during the last twelve 
months. Here we assume the use of late 
type arc equipment, and emphasize the ef- 
fect of screens and lenses. 

The screen brightness committee of the 
Society of Motion Picture and Television 
Engineers has proposed that motion picture 
screens be illuminated so that they have a 
reflected brightness at the center ranging 
from 9 to 14 foot-lamberts. Up to the pres- 
ent time it has been a rather difficult task 
to actually measure screen brightness in the 


BETTER THEATRES SECTION 


field, and we have to be content with meas- | 


uring the value of light being projected on 
the screen surface, to convert the foot- 
candles to foot-lamberts. 

For good motion picture screens with a 
diffuse, surface, the 
factor or efficiency 


This 


matte, or perfectly 
maximum reflectivity 
can be as high as 83% when new. 


value of reflectivity will decrease with age, 


due to dirt and discoloration, and may 
drop to 50% or less. 


SCREEN DETERIORATION 


The length of time required to cause | 
deterioration to the surface of a screen is | 
There are so} 


an indeterminate item. 


many things that can contribute towards 


this decrease in efficiency—dust, smoke, | 
minute air pollution; air currents created | 
by heating and ventilating fans; the hu-| 
midity of the air in the auditorium and the | 
space surrounding the screen. All these | 


conditions will affect a screen surface and 
cause it to become grimy and to change in 
color. 

In some instances high reflection losses 
have been noticed two or three months after 
twelve 
marked 


installation; in others, ten to 
months 
changes occurred. 
turers recommend frequent cleaning with 


have gone by _ before 


Some screen manufac- 
special brushes, and others recommend 
washing with oxidizing solutions. It is 
claimed that plastic 
screens may be washed with mild deter- 
gents or soaps. However, this requires 
labor and the net results are problematical. 
It is pretty safe to say that after a year's 
operation the efficiency of a 
screen will have decreased at least from 
25% to 35%. 


Instruments are being developed which 


some of the new 


reflective 


may make it possible to measure the exact 
reflectivity of a screen and thus determine 


SLOW BURNING 


FROM “LOW” to 
HIGHEST “HIGH” 


THERE IS A LORRAINE CARBON 
TAILORED FOR YOUR SPECIFIC 
PROJECTION REQUIREMENT 


LORRAINE CARBONS ARE CELLOPHANE WRAPPED 10 
MSURE A MOISTURE PROOF. AIRTICHT PRODUCT 


Lomnatne CARBONS, INC., BOONTON, Nv. J. 





nee nhs 





the loss of light suffered at that point; how- 
ever, up to now the only test that could be 
applied has been by visual comparison and 


rough estimation. 
LIGHT REQUIREMENTS 


In order to obtain the value of reflected 


light in foot-lamberts, it is necessary to 
multiply the value of incident light i. toot 
candles by the reflectivity factor in per cent. 


And, in 


light in 


turn, to get the value of inciden: 


foot-candles, it is mecessary to 


divide the reflected light in foot-lamberts 


by the reflectivity factor. 


According to the above reasoning, then, 


if we have a brand new screen with a re 


lection factor of 83%, in order to get the 


screen brightness recommended, 


maximun 
livide 14 foot-lamberts by 0.83; the answer 


| toot-candles. 
As t screen deteriorate 70% re 
it will be necessary to deliver 20 
14 divided by 0.70) 


flectivity, 
toot- indles to the 
of the 


the same apparent brightness to the specta 


center screen in order to maintain 
tor in the auditorium. 

An adjoining table shows the amount of 
light that must be projected to the center 
of a screen as it deteriorates in efficiency in 
order to maintain the same picture bright- 
ness for the theatre patron. 


It will be seen in this table that the pro 


Change in projected light required to main- 
tain same screen brightness as screen 
efficiency decreases: 

Iumination 

at Center 

in foot-candles 

17.0 
17.5 
18.5 
20.0 
21.5 
23.0 
25.5 
28.0 


Reflection 
Efficiency 
of Screen 


83%, 
80°, 
75%, 
70%, 
65%, 
60%, 
55% 
50%, 


Brightness at 

Screen Center 

in foot-lamberts 
14.0 
14.0 
14.0 
14.0 
14.0 
14.0 
14.0 
14.0 





jected light must be increased from 17.0 
foot-candles to 28.0 foot-candles if the efh- 
ciency of a screen is allowed to drop from 
83% to 50%. Now let us see exactly what 


bearing this single particular piece of 


equipment has upon the economics of the 
taking as an example, a 


itre operation, 


suburban theatre seating approximately 
1500. Let us assume that this theatre has 
the following equipment: 

Plastic, perforated, Reflectivity 
83%. 

14-inch reflector 


8mm _ positive 


Screen 
when new 
Lam p type. 


Carbons 7mm _ negative, 
suprex. 
Projector 


SOC 


Two-blade rear shutter with 
transmission. 
Current supply: 60-volt motor-generator 


set 


Lens: 4%4-inch focal length, coated, 
speed £/2.0. 

In order to have a screen brightness of 
14-foot-lamberts for new screen of 83% 
reflectivity, we see from the table that the 
light delivered to the center of the screen 
should be 17 If we desire 
a side-to-center light distribution on the 
screen of 80%, then the total light that 
must be delivered by the projection system 
should be 4200 lumens. 
may be obtained from the Screen I/lumina- 
tion Chart published on page 33 of the 
March issue. ) 

With 14-inch 


50% projector shutter, and the f/2.0 lens, 


foot-candles. 


(This valuation 


our reflector lamphouse, 


theoretically we should be able to project 
5000 lumens to the screen if we use an aré 
current of 60 amperes. Allowing for slight 
ineficiencies of all equipment in the projec- 
tion room, this set-up can fulfill the re 


quirements of light and distribution which 


we desire for the screen and for the ob- 


REFLECTION LOSS 


However, this is true only as long as 


the screen is new. As the screen surface 


deteriorates and the reflecting efficiency 
goes down, it will be found necessary to 
increase the arc current in order to deliver 


more light to the screen, if we wish to 


Lveys tole at it. fiom a tide seat [ 


CYCLERAMIC ¢ 


-> "CENTER SEAT VISION” 


Custom Screen 
GIVES YOU 


From every seat in the house! 


ELIMINATES GLARE AND DISTORTION! 
GIVES AMAZING NEW DEPTH! 
PERFECT SOUND TRANSMISSION! 

NO PERFORATIONS! 


Manufactured by 


N 
Q 


SH 


B. F. SHEARER COMPANY 


SEATTLE, WASHINGTON, 2318 Second Ave. 


/ 


Phone: ELiot 8247 


EXPORT DISTRIBUTOR: FRAZAR & HANSEN LTD., 301 CLAY STREET, SAN FRANCISCO » CANADA: DOMINION SOUND EQUIPMENT LTD. + OFFICES IN ALL PRINCIPAL CITIES 
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maintain its apparent brightness to the 
audience at the proper level. After a year’s 
use it is quite possible that the screen effi- 
ciency may have dropped to 50%, in which 
case, according to the table, the light de- 
livered to the screen will have to be raised 
to 28 foot-candles. This value is equiva- 
lent to a total light output from the pro- 
jection system of 6800 lumens. 

This light output may be reached only 
by operating the 8mm suprex carbons at, 
or above, 70 amperes, and cutting the side- 
to-center light distribution to 60%. As 
a matter of fact, it is very doubtful if this 
output level may be sustained steadily with- 
out incurring trouble with arc feeds, and 
with an in-and-out-of-focus condition. 


TWO COST SCHEDULES 


Now, then, let us study the actual eco- 
nomics of the two cases. Data is at hand 
on theatres of this type which operate ap- 
proximately 3200 hours per year. In one 
case, when the 8mm positive and 7mm 
negative carbons were set to operate at 60 
amperes, 2660 positives and 1800 negatives 
were used during one year. The cost of 
these carbons is $558 per year. 

In the other case, when the 8mm _posi- 
tives and the 7mm negative carbons were 
operated at 70 amperes, the carbon con- 
sumption increased to 3690 positives and 
2100 negatives per year. The cost for 
these carbons is $744 per year. 

In order to operate the arc at the higher 
rate of 70 amperes, more electrical power 
must be consumed from the power main. 
The difference between 60 and 70 amps 
is 10 amps, which at 60 volts (the d.c. 
rating of the generator) would equal 10 
times 60, or 600 watts. 

Assuming a generator efficiency of 85%, 
then the excess power drawn from the 
mains in order to operate at the 70 ampere 
rate, would be 600 divided by 0.85, which 
equals 705 watts. 


LOSS FROM EQUIPMENT 


Since the theatre operates for a period 
of 3200 hours, the total excess power used 
from the mains would be 0.705 kilowatts 
times 3200 hours, or 2!256 kilowatt-hours 
per year. Assuming that the cost is only 
2c per kilowatt-hour, the cost for the extra 
power would be 2256 times 0.02, or $45.22 
per year. 

It is apparent then that if a deteriorated 
screen surface causes us to operate the arc 
at 70 amperes in place of 60 amperes, the 
extra cost for carbons is $744 minus $558, 
which equals $186 per year. The extra 
cost of power is $45, and if we add these 
two values, the total is $231 extra cost per 
year. 

Now let us see what a new screen would 
In order to get a picture 15x20 feet, 


cost. 


BETTER THEATRES SECTION 


MOVIES 


a ith SUPER-SNAPLITE 
projection Lonaeo- 


@ GREATER LIGHT @ GREATER CONTRAST @ GREATER SHARPNESS 


Watch your “’B. A.” climb when you install Super Snaplite 
Lenses. Give your patrons the benefit of pictures at their best. 
You can’t beat the Super Snaplite £/1.9 when it comes to 
putting a clear, sharp picture on your screen. 


Super Snaplites give you a true speed of f/1.9 in every focal 
length up to 7 inches. Ask for Bulletins 207 and 209. 


“You Get More Light with Super Snaplite” 


a 
KOLLMOKRGEN 3 


2 Franklin Avenue : 
ere CORPORATION 


Brooklyn 11, New York 





Full Refund 
If not 100%, 
Satisfied 


Patents Pending 


CALI CARBON COUPLERS 
Let You Burn All the Carbon 


“They're Expendable" 
The most popular carbon saver, used by more theatres than 
ALL other makes COMBINED. 


At all progressive supply houses. 
Prices per hundred, postpaid. 


They're Expendable Most ec 

No worrying about injury to high 
priced carbon savers. CALI 
Burn ‘em up, you still profit. 37121 Mar 


Products Company 


y 








Protect the HEART of your theatre 
with RCA Service... 


SOUND 


| -++A 
Sen aie i 


The possible scarcity of new equip- 
ment makes it doubly important today 
that you safeguard and conserve your 
projection room equipment — the heart 
of your theatre. So, for top performance 
security, be sure your theatre is pro- 
tected with an RCA Comprehensive 
Parts and Repair Plan. 


It costs so little to protect so much 





-“.° 


hie 


The advantages of RCA 
Service are yours at a 
cost so low, a few ad- 
missions daily pay for it. 
Write for FREE folder 


“ Performance Security.”” 











RCA Service and Parts Plans cover 
all makes and types of theatre sound 
equipment, as well as motion picture 
projectors and accessory units. 

RCA Service averts breakdowns 
and assures you of the ultimate in 
performance security. But if a theatre 
needs emergency service it is available 
24 hours every day. 


For drive-in theatres . . . in addition 
to a preventive maintenance plan for 
projection equipment . . . RCA has a 
replacement and repair plan on RCA 
In-car Speakers and Junction Boxes. 


RCA SERVICE COMPANY, INC. 


4A RADIO CORPORATION of AMERICA SUBSIDIARY 
CAMDEN, NEW JERSEY 
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LOOK TO WENZEL 


| for the Finest in Projector Equipment 


Closed Sound Head 


WENZEL PROJECTOR CO. 


2505-19 S. State Street 


PRO-SO 
Projector 


Chicago 16, Illinois. Head 





we should use a screen 17x22 feet, or a 
total of 374 square feet, which at 40c per 
square foot would represent a cost of $150. 

This means that a new screen could 
easily be purchased and installed every year 
for the extra cost of carbons and power 
which would be used to illuminate an old, 
deteriorated screen with corresponding de- 
terioration of image quality. 

In the two cases under discussion we 
have assumed that new 41-inch, £/2.0 
coated lenses were used. If, however, the 
theatre were equipped with a pair of old 
type uncoated lenses, with a speed of £/2.5, 
let us see what they would actually cost 
the management in excess carbon and 
power usage. 

This older type of lens would reduce 
the light delivering capacity of the projec- 
tion system so that at the 60-ampere arc 
rate the output would be only 3800 lu- 
mens; and at the 70-ampere rate it would 
be 4600 lumens. These values indicate 
that even if we had a brand new screen, 
but we had the old type lenses, it would be 
necessary to operate our arc close to the 70- 
ampere rate in order to deliver enough re- 
flected light to the audience! 

The cost of new simple £/2.0 lenses in 
this focal length will average about $150 
a pair, and this price still falls well within 
the yearly cost of excess carbon and power 
consumption. 


60 VERSUS 70-AMP. TRIM 


The question has been asked at times 
why the 7mm positive and 6mm negative 
carbon combination is not used in place of 
the 8mm and 7mm sizes, especially where 
the latter is burned at a 60-ampere rate. 
Let us see how this would apply in the 
theatre we have used as a sample. 

It is evident from the ratings of the car- 
bons that a 7mm positive and a 6mm nega- 
tive must be operated at 50 amperes in 
order to approach the required light output. 
At this 50-ampere rate the carbon consump- 
tion would be approximately 3700 positives 
and 2100 negatives, and the cost would be 
$718 per year. The cost of the 8mm trim 
at 60 amperes is $558 per year. Operating 
with the larger trim, shows a saving of 
$160 per year. 

From this, however, we must deduct the 
saving in electrical power, which is $45 
per year. Yet we still save $115 per year 
by using the 8mm trim at 60 amperes, as 
compared to the 7mm trim at 50 amperes. 
This, of course, may be done only if the 
generating equipment was originally chosen 
to have sufficient power capacity. 

I have gone through these computations 
in detail to prove that in many instances 
the cost of properly selected new equipment 
may often be actually saved in operation, 
because this new equipment can be made 
definitely to reduce operating costs. 
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A LINE O' 


Actual suits involving points of law bearing on theatre operation, concisely described and | 


LAW OR TWO £77 , 


ty 
a ——— 


analyzed in laymen's terms for the purpose of helping theatre management to avoid cond)- 


tions which might lead to it to be sued, and of providing cases on which its ‘own suits or | 


legal defense might be based. All decisions given are of higher courts and of recent date. 


By LEO T. PARKER, Member Ohio Bar 





Avoiding Legal Trouble 
Over Drive-in Location 


WHERE THERE are no 
zoning laws prohibiting the operation of a 
business in a certain locality, it is quite 
likely that a person con- 
templating construc- 
tion of a drive-in 
theatre will encounter 
no legal barrier pro- 
vided the plans show 
that it will be one of 
good standards accord- 
ing to accepted prac- 
tice. That is to say, 
such a drive-in would 
not be_ ultimately 
judged a nuisance merely because some resi- 
dents of that locality regarded it as one. 

We saw in these columns last month how 
the courts look at such alleged nuisances. 
Since writing that discussion, I have re- 
ceived yet another letter from a_ reader 
contemplating opening a drive-in in a new 
location, and he apparently wants to be 
sure he is not going to have petitions 
against it to delay and annoy him. 

We think it wise to get such assurances 
whenever possible. A good plan is to have 
the owners of nearby residences sign ‘“‘re- 
leases” from future objections or suits 
against establishment of a new drive-in the- 
atre. This rule also is applicable to estab- 
lishment of regular theatres. 

If this cannot be accomplished, the thea- 
tre operator should file an application for a 
permit with the municipal officials and 
under no circumstances should money be 
expended for construction or improvement 
of real property for theatre purposes until 
the permit’ is issued. 

If no permit is required then, under these 
circumstances, the theatre operator should 
consult a reliable lawyer who is familiar 
with higher court decisions involving estab- 
lishment of new theatres, previously ren- 
dered in the same state. 

Generally speaking, higher courts will 
not issue an injunction against operation of 
a theatre in a locality in which other busi- 
ness or industrial enterprises are being oper- 
ated. (See Dawson v. Laufersweiler, 43 


N. W. [2d] 726.) 


LEO T. PARKER 


BETTER THEATRES SECTION 





FLOOR AND STEP IN SAME 
COLOR RULED NEGLIGENCE! 


A THEATRE operator 
must provide illumination, or other suitable 
warnings, at locations of danger. How many 
exhibitors realize, however, that it could 
prove important to have a step and floor 
of contrasting color? Lack of such con- 
trast proved of critical significance in Gabel 
v. Walnut Corporation (50 Atl. [2d] 751). 

Gabel sued for damages and proved that 
he caught his toe on the floor and as a 
result fell and sustained severe injuries. 
Gabel proved that the edge of the main 
floor, and the aisle floor, were of the same 
color. 

In view of this testimony the higher court 
held the proprietor liable in heavy damages 
to Gabel, saying that failure to effect con- 
trast between the main floor and the cor- 
ridor or aisle floor, was negligence. 

This same rule of law always is applice- 
ble to steps. In other words, if a step is 
the same color as a floor, and there is no 
contrast to warn a theatre patron of the 
danger, the theatre owner is considered 
negligent, therefore liable in damages to a 
patron who falls on the step and sustains 
injuries. 











On the other hand, it is inadvisable for 
a theatre operator even to try to construct 


and operate a theatre in any area zoned as | 


purely residential. This is so because the 
higher courts invariably hold zoning ordi- 
nances of this nature valid and enforceable. 


Agreement to Incorporate 
Makes Signers Partners 


AS A RULE, no person is a partner in a 
firm unless he agrees to share both the 
profits and losses of the partnership busi- 
ness. But according to a recent higher court 
decision, a financially responsible person 
who enters business intending to incorpo- 
rate it is liable as a full and legal partner. 

This is in Holzer v. Reynolds (43 So. 

2d] 169). The testimony showed that 
one Reynolds required financial assistance 
and asked a man named Marshall to assist 
him financially. Marshall paid some of the 
outstanding debts of Reynolds and ad- 
vanced or loaned him additional money, 
under an agreement that the business would 
be incorporated. 





is marginal 
focus of the eye taking 
@ in a wide area, in other 
words it is normal vision. 
We have learned from home 
television the value of larger 
pictures and illumination in 
any room. Improve viewing 
conditions in your theatre 
and start with the largest 
possible screen. 


SPECIAL PACKAGE 
DEAL AVAILABLE 


FOR A LIMITED TIME ONLY 
SEE your local dealer about a new 
LARGER RAYTONE PANTEX Screen 
and New SUPERLITE lenses manufac- 
tured by PROJECTION OPTICS CO., 
Inc., Rochester, N.Y. 


RAYTONE 


SCREEN CORPORATION 


165 CLERMONT AVENUE * BROOKLYN 5 NEW YORK 
ra 





Save 10% to 25% Using 


DROLL 


Processed Carbons 
—a continuous trim that 
burns the entire carbon. 


Available for these H.!. trims: 
NEGATIVES © POSITIVES 


6mm. x9” 7 mm. x« 12” and 14” 
7mm. x9” 8 mm. x 12" and 14” 
and 13.6 mm. x 22” (machined for adapters) 
to provide 20 minutes more burning time. 
Shipped PREPAID at regular carbon list 
prices, plus $1.15 per hundred for milling, 
drilling and clips (on 13.6 mm. x 22”, $1.50 
per hundred), less 5% on carbons, 10 days. 


Write today for literature. 


DROLL THEATRE SUPPLY COMPANY 


317 S. SANGAMON S&T. 
CHICAGO 7, ILLINOIS 














Shows 


Sho 


Soll Yom 
WAGNER 


ATTRACTION PANELS | 
and WAGNER 
PLASTIC LETTERS 


. .« Write today for free catalog on 
changeable copy display equipment. 


WAGNER SIGN SERVICE, INC. 
218 S. HOYNE AVENUE 


\/,  cHicaco 12, 1LINOIS 


FFULUER BRUSH MAN- 




















SUPER-LITE 


Vinyl Folding 


SCREEN 


Matte White Non-Yellowing 
Flame-Proof .. Fungus Proof 
Can Be Shipped Parcel Post 

Stretches Wrinkle-Free Washable 
Chromatically Correct .. All Sizes 
ASK YOUR DEALER OR WRITE 


VOCALITE SCREEN CORP. 


en New York, U.S.A. 
Mirs. of THE FAMOUS 


Vocalite Crystal Beaded 
Screen 














IDEAL” 
nimansal chains 


effect big savings for you. 


@ NEW DURABILITY 
@ NEW COMFORT 
@ NEW SAFETY 
@ NEW BEAUTY 


IDEAL SEATING CO. 











GRAND RAPIDS, MICHIGAN 











Later certain creditors of Reynolds sued 
Marshall for the full amount due on debts 
Reynolds. Marshall denied 


any liability on the grounds that he was not 


contracted by 


a partner of Reynolds, but the higher court 
held otherwise, saying: 

“Marshall maintains that, as a matter of 
law, there was never any partnership be 
cause there was never any agreement be 
himself and Reynolds that they 
vould form a partnership. He has over- 
looked entirely the well established prin- 
ciple of law that 


Mween 


where several persons 
agree to form a corporation and, pending 
incorporation, conduct a business for which 
the corporation is to be organized, during 
that period they are partners.” 
Notwithstanding the 


held the 


liable in damages for the 


facts, the 
Missouri theatre 
death, 

“Whether a person having work 
under a contractor should be deemed an 
employer liable Workmen's 


pensation Act for injury or death of such 


above 
higher court 
saying: 
done 


under Com 


contractor, his subcontractors, or their em 


must be determined upon the par 


ployes, 


ticular facts of each case.” 


Be Sure Parking Lot 
Is Lighted and Inspected 


HOW CAN a theatre owner 
avoid damage liability for injuries sustained 
by theatre patrons at night in a parking 


lot owned and operated by the theatre 


owner 


According to a late higher court de- 
theatre 


liability, first, by 


cision a owner may avoid such 


keeping the premises 


reasonably safe; and second, by providing 


illumination to enable patrons to see 


dangerous conditions. 

Community 
2d| 639), the testimony 
that one Rhodes went at night to 
theatre. She parked her 
car in a parking lot operated by the theatre, 
and while walking toward the theatre she 


For example, in Rhodes 
Theatre (223 Pac. 
showed 


the Community 


stepped into a chuckhole and suffered severe 


injuries. She sued the theatre for heavy 
damages. 
trial Rhodes proved that 


there was a pole on which there were lights 


During the 


used to illuminate the parking area, and 
that the lights were not turned on at the 
time of her injury. The higher court held 
Rhodes entitled to recover damages, and 
said: 

In personal injury, action by a theatre 
patron who was injured as result of step- 


chuckhole while 
adjacent to the 


ping into a crossing a 
theatre, the 
evidence implied finding that defective con- 


dition of the parking lot pavement had 


parking lot 


existed for sufficient length of time to give 


constructive notice thereof. 


This court also indicated that the theatre 
could have avoided liability if he 
had proved (1) that the lights were turned 
on so that Rhodes could have avoided in- 
jury by exercising ordinary care; and (2 
that he frequently inspected the lot to dis- 
cover and remedy dangerous conditions. 


owner 


Patron Must Prove That 
Negligence Caused Injury 
BELIEF that all 


valuable which 
might help theatre operators to avoid pay- 


IN THE 
higher court decisions are 


ing damages for injuries to patrons, I pre- 
sent them as they come along in new cases. 

As | have pointed out repeatedly, the in- 
jured person Must prove not merely that 
the injury was due to some condition in the 
theatre, but that the condition was due to 
theatre 


a new example 


actual negligence of the manage- 
(Hill v. 
L. [2d] 


ment. Here is 
Davison-Paxon Company, 57 
680). 

In this case a patron had fallen on a 
After fall- 
ing she discovered that there were numer- 


concrete floor near the entrance. 


ous puddles of water on the floor, and she 
sued the proprietor for damages. 

She failed, however, to prove that the 
had actual knowledge of the 
There- 
proprietor 


proprietor 
presence of the puddles of water. 
fore, the higher court held the 
not liable, saying: 

“The mere failure to remove water col- 
lecting near the entranceway because of the 
constant passing in and out of pedestrians 
during a period of rain, and the failure to 
place mats in the aisle at such a place, 
would not be evidence of a lack 
safety of the 


of reason- 


able care for the patrons.” 


Operator Must Pay for 
Improvements He Orders 


HIGHER courts 
hold that the operator of a 
theatre is personally liable for payment for 
work which he orders a contractor to per- 
form on theatre property, even though the 
theatre operator does not own the property. 

In Poulos v. Stewart (233 S. W. [2d] 
994) the testimony showed that one Stew- 
art operated the New drive-in theatre, 
which he did not own. A contractor named 
Poulos furnished electrical equipment in- 
stalled in the drive-in, which was located 
upon land leased by Stewart. When Stew- 
art failed to pay for this electrical work 
Poulos filed a mechanic’s lien against the 


MODERN 
consistently 


drive-in. 

In subsequent litigation the higher court 
held the lien invalid; but it said that al- 
though the lien was invalid, Poulos could 
sue Stewart and recover full payment. 
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SEASONING 
SYSTEM 
MAKES NO 
MISTAKES 


The new Manley Aristocrat has a vol- 
ume-popping kettle, 3-way heat con- 
trol, and an exhaust-filtering system. 











© 1951 Monley, inc 


@ In a Manley Aristocrat popcorn machine, liquified 
seasoning is delivered to the kettle automatically, in 
exactly-measured amounts. Not too much, not 
too little. This guarantees that each batch of 
Manley-made popcorn is uniformly delicious. 
No hand loading of seasoning, so there’s no anh 


Manley, Inc., Dept. MPH 5-5-51 
1920 Wyandotte St., Kansas City 8, Mo. 


Please h ey call pwi e information 
on the ne Ari ta ri e your book- 
let, “How ig, fro Po zi 
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St 


spilling ... And in addition, Manley popcorn 
machines have other great features, such as the 
Cascade kettle which pops out a 20-40% greater 

volume of popcorn, as determined in actual 
w tests. Better see about a new Manley today, 


SALES AND SERVICE OFFICES IN 27 CITIES 4 : 
SEE YOUR TELEPHONE DIRECTORY Best time to call .... 
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The ROXY, one of the world’s leading the- 
atres, must assure the millions who visit it 
each year of the finest in motion picture 
entertainment. That is why the ROXY has 
chosen to install SIMPLEX X-L, the finest in 
motion picture projectors. For the owners of 
this great theatre know they can rely on the 


SIMPLEX X-L for a standout performance 
every time. 
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MOVIES ARE YOUR BEST ENTERTAINMENT—SEE ONE TONIGHT. 


MANUFACTURED BY INTERNATIONAL PROJECTOR CORPORATION DISTRIBUTED BY NATIONAL THEATRE SUPPLY 
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